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Pabouas nporpamma gucuurinHbl «HOCTpaHHBIN S3bIK» pa3paboTaHa Ha
OCHOBE (peiepaIbHOTO TOCYAapCTBEHHOT0 00pa30BaTENIbHOTO CTAaHAAPTa BBICIIETO
oOpa3oBaHus — OakayiaBpuar 1Mo HampasieHHt0 moAroToBku 38.03.01 DxoHOMUKA,
YTBEPKACHHOTO MpUKa3oM MUHUCTEPCTBA HAYKHU U BBICIIETo oOpa3oBanus Poccuii-
ckoit @enepannu ot 12 aBrycra 2020 r. Ne 954.

ABTODBI:

7
CT. IIPENOIaBATEIb % N.E. ®enopos

Pabouas mporpamMma oOcyXkieHa 1 PEKOMEHI0BaHa K YTBEPKICHUIO PEIICHUEM Ka-
dbenpsl nmudpoBoit skoHOMUKH OT 17.04.2023 ., mpoTokos Ne 9.

JIOKTOP 2KOH. HayK, Ipodeccop B. A. Cemunouxuii

PaGouas nporpamma o100peHa Ha 3aceJaHUU METOJIMYECKOM KOMUCCHUU MHCTUTYTA
¢ poBoit sxoHoMuKkK U nHHOBaWi ot 11.05.2023, mpoTokon Ne 9.

[Ipencenarens
METOINYECKON KOMUCCHUU
JIOKTOP 2KOH. HayK, IIpodeccop B. A. Cemunouxuii

PykoBoaurens

OCHOBHOW MpodhecCHoHaTBHON

o0pa3oBaTenbHOM MPOTPaMMBbI

JIOKTOP PKOH. HayK, Ipodeccop B. A. Cemunouxmnii



1 I_Ie.m) H 3aJa91 OCBOCHHUA TUCIHHUIIJINHDBI

Heabo ocBoeHUsT AUCUUILIMHBI «HOCTpaHHBIM SI3BIK» SIBISETCSA SIBIISIETCS
oOecrieueHre MPAKTHUECKOTO OBJIAICHUS JCIIOBBIM aHTJIIMHCKHM SI3BIKOM BO BCEX
€ro acrleKTax B €AMHOM KOMIUIEKce ((popMUpOBaHUE JIEKCHUYECKUX, TpaMMaTHYe-
CKUX U CTHJIMCTUYECKUX HOPM JIEJIOBOTO SI3bIKA).

3amaun TUCUMILIUHBI

- Pa3BUTHE HABBIKOB YCTHOM U MUCbMEHHOW aHTJIMHUCKON PEYM C YYETOM CTH-
JIUCTUKHU OOIIEHNS;

- cUCTEeMaTHh3alus TIpPaMMaTHYECKUX, CTHJIUCTHYECKUX, MPAarMaTHYECKUX
HOPM aHTJIMMCKOTO SI3bIKA;

- IOBBIILIEHUE U HTHTCHCU(PUKALIMS JTIEKCUYECKOT0 3amaca CrieliaaIn3upoBaHHON
HaIlpaBJICHHOCTH;

- I3bIKOBasi pab0Ta B pa3IMYHBIX BUAAX PEUEBOM JEATEILHOCTH U (hopMax peun
(aymupoBaHHe, TUCbMEHHAS M yCTHas pedb, YTEHHE OM3HEC-TEKCTOB) C YIIOPOM Ha
CBOOOJTHOE TOBOpPEHHUE (CTIOHTAHHBIN MOHOJIOT, TUAJIOTUYECKHE BHICKA3bIBaHUS, 110~
JIUJIOT-TTUCKYCCHS);

- BEJICHUE JEJI0BOM MEPENUCKU;

- pa3BUTUE YMEHUS IPUMEHATH MTOTYUCHHbIC 3HAHUS U HABBIKU B 3a/IaHHBIX CHU-
Tyalusix o0IIeHus B npolecce NpodhecCHOHAIbHON MPaKTUUECKON AeSTETbHOCTH.

2 IlepevyeHb MIAHUPYEMbIX Pe3yJbTATOB 00Y4YeHUs MO AUCHH-
IJINHE, COOTHECEHHBIX € IVIAHUPYEMbIMHU pe3yJibTAaTaAMH OCBOCHMS
OIIOII BO

B pe3yabTaTe ocBOeHMs TUCUMILIMHBI (OPMHUPYIOTCS CJIeAYyIONINE KOM-
NneTeHIun:

YK-4. CriocoGeH oCcyecTBIATh ASIOBYI0 KOMMYHHUKAITUIO B YCTHOW U TTUCH-
MEHHOM (hopMax Ha rocy1apCTBEHHOM s3bike Poccuiickoit deaepariuu 1 HHOCTPaH-
HOM(BIX) sI3bIKE(axX)

3 Mecto nucunmuindbl B ctpykrype OIIOII BO

«HOCTpaHHBIN A3bIK» SABISIETCS AUCHUIUITMHON 00s3aTenbHoM yactu OITOI1
BO moaroroBku oOyuaromuxcsi 1o HampapiieHuo noarotoBku 38.03.01 DxoHo-
MUKa, HanpaBieHHOCTh «L{udpoBas 5JKOHOMUKAY.



4 O0beM TUCHUILTHHBI (216 yacoB, 6 3a4ETHBIX CSAUHUII)

O0ObeM, yacoB
Bunst yueOHOI paboThI
Ounas dhopma oOyueHus
KonrakTHasi padorta 72
B TOM YHUCJIE:
— ay/IMTOpHAsI 110 BUJAM
y4€OHBIX 3aHATUI 68
— JEKIUHU 2
— MIPAKTUYECKUE 66
— BHEAYJUTOPHAsI 4
— 3a4eT 1
— DK3aMeH 3
CamocrosiTesibHas padora
144
Hroro no gucuunjinue 216

5 Coaep:xanue TUCUUILIAHBI

[To uroram m3y4yaemMoi NUCUUIUIMHBI O0yYarolIrecsl caaoT 3a4eT B 1-M ce-
MECTPE U 3K3aMEH — BO 2-M CEMECTpE.

Hucrunnnaa uzydaercs Ha 1 kypce, B 1 1 2 cemectpax 1o yueOHOMY IUIaHy
O4YHOM (OpMBI OOYUEHHS.

Conep:kaHue ¥ CTPYKTYpPa IMCHHUILIMHBI IO 04HOI (popMe 00yueHus

o Buabl yueOHoii padoThI, BKJIIO-
2 = Yasi CaMOCTOATEIbLHYIO paboTy
No E E E“ CTYACHTOB U TPYAOCMKOCTDH
) Tema. < 9
/ S = ) (B yacax)
OcHOBHBIE BOIPOCHI E = =
1 &= | O n CamocTo-
e 5 pakTH-
& Z Jlexiium sITeIbHAs
YCCKUC
pabota
Brands
Discussion: Talk about your favour-
ite brands. Listening: An interview
with a brand manager. Reading: VK-4
1 L : : 1 2 4 12
Building luxury brands — Financial
Times. Language work: Words that
go with brand, product and market.
Skills: Taking part in
Travel
Discussion: Talk about your travel YK-4
2 . AN 1 6 12
experiences. Listening: An inter-
view with a sales director of a hotel




Tema.
OcHOBHBIE BOIIPOCHI

dopmMupyemsbie
KOMIIeTeHIIUMN

Cemectp

Buabl yueOHoii padoThl, BKJIIO-
Yyasi CAaMOCTOSITeJIbHYI0 padoTy
CTYI€HTOB M TPY/10€MKOCTh

(B yacax)

Jlexnnu

[IpakTu-
YECKUE

Camocro-
SATEbHAA
paborta

chain. Reading: What business trav-
ellers want — Financial Times. Lan-
guage work: British and American
travel words. Skills: Telephoning:
making arrangements. Case study:
BTS: Retain a travel agent’s key cli-
ent. Writing: e-mail

Change

Discussion: Attitudes to change in
general and at work. Listening: An
interview with a management con-
sultant. Reading: Mercedes, shining
star — Financial Times. Language
work: words for describing change.
Skills: Managing Meetings. Case
study:Acquiring Asia Entertain-
ment: Solve the problems arising
from a recent merger. Writing:
action minutes

VK-4

12

Organisation

Discussion: Talk about status within
an organisation. Listening: An inter-
view with a management consultant.
Reading: A successful organization
— Financial Times. Language work:
words and expressions to describe
company structure. Skills: introduc-
tions and networking. Case
study:InStep’s relocation. Writing:
essay

YK-4

12

Advertising

Discussion: Talk about authentic ad-
vertisements. Listening: An inter-
view with a marketing communica-
tions executive. Reading:A new
kind of compaign— Financial Times.
Language work: words for talking
about advertising. Skills: Starting
and structuring presentation. Case
study: Alpha Advertising: Develop
an advertising campaign. Summary

YK-4

12

Money

YK-4

12




Tema.
OcHOBHBIE BOIIPOCHI

dopmMupyemsbie
KOMIIeTeHIIUMN

Cemectp

Buabl yueOHoii padoThl, BKJIIO-
Yyasi CAaMOCTOSITeJIbHYI0 padoTy
CTYI€HTOB M TPY/10€MKOCTh

(B yacax)

Jlexnnu

[IpakTu-
YECKUE

Camocro-
SATEbHAA
paborta

Discussion: Attitudes to money. Lis-
tening: An interview with an invest-
ment director. Reading: An inspira-
tional story — Financial Times. Lan-
guage work: words and expressions
for talking about finance. Skills:
Dealing with figures. Case study:
Make your pitch: Present a new idea
to investors. Writing: email.

Cultures

Discussion: the importance of cul-
tural awareness in business. Listen-
ing: An interview with the manager
of a cultural training centre. Read-
ing: Culture shock- Financial
Times. Language work: Idioms for
talking about business relationship.
Skills: Ompoc, cioBapHbIi JUKTAHT
Ne7, acce Ne2 Social English. Case
study: Business culture briefing:
Prepare a talk on business culture.
Writing: Essay.

YK-4

12

Human Resources

Discussion: Job interviews. Listen-
ing: An interview with an interna-
tional recruitment specialist. Read-
ing: Women at work. Language
work: words and expressions for
talking about job application. Skills:
Getting information on the phone.
Case study: Make your pitch: Fast
Fitness: Find a new manager for a
health club chain. Writing: letter

YK-4

12

International markets

Discussion: the development of in-
ternational markets. Listening: An
interview with an expert on negotia-
tion. Reading: Trade between China
and the US. Language work: words
and expressions for talking about
free trade. Skills: negotiation. Case
study: Pampas Leather Company:
Negotiate a deal on leather goods.
Writing: e-mail.

YK-4

12




Tema.
OcHOBHBIE BOIIPOCHI

dopmMupyemsbie
KOMIIeTeHIIUMN

Cemectp

Buabl yueOHoii padoThl, BKJIIO-
Yyasi CAaMOCTOSITeJIbHYI0 padoTy
CTYI€HTOB M TPY/10€MKOCTh

(B yacax)

Jlexnnu

[IpakTu-
YECKUE

Camocro-
SATEbHAA
paborta

10

Ethics

Discussion: guestions of ethnics at
work. Listening: An interview with
the director of an environmental or-
ganisation. Reading: The ethics of
resume writing. Language work:
words and expressions for talking
about illegal activity or unethical
behaviour. Skills: Considering op-
tions. Case study: Principles or
profit? Writing: Essay.

YK-4

12

11

Leadership

Discussion: The qualities of good
leadership. Listening: An interview
with the managing director of an ex-
ecutive recruitment company. Read-
ing: Leading L’Oreal. Language
work: words and expressions for
talking about character. Skills: Pre-
senting. Case study: Lina Sports:
Decide on the best leader for a trou-
bled sportswear manufacturer. Writ-
ing: e-mail.

YK-4

12

12

Competition

Discussion: How competitive you
are. Listening: An interview with a
manager from the Competition
Commission. Reading: Head-to-
head competition. Language work:

idioms for sport. Skills: Negotiation.

Case study: Fashion House: Negoti-
ate new contracts with suppliers.
Writing: e-mail.

YK-4

12

HUroro

66

144

6 IlepeyeHb y4eOHO-METOANYECKOTO O0ecevYeH sl AJIs CaMo-
CTOSITEJIbHOI PadoThl 00YYAIONIUXCH MO JUCHUIIIINHE

/ @OH OLIEHOYHBIX CPEICTB sl IPOBeIeHHUsI IPOMEKYTOYHOU
aTTecTaluu




7.1 IlepeyeHb KOMIIETEHUMH ¢ YKa3aHHeM 3TanoB ux GopMUpoBaHus B
npouecce ocsoenusi OITIOII BO

Howmep cemectpa™

Oransl GopMHUPOBaHUS U IPOBEPKH YPOBHS C(HOPMUPOBAH-
HOCTH KOMITETEHLIUN 10 AUCIUIUIMHAM,
npakTukam B npouecce ocsoenuss OIIOIT BO

YK-4. Cioco0GeH 0CyIIeCTBIATh JEJI0BYI0 KOMMYHHKAIIMIO B YCTHOH M MHCbMEHHOU (opmax
Ha roCyAapcTBEHHOM si3bIke Poccuiickoit @eneparmu 1 ”HOCTpaHHOM(BIX) SI3bIKE(aX)

1 JlenoBble KOMMYHUKAIIUU
1,2 Hnocmpannwiii 5361k
8 [ToaroroBka K mpoIeAype 3alUThl M 3alTUTa BBIITYCKHOMN KBa-

nu(UKAIMOHHON paboThI

* HOMEp ceMeCTpa COOTBECTCTBYCT JTAIly (I)OpMI/IpOBaHI/IH KOMIICTCHIIUHN

7.2 Onucanne noka3arteJsieil 1 KpUTepueB OLIEHUBAHUS KOMIIETEHUMI Ha
Pa3JIMYHbIX 3Tanax ux GopMHUpoBaHUsA, ONIMCAHHUE IIKAJIbI OLEHUBAHUS

[Lnauupyemeie YpoBeHb OCBOCHUS

pe3yabTaThl

OCBOCHHUS YIOBICTBODH-
KOMIIETCHIMHU [HCYIOBJICTBOPH- TENBHO Onenounoe

TCIBHO xopouio OTJINYHO

(B aTOpbT (MUHMMATBHBINA (MtHMTS- (c 3 HU) (BBICOKUIT) CPEACTRO
JOCTHKECHUS He JoCTHTHYT) HBIA TOPOTO- pe

KOMIIETEH- A Y BBIil)

1K) ™

VYK-4. criocobeH ocyecTBIATh 1I0BYI0O KOMMYHHUKAIIMIO B YCTHON M MUCBbMEHHOM (hopmax Ha
rocy1apcTBeHHOM si3bike Poccuiickoil denepaniuu 1 HHOCTPaHHOM(bIX) sI3bIKe(ax)

YK-4.1.

Bri6upaet Ha
rOCyJapCTBEH-
HOM H WHO-
CTpaHHOM (-
BIX) SI3bIKaX
KOMMYHHKa-
THUBHO TIpUEM-
JIeMble CTHIIb
JIeTI0BOTO 00-
IICHUS, BEp-
OanbHBIC U HE-
BepOaJIbHBIE
Cpe/cTBa B3au-
MOJIEHCTBUS C
MapTHEPaMH.

YpoBeHs 3Ha-
HUW HIDKE MH-
HUMAaJIbHEIX
TpeOoBaHUiA,
CcOOIrOIEHNE
KOTOPBIX
HEOOXOIMMO
JUTSI OCYIIIECTB-
JICHUS  JeJI0-
BOM KOMMYHHU-
Kallud B YCT-
HOH W THUCh-
MEHHOH dop-
max. Taxoke He
MPOJIEMOH-
CTPHPOBAHBI
OCHOBHEIE
YMEHHS
MOJL30BaTh
JIETIOBYIO KOM-
MYHHKAIHIO,

uc-

MuHUMaIEHO
JIOITYCTUMBIN
YpOBEHb 3Ha-
HUH, TpeOoBa-
HMIA, co0II0-
JICHUE KOTO-
PBIX HEOOXO-
JIUMO JIJI51 OCY-
[IECTBIICHUS
JIeJIOBOM KOM-
MYHHKAIIH B
YCTHOU U
MMMCHMEHHOM
dbopMmax.
Takxe mpoje-
MOHCTPHPO-
BaHbI OCHOB-
HbIE YMEHUSA

YpoBeHp 3Ha-
HUH, TpeboBa-
HUH, COOJIFO-
JIeHHe  KOTO-
pBIX HEoOXo-
JTUMO JUTSI OCY-
HICCTBIICHUS

JICJIOBOM KOM-
MYHUKallid B
YCTHOU u
MMCbMEHHON

¢dopmax. B
o0beMe, CooT-
BETCTBYIOIIEM
mporpamMme

MOJITOTOBKH,

JIOMYIIICHO He-
CKOJIBKO  He-
rpyOBIX ommm-
o6ok. Ilpone-

YpoBeHb 3Ha-
HUH, TpeboBa-
HUH, CcoOIIIo-
JeHHE  KOTO-
peIX HeoOXo-
JTUMO JUTSL OCY-
HICCTBIICHUS

JIEJIOBOM KOM-
MYHUKallUd B
YCTHOU u
MHUCbMEHHOU

¢dopmax. B
o0beMe, COOT-
BETCTBYIOIIEM
mporpamMme

MOJITOTOBKH,

06e3 ommoOOoK.
IIponemon-

CTPUPOBAHBI

BCE OCHOBHbBIE

pedepat/no-
KJIa1, ~-TECTUPO-
BaHMHeE, OTIIPOC,
MIPE3CHTAIINN,
acce, - cIoBap-
HBIA JUKTAHT




IInanupyemslie

YpoBeHb OCBOEHUS

pe3yJIbTaThl
BOCHUS
0cBOC yIIOBJIETBOPH-
KOMIeTeHuu |HCY0BICTBOPH- TebHO OueHouHoe
TEIBHO X0pOIIOo OTJINYHO
(MR KATOpE: (MHUHUMATBHBIT (MtHIMTS- (c eI:)zLHHﬁ) (BBICOKUIT) CPEACTEO
poctimkerms | ) | i moporo- p
KOMIIETEH- A Y BBIN)
AN )™
VK-4.2. UMEIH MECTO | MCHOJIb30BaTh | MOHCTPHUPO- yMEHHS  HC-
rpyObie JICNIOBYIO KOM- | BaHBI BCE OC- | [OJIb30BATH
Hcnons3yer omnOKH, He MyHHKato, | HOBHBIE yMe- | JICTOBYIO KOM-
- MPOIEMOH- HUSL UCTIONB30- | MYHHKAIUIO
rboparut cppﬂpo a HMweercst mu- a €JIOBYIO H}r;o e L(I) ’
- _ | crpupoBaHsI . | BaTh HIeJoB JIEMOH-
OHHO- KOMMY HMATEHEI Y
0a3oBbIC KOMMYHHKa- CTPUPOBAHBI
HUKAIIMOHHEIE HAGOD HABKI-
HaBBIKHM  BBI- aoop LUI0, TMpOJe- | HABBIKK  BBI-
TEXHOJIOT'UHN
oopa KoMMy- | KOB BBIOOpa | MOHCTPHpO- O0opa KOMMY-
HpH MOUCKE HE-| yyratupHO KOMMYHHKa- | BaHbl 0a30BblC | HUKATHBHO
006x01MOM HPUCMIIEMOTO | TypHO mpueM- | HABBIKK  BbI- | IPHEMIICMOTO
WH(GOPMAITUU B | CTHIIA ;[6en0— eMoro ot | 00Pa  KOMMY- | CTHIIS 2[6@10—
- | Boro  oOme- HUKATUBHO BOro  oOmie-
fipomecce pe JIETTIOBOTO 00-
[LICHHS CTAH- HUs, BepOaib- NpUEMIIEMOTO | HUS, BepOalib-
HBIX u Heep- | CHWL BED™ | crppg  nemo- | HBIX u HeBep-
JTapTHBIX KOM- 6
0aIbHBIX QIBHBIX U HE- | goro  obmie- | 6ajabHBIX
MYHUKATUBHBIX | oheners B3am- | BepOambHBIX | Hus, BepOaib- | CpecTB

3a1a4 Ha rocy-
JIAPCTBEHHOM M
HMHOCTPaHHOM
(- BIX) SA3BIKAX.

YK-4.3.

Bener neno-
BYIO TIepe-
MTUCKY, YUHUTHI-
Basi 0COOCHHO-
CTH CTHJIH-
CTHKH O(HIIU-
aJIbHBIX U He-
ouIHaTHHBIX
MTUCEM, COIHO-
KyJIbTYpHbIC
paznnius B
¢dopmare Kop-
PECTIOHACHINT
Ha rocynap-
CTBEHHOM U
WHOCTPaHHOM
(-pIX) sI3BIKAX

YK-4.4.

MOJIEHCTBUS C
MapTHEPAMH.

CpEICTB B3au-
MOJIEHICTBHS C
MapTHEpaMu

HBIX M HEBEp-
OaJILHBIX
CPEICTB




IInanupyemslie

YpoBeHb OCBOEHUS

pE3yJIbTAThI

OCBOECHUA YIOBIIETRODH-
KOMIIETCHIMHU |HCYIOBICTBOPH- TebHO OueHouHOE
(B KaTOpE! (MI/II{TI:iI/Iz,izHLIﬁ (MtHIMTS- (():( Oep O}?Ifloﬁ) (;):IJ(T:I;‘;I;;) CPEACTEO
JOCTUXKEHUS He JoCTHTHYT) HBIIl moporo- pex

KOMIIETEH- A Y BBIN)

AN )™

HemoncTpu-

pyeT uHTerpa-
TUBHBIE  yMe-
HHS HCITOJIB30-
BaThb JUAJIOTH-
yeckoe oOIIe-
HHE IO CO-
TPYIHUYECTBA
B akKajgeMuye-
CKOU KOMMYHH-
Kalu  oOIe-
HUA. * BHUMaA-
TEIHHO CITyIIas
N MbITAACH II0-
HATH CYTh UAEH
Apyrux,
€CJIM OHU IPO-

Jaxe

THBOpEYaT CO0-
CTBECHHBIM BO3-
3pEHUSIM; * yBa-
kKasl BBICKa3bI-
BaHUs JPYIUx
Kak B IUIaHE CO-
JepKaHus, TaKk
u B

thopmsr,

IJ1aHe

KPUTHKYS apry-
MEHTHPOBaHHO
U KOHCTPYK-
THUBHO, HE 3ajie-
Bas YYBCTB
ApyTruXx,
THPYSd pedb H

ajar-

SI3bIK XECTOB K
CUTYalUsSIM
B3aUMOJCH-
CTBHSL.




7.3 TunoBble KOHTPOJIbHBIE 32IaHUS WM MHbIEe MATepPHaJIbl, He00X0/1H-
Mble ISl OLIeHKU 3HAHMH, YMEHUH, HABBIKOB, XapaKTePHU3YIOIIUX ITanbl ¢op-
MHPOBAaHUA KOMIIeTeHIMH B npouecce ocsoenus OIIOII BO

Komnemenyus: cnocobnocms ocyujecmensims 0elo8y0 KOMMYHUKAYUIO 8
YCMHOU U NUCbMEHHOU hopmax Ha 2ocyoapcmeeHHom sa3vike Poccutickoii Dedepa-
yuu u unocmpanHom(vix) sizvike(ax) (YK-4)

TecThl

[Ipumep TECTOBBIX 3aJaHUM.

Entry Test VOCABULARY
A Correct one wrong word in each sentence.

1. We interviewed more than 2,500 customs at our London shop.

2. Can you help organisation the conference next week?

3. We give every new employee six months of on-the-job train.

4. We product most of our components in the Asia Pacific region.

5. We’ve invited the team from EBS to meeting with us in Madrid next week.
B Complete the sentences with the words (a—h).

a) line manager

b) trainer

C) trainee

d) customer

e) colleague

f) CEO

g) employee

h) manufacturer

1. The person who directly supervises me is my

2. | learned my job when | was a during my first year.

3. 1 own a small business with only one , Who helps with
office work.

4. The is the highest-ranking person in my company.

5. My company is a of electrical goods.

6. | share my office with one and we work together on a
lot of projects.

7. My company’s biggest is the car-maker BMW.

READING

A Read texts from a) to e) from the Financial Times and match them to the
types of business.

Hi, Joe, this is Sam.

I’d like to add two things to the order.

We also need one case of A4 note pads, your part number 89-0093.

I’m ringing about my order, number 2179.



We need 200 conference badges, your part number 79-0098.

Speak to you soon!

Give me a call if there’s a problem or you don’t have those things. If I don’t
hear from you, I’ll assume everything’s OK.

Consumer goods and retailing

Travel and leisure

Agriculture and construction

Telecommunications

Drink and food

a)

Oriental Land Company manages and develops theme parks. The company
also has retail businesses and manages entertainment and leisure facilities. The com-
pany primarily operates in Japan. It is headquartered in Chiba, Japan, and employs
2,193 people. FT

b)

Heineken brews and sells more than 170 beers, including Heineken, Amstel,
Cruzcampo, Tiger, Zywiec, Birra Moretti, Ochota, Murphy’s and Star. It operates in
Europe, the Americas, Africa, the Middle East and Asia Pacific. It is headquartered
in Amsterdam, the Netherlands and employs about 54,000 people. FT

c)

Revlon produces, markets and sells cosmetics, skin-care products, fragrance
and personal-care products. The company’s products are sold in over 100 countries
across six continents. It is headquartered in New York City, New York, and employs
about 5,600 people. FT

d)

01 Corporation Berhad is a diversified group that grows oil palm, produces
rubber and is engaged in property development and investment, landscaping services
and general contracting. The group has manufacturing facilities in the Netherlands,
the US, Malaysia and Egypt and sales offices in eight other countries including
China. The group primarily operates in Malaysia. It is headquartered in Putrajaya,
Malaysia, and employs around 27,330 people. FT

€)

JDS Uniphase Corporation manufactures and markets optical products for
communications, commercial and consumer applications. The company offers test
and measurement systems and services for telecommunications service providers,
cable operators and network equipment manufacturers. The company primarily op-
erates in the US, Europe and Asia Pacific. It is headquartered in Milpitas, California,
and employs about 7,000 people worldwide. FT

B

Now decide if these statements are true or false.

36. Oriental Land Company has more employees than Revlon.

37. Heineken produces more than 200 beers.

38. Revlon products are sold worldwide.




39 I0I Corporation Berhad’s main operations are in Malaysia.
40. JDS Uniphase Corporation is based in Mexico.

WRITING

Read the advert below and write a letter of application. Write 120—-140 words.
Remember

Wanted: Market researcher

This could be the best job in the world! A travel holiday company needs re-
searchers. We will pay you to visit resorts and hotels and to write reports about their
products and services. If you think this is the job for you, write to us at the address
below, telling us about:

- your education

- your work experience

- languages you have studied or can speak

- reasons why you would like to have this job.

SPEAKING
You will have a ten-minute speaking test. You have five minutes to prepare. The
examiner will ask you a few questions about yourself. Answer the questions as fully
as possible. Remember to cover the following.

- Greet the examiner and introduce yourself.

- Be prepared to answer questions about yourself, your work/study, your free-
time activities, etc.

- Tell the examiner what your ideal job is and why. Speak about factors such
as the salary, location, responsibilities, etc.

Kpurepun onenku tecra.

Or1eHKa 1Mo TeCTy BBICTABIISIETCS MPOMOPIIMOHATIBHO JI0JI€ MPABUIIBHBIX OTBE-
T0B: 90-100% — onterka «otimuHo» 75-89% — onenka «xopoio» 60-74% — oreHka
«YIOBJIETBOPUTENBbHO» MeHee 60% NpaBUIIBHBIX OTBETOB — OLIEHKA «HEYIOBJIETO-
PUTEITHHOY»

Y CTHBIN OnpoC

[Tpumep BOMPOCOB sl YCTHOTO OMpoca.

Omnpoc k pazaeny 1 (Unit 1)

1. What is the difference between the notions “brand”, “brand name”, “trade-
mark”, “brand image”?

2. What makes customers loyal to a brand?

3. Enumerate the aspects of customer awareness.



4. Which of these takes a longer time: brand positioning or brand stretching?

5. Differentiate the main aspects of a brand and a product(ion).

6. Why do some brands turn out to be more successful than the others?

7. Dwell on the road to success of world-recognised companies.

8. Speak about the way for a start-up company to turn into a well-established
brand.

9. What are the common demands of modern consumers?

10. Do all brands have the same lifecycle? Why? /Why not?

Kputepun olieHKH yCTHOTO ompoca

PaBBepHYTLIﬁ OTBCT CTYACHTA NOJIKCH IIPCACTABIIATH co0oit CBs3HOC, JIOT'HU-
YECKU IMOCICOOBATCIBHOC COO6I_HCHI/IC Ha 3aJIaHHYIO TCMY, IIOKAa3bIBATh €TI0 YMCHHC
IMPUMCHATD OIIPCACIICHUA, IIPpABHUJId B KOHKPCTHBIX CIIydasiX.

Kpurepun onennBanums:

1) monHOTa M IPABUIIBHOCTH OTBETA;

2) CTCIICHb OCO3HAHHOCTH, IIOHUMAaHUA U3YyUYCHHOI'O,

3) s3bIKOBOE O(POPMIICHUE OTBETA.

OreHKa «OTIMYHO» CTABUTCS, €CJIM CTYJEHT IOJIHO U3J1araeT Marepuai (oT-
BEYAET Ha BOMPOC), JAeT NPABUIBHOE ONpEIeIEHUE OCHOBHBIX MOHATHI; 0OHapYy-
JKNBACT IMOHUMAHHUC MaTcpualia, MOKCT 000CHOBATH CBOU CYXXKIACHUA, IPUMCHUTDH
3HAHMS Ha MPAKTUKE, MPUBECTH HEOOXOAUMbIE TIPUMEPHI HE TOJIBKO U3 YUeOHUKA,
HO U CaMOCTOATCIIbHO COCTABJICHHBIC, N3JIaracT MaTCpHaJl IOoCJaCa0BaTCIbHO U IIpa-
BUJIBHO C TOYKHU 3PEHHSI HOPM JIMTEPATYPHOTO si3blka. OIIEHKA «XOPOIIO)» CTaBUTCH,
CCJIn CTYACHT OacT OTBCT, y,Z[OBJ'IeTBOpﬂIOHH/Iﬁ TEM XK€ Tpe60BaHI/I$IM, yTO U AJIA
OIICHKH «OTJIMYHO», HO JIOMyCKaeT 1—2 ommOKH, KOTOPBIE CaM e UCITPaBIIseT, U 1—
2 HEJ0UE€Ta B MNOCICOAOBATCIBbHOCTU U SA3BIKOBOM OCI)OpMJ'IeHI/II/I n3jgaracmMoro.
OI_[eHKa «KYOOBJICTBOPUTCIBbHO» CTABUTCA, €CJIIM CTYACHT O6Hapy>KI/IBaeT 3HAHUC U
MOHHMMAaHHE OCHOBHBIX IT0OJIOKEHUM JlaHHOfI TEMBbI, HO M3JIaracTt MaTcpuall HCIIOJIHO
U JIOITyCKaeT HETOYHOCTH B OTIPEJICIICHUH MMOHATHN WM (POPMYTUPOBKE MPABUIT; HE
YMECT AOCTATOYHO FJ'Iy6OKO 1 JOKAa3aTCJIIbBHO 000CHOBATh CBOU CYXXICHUS U IIPUBC-

CTHU CBOU IIPUMCPLBI; U3JIaracT MaTCpuraJl HCIIOCIICTOBATCIbHO U JOITYCKACT OIITNOKU



B SI3IKOBOM OGopMiieHHH u3naraemoro. OlLeHKa «HEYyIOBIETBOPUTEIBLHO» CTa-
BUTCS, €CJIM CTYJCHT OOHApYKUBAET HE3HAHKE OOJIbIIIEH YaCTH COOTBETCTBYIOLIETO
BOIIPOCA, JOMYCKAET OIMUOKHU B (DOPMYIUPOBKE ONPENCICHUIN U TIPaBHUII, HCKaKaro-
M€ UX CMBICH, OECIIOPSIOYHO U HEYBEPEHHO u3iaraet Marepuai. OueHka «2» oT-
MEYaeT TaKue HEJIOCTATKH B MOATOTOBKE, KOTOPBIC SBIISTFOTCS CEPHhE3HBIM TMPEIISAT-
CTBHEM K YCIICIITHOMY OBJIQJICHHUIO TIOCIICIYIOIINM MaTEPHAIIOM.

Temaruka pedepatoB/ T10KIAI0B.

K pasneny 6 (Unit 6) [IpumepHbie TeMBbI 18 TOKIana/pedepara.

1. Trade indexes of world stock markets.

2. The threats of the credit crunch.

3. Ways to avoid economy recession.

4. Modern business retail chains.

5. Is it acceptable to sell something without the right of proprietorship?

6. Tips to pay off the credit (mortgage, loan).

7. Are short sellers necessary?

Kputepun onienku pedeparon

OreHka 5 cTaBUTCS, €CJIM BBITIOJHEHBI BCe TPEOOBAaHUS K HAMMCAHUIO U 3a-
mmTe pedepara: 0603HaUeHa mpodiema U 00OCHOBaHA €€ aKTyallbHOCTb, CHIEJIaH
KpaTKHK aHaJIN3 Pa3IMYHBIX TOYEK 3PEHUS Ha pacCMaTPUBAEMYIO MPOOIEMY U JIO-
TMYHO M3JIOKEHA COOCTBEHHAs MO3MUIUS, C(POPMYyIUPOBAHBI BBIBOJBI, TE€Ma pac-
KpbITa TMOJHOCTBIO, BbIAEpkKaH 00bEéM (12-15 crp.), coOmtoaeHbl TpeOOBaHUS K
BHEITHEMY O(OPMJICHUIO, JaHbl MPABUIBHBIE OTBETHl HA JOMOJIHHUTEIbHBIE BO-
MIPOCHI.

Ouenka 4 — ocHOBHBIE TpeOOBaHUs K pedepaTy U ero 3aliuTe BhIMOIHEHBI, HO
P OTOM JIOMYIICHBI HEAOUYETHI. B 4acTHOCTH, UMEIOTCSI HETOYHOCTH B U3JIOKEHUHU
MaTepHuaia; OTCYTCTBYET JIOTHYECKasl IMOCICAOBATEIILHOCTh B CYXKICHUSAX; HE BBI-
nepxkan 00bEM pedepata (12-15 ctp.); UMEIOTCA yIyIieHHs B 0(pOPMIICHUH; Ha JI0-

IMOJIHUTCJIIBHBIC BOIIPOCHI IIPHU 3alIUTC AaHbI HCIIOJIHBIC OTBCTEI.



Ouenka 3 — UMEIOTCS CYIIECTBEHHbIE OTCTYIUICHHs OT TpeboBaHUM K pede-
PHUPOBAHUIO. B YaCTHOCTH, TCMa OCBCHICHA JIMIIb YaCTUYHO, JOITYIICHLI @aKTH‘{e-
CKHE OIIMOKHU B cojepkaHuu pedepara WiIu MPU OTBETE HA JIOMOJTHUTEIBHBIE BO-
IIPOCHI; BO BPCM: 3allIUTHI OTCYTCTBYCT BBIBO/.

Omenka 2 — Tema pedepaTra HE pacKpbiTa, OOHAPYKUBACTCS CYIIECTBEHHOE
HEMMOHUMaHUe TIPOOIeMBbI JTMO0 pedepar CTyACHTOM HEe MPEICTABIICH.

Tematnka JOKJIAAOB C IPE3EHTALAN

1. The difficulties of cross-cultural communication in business.

2. Lack of cultural awareness as a factor leading to negotiations breakdown.

3. Cultural identity of English-speaking business environment.

4. Cultural identity of Asian business environment.

5. Cultural identity of American business environment.

6. Cultural identity of Russian business environment.

7. Relocation for working abroad: pros and cons.

8. Levels of formality in language and business behavior.

9. Proximity and body language as a challenge in business communication.

10. Role of men and women in cross-cultural business deals.

Kpurepun ouenkn nokinaaos

Kax b1l u3 npeayio)KeHHbIX MOKa3aTeaed OLIEHUBACTCS 110 KPUTEPSIM BBITIOJI-
HEH — 2 0aJjjia YaCTHYHO BBINOJHEH — 1 Oar He BeIojaHeH — 0 0ajioB.

IToxazaTenu onieHKH

Kpurepun ouenuBanus

I CtpykTypa (KOIMYECTBO CIIAI0B COOTBETCTBYET COACPKAHUIO U MPOIOJI-
KUTCIBbHOCTHU BBICTYIIJICHHW A, HAIIPUMCP: IJI1 7-MI/IHyTHOFO BBICTYIIJICHUA PCKOMCH-
JyeTCsl UICTIONIb30BaTh He Oosee 10 ciaiiioB, BKIIIOYAst TUTYJIBLHBIN CIIal]] U CIIAM]T C
BBIBOJIAMM )

2 HarnsagHocTh (MJUTFOCTpAIMM XOPOLIEro KauyecTBa, ¢ YETKUM H300paxe-
HHUCM, TCKCT JICTKO YUTACTCA, HAIIPUMCP: UCITOJIb3YIOTCA CPCACTBA HATTIAATHOCTU NH-

dbopmariu B Bue Ta0IUL, CXeM, Tpa(UKOB U T. 11.)



3 Jluzaiin u HacTpoiika (ohopMIIeHHE CIIaifIOB COOTBETCTBYET TeMe, HE Tpe-
IIATCTBYCT BOCIPUATHIO COACPIKAHUA, OJISI BCCX Cﬂaﬁ,HOB IMPC3CHTAIUN UCIIOJIb3Y-
€TCsl OAMH U TOT ke MabJIoH 0hOpMIICHHS)

4 Coz[epxcaHHe (HpGSCHTaHHH OTpaXacT OCHOBHLIC STallbl UCCIICOIOBAHUSA —
HpO6JIeMy, eCJib, rMIOTE3Y, X0 BBIITOJIHCHUA paGOTBI, BBIBOABI, T.C. COACPIKUT I10JI-
HYI0, IOHATHYIO UH(OPMALIHIO TIO TEME J0KJIaAa Py HaTU4Iuu opdorpaduueckoit
Y ITyHKTYaIITMIOHHOM TPaMOTHOCTH )

5 TpeGoBaHUs K BBICTYILICHHUIO (BBICTYIIAIOIINA CBOOOTHO BIIAJIEET COACPIKa-
HHCM, JACHO U I'PAaMOTHO U3JIaraCT MaTCpHUaJl, BBICTYHaIOIHI/Iﬁ CBO6OI[HO U KOPPCKTHO
OTBCYACT Ha BOIIPOCHI U 3aMCYaHUA ayAUTOPHH, BI)ICTYH&IOIHI/Iﬁ TOYHO YKJIaJbIBa-
€TCsl B PAMKHU PETJIAMEHTA).

[IpumepHBIE TEMBI 3CCe.

K pazneny 4 (Unit 4)

1. Small and medium-sized enterprises vs. multinational companies: ad-
vantages and pitfalls.

2. ‘Glass-ceiling’ in modern business environment.

3. Job of homeworking/teleworking/telecommuting type.

9K38,M€H&L[I/IOHHBIG MaTcpuaibl IJId HpOMG)KYTO‘IHOfI arrTecrainuu

1.Brands as one of the key parts of marketing. Consumer loyalty.

2. Experience that people are likely to have when travelling for business.

3.Change of business. Difficulties connected with mergers and acquisitions.

4.Different types of organizations, good and bad qualities of an organization.
5.Typical stages of an advertising campaign. Subvertising — advantages and
disadvantages for consumers.

6.The best ways for businesses and entrepreneurs to raise money. The func-
tions and behaviour of the global stock markets.

7. Lack of cultural awareness as a factor leading to communication break-
down. Cultural identity of Russian business environment.

8. Human resources as an essential part of business company integrity. The

recruitment process.



9.Trade (trade globalization, free trade and letters of credit). Different types
of negotiations techniques.

10. Dwell on ethics at workplace and possible unethical activities in business.
Corporate training as a prospect for in-house staff improvement.

11. Types of leadership styles. The most essential decision-making skills.

12. Doing business on a competitive edge — features and factors of success.
The future of business.

Kputepuu onieHnBaHUs pe3yIbTaTOB 00YUCHHUS

Ouenka

KpI/ITCpI/II/I OLOCHHBAHUS I10 DK3aMCHY

Bricokuit ypoBeHb «5» (OTJIMYHO) OLICHKY «OTIUYHOY 3aCIIyKUBAET CTYJICHT,
OCBOMBIINH 3HaHUA, YMCHHA, KOMIICTCHINN H TeOpeTI/ILIGCKI/Iﬁ MaTcpual oe3 IIpo-
6CJ'IOB; BBITIOJTHUBIIINN BCE 3aJlaHusd, IpEAYCMOTPCHHLBIC y‘—IC6HBIM IIJTAHOM Ha BBICO-
KOM Ka4C€CTBCHHOM YPOBHE; IIPAKTUYCCKUC HABBIKH HpO(l)eCCI/IOHaJ'IBHOFO IIPUMCHC-
HUSI OCBOCHHBIX 3HaHUM C(POPMUPOBAHBHI.

Cpennuil ypoBeHb «4» (XOPOIIIO) OLIEHKY «XOPOIIO)» 3aCIIyKHUBAET CTYJEHT,
IMPAKTHYCCKU ITOJIHOCTBIO OCBOMBIINHI 3HaHuA, YMCHUA, KOMIICTCHIIMN U TCOPCTHU-
YEeCKUU Marepual, yqe6HBIC 3aaHuA HE OLICHCHBI MAKCUMAJIBHBIM YHUCJIIOM 6aJ'IJ'IOB,
B OCHOBHOM C(POPMHUPOBA MPAKTUUECKUE HABBIKU.

[ToporoBsiii ypoBeHb «3» (YIOBJIETBOPUTE JIbHO) OIICHKY «YyIOBJIETBOPH-
TCJIBHO» 3aCIIYKMBACT CTYACHT, YaCTUYHO C HpO6CJ’IaMI/I OCBOMBIINH 3HAaHHUA, YMC-
HUS1, KOMIIETEHIIUU ¥ TEOPETUUECKHUI MaTepuas, MHOTHE y4eOHbIE 3a1aHHsI THOO He
BBITIOJTHUII, JTNOO OHU OIICHEHBI YMCJIOM O0aJIOB OJIM3KMM K MUHHUMAJIbHOMY, HEKO-
TOpbIE TPAKTUYECKHE HABBIKK HE C(POPMUPOBAHBI.

MuHUMaIBHBIA YPOBEHB «2» (HEYAOBJIETBOPHU TEIBHO) OLIEHKY «HEYJIOBJIE-
TBOPHUTCIILHO» 3aCIIYKHUBACT CTYJACHT, HC OCBOUBIIINN 3HaHHWs, YMCHUA, KOMIICTCH-
o1 " TGOpeTI/I‘IeCKI/Iﬁ MaTcpHral, yqe6HLIe 3aJlaHHs HC BBIIIOJHWI, ITPAKTHYCCKHC
HaBBIKA HE C(POPMUPOBAHBHI.

KoHTponep oOCBOEHMS AUCHUIUIMHBI TPOBOJMUTCS B COOTBETCTBUH C
[1n KyoI'AY 2.5.1 Tekyuuii KOHTPOJIb YCIIEBAEMOCTH M IPOMEKYTOUHAs aTTeCTa-
sl 00y4aroLUUXCS.



8 IlepeyeHb OCHOBHOW M IOMOJHUTEILHON Y4eOHOH JIUTEPATYPHI
OcHoBHas yueOHas1 JuTEpaTypa

1. David Cotton, David Falvey, Simon Kent “Market Leader” (Intermediate):
3rd Edition. Course Book. Pearson Education Limited, 2014.

2. David Cotton, David Falvey, Simon Kent “Market Leader” (Intermediate):
3rd Edition. Practice File. Pearson Education Limited, 2014.

3. JlenoBasgs kKOMMyHUKanus Ha aHrimuckoM sa3bike: YMK. JlenoBou aH-
TJIMACKU SI3bIK C MUCTIOJIB30BaHUEM KEeICOB (KOHKPETHBIX CUTyaluil. B AByX yacTsx.
Yacts I) [Dnexrponnsiii pecypce] : yued. mocodue / O.B. [lecsToBa [u ap.]. — Diek-
TpoH. JaH. — MockBa : MIHUMO, 2011. — 152 c. — PexuMm pocrymna:
https://e.lanbook.com/book/46244

JlonoJiHuTEIbHAA y4eOHAasl JuTepaTypa

4. JlenoBOM MHOCTPAHHBIN A3BIK: aHTJIMUCKUM S3BIK | Y4eOHO-METOANYECKUM
KoMIuieke / MunucrepcTBo KyabTyphl Poccuiickoit deneparuu, ®I'bOY BIIO "Ke-
MEpPOBCKUI TOCYIApCTBEHHBIM YHUBEPCUTET KYJIbTYphl U UCKycCTB", ColMaibHO-
TyMaHUTAapHbIA UHCTUTYT, Kadeapa nHocTpaHHbIX s13b1KOB 1 Ap. — Kemeposo: Ke-
MEpPOBCKHUI TOCYJaPCTBEHHBIN YHUBEPCUTET KYJIbTYPHI U UCKycCTB, 2014. — 103 c. :
tabn. — bubmuorp.: c. 99-100. ; To xe [Dnexrponnsii pecypc]. — URL:
http://biblioclub.ru/index.php?page=book&id=273811

5. CasembeBa O.I'. JlemoBoit anrnmiickuii mins Bcex [Texcr] = Business
English for Everyone: yuebno-npaktrueckoe nocodbue / O. I'. CaBenbena, K. C. Bo-
jomrHa ; M-Bo oOpa3zoBanus u Hayku Poc. @enepauun, Kybanckuii roc. yH-T. —
Kpacunonap: [Ky6anckuii rocynapctBeHHbIi yuuepeurer], 2016. — 114 c.

O Ilepeuenn pecypcoB MH(POPMANMOHHO-TEJTEKOMMYHUKAIIHOH-
Hoil ceTu «MHTEpHET»

IHepeyens IBC

Ne Haumenosanue Temaruka Ccblika
1 | Znanium.com YHuBepcasibHas
2 | IPRbook YHuBepcampHas
O6pazoBarenbHbIN TOpTal
4 Ky6IAY YHusepcanpHas

Ilepeyens UHTEpHET CaiiTOB:
1. KuGepJlenunka (http://cyberleninka.ru/)
2. ®enepanbHblil mopran "Poccuiickoe oopazosanue" http://www.edu.ru/



https://e.lanbook.com/book/46244
http://biblioclub.ru/index.php?page=book&id=273811
https://znanium.com/
http://www.iprbookshop.ru/
https://edu.kubsau.ru/
http://www.edu.ru/

3. Undopmanmonnas cuctema "ExnHoe okHO nocTymna K o0pa3oBaTelbHBIM
pecypcam" http://window.edu.ru/

4. Enunas xoJuteknus nudpoBbIX oOpa3oBaTenbHBIX pecypcoB http://school-
collection.edu.ru/

5. CpaBouno-uHdopMannoHHbIi mopTan "Pycckuii s3p1k" http://gramota.ru/

6. Cyx0a TeMaTHYECKHX TOJKOBBIX ciioBapei http://www.glossary.ru/

7. CnoBapu u sHmkIoneauu http://dic.academic.ru/

10 MeToanueckue yKa3zaHusl JUisl 00y4al0IIMXCH 10 OCBOEHHIO
TUCHUILIAHBI

11 IepeyeHb MH(OPMANMOHHBIX TEXHOJIOTHIl, MCIOJIb3yeMbIX
NPHU OCYLIECTBJIEHMH 00Pa30BaTeJIbLHOIO MpoLecca Mo JUCHUILINHE,
BKJIIOYAsl MepevyeHb MPOrPAMMHOI0 o0ecrnedyeHuss 1 MHPOPMALMOH-
HBIX CIIPABOYHbIX CHCTEM

NudopmarnimoHHbie TEXHOJIOTHUU, UCTIOIB3YEMbIE TIPU OCYIIECTBICHUNU 00pa-
30BaTEJIBHOTO MPOILIECCa MO JUCLHMUIUIMHE MO3BOJIAIOT:

— o0ecrnieynTh B3aUMOJICHCTBUE MEXAY YYaCTHHKaAMU OOpa30BaTEIbHOTO
MpoIlecca, B TOM YHUCIEe CUHXPOHHOE M (MJIM) aCHHXPOHHOE B3aUMOJICUCTBUE TIO-
cpencTBoM cet «HTepHEeTY;

— (uKcHpoBaTh X0 00pa3oBaATEIBLHOTO IPOIECCa, PE3YILTATOB MIPOMEXKY-
TOYHOM aTTeCTAIllMy 10 AWCIUIUIMHE W PE3yJIbTAaTOB OCBOSHHS 00pa30BaTEIIbHOM
MIPOTPaMMBbI;

— OpraHu30BaTh MPOIIeCC 0OpPa30BaHUS ITyTEM BU3yaIU3alluy U3y4yaeMOW UH-
dbopmaluu MmocpeICTBOM MCTOJIb30BAHUS MPE3CHTAIIMOHHBIX TEXHOJIOTHH];

— KOHTPOJIUPOBATH PE3YJIbTaThl 00yUYEHHUS Ha OCHOBE KOMITBLIOTEPHOT'O TECTH-
POBaHMUSI.

IlepedeHb JTUIEH3MOHHOTO MPOTPAMMHOI0 00ecreYeHus

Ne | HaumeHnoBaHue Kparkoe onucanue
MicrosoftWindows OmnepanvoHHast CHCTEMa

2 Microsoft Office (Bxirouaer Word, Ex- | ITaket o()MCHBIX NPHIOKEHUI
cel, PowerPoint)
3 Cucrema tectuposanust INDIGO TectupoBanue

Ilepedyennb mpoeccHOHANBHBIX 023 JAHHBIX U HHPOPMALMOHHBIX CIIPABOYHBIX
CUCTEM


http://window.edu.ru/
http://school-collection.edu.ru/
http://school-collection.edu.ru/
http://gramota.ru/
http://www.glossary.ru/
http://dic.academic.ru/

HaunmenoBaunue

Tematuka

DJNEeKTPOHHBIN agpec

aroteka eLibrary

Hayunas snexkrponHast 6u6-

YHusepcanpHas

https://elibrary.ru/

Joctyn k cetu UHTEpHET

Jloctyn k cetu IHTepHET, JOCTYM B AIEKTPOHHYIO HH(OPMALIMOHHO-00pa30-
BATEJIBHYIO CPENY YHUBEPCUTETA.

12 MaTepuajJibHO-TEXHUYECKOE oOecrieyeHue st 00y4YeHUus Mo

AUCHHUIIJINHE

Ne
1/

HaunmeHnoBanue yueOHBIX Tpe-
METOB, KypCOB, TUCLUILIAH
(Momyeit), mMpaKTUKU, HHBIX BH-
JIOB y4eOHOW esATeIbHOCTH,
NPEeIyCMOTPEHHBIX Y4eOHBIM
IUTAHOM 00pa30BaTeIbHOM MPO-
rpaMmbl

HaumeHnoBanue nomenieHut s npo-
BEJICHUS BCEX BUIIOB YICOHOI nes-
TENBHOCTH, MPETyCMOTPEHHON yueo-
HBIM IIJIAHOM, B TOM 4HCJIE TIOMeELIe-
HUS TSI CAMOCTOSATENEHON paboTHI, €
yKa3aHHEeM IePEUHs OCHOBHOTO 000-
pylOBaHuUs, yIeOHO-HATIAIHBIX MO-
coOuii ¥ UCTIOB3yEeMOT0 IPOrpaMM-
HOTO 00ecreYeHus

Anpec (MECTOTONOKEHNE) TTOMEIEHUI
JUTS TIPOBE/ICHHSI BCEX BUIOB yUeOHOM
JIeSTEIbHOCTH, MPETyCMOTPEHHOM
y4eOHBIM IUIAHOM (B CIIy4ae peasm3a-
1K 00pa30BaTEIbHON MPOrPaMMBbI B
ceTeBol (popMe JOMOIHUTENBHO YKa-
3bIBACTCS HAMMCHOBAHWE OpTraHU3alnu,
C KOTOPOI#i 3aK/II0YEH JI0TOBOP)

2

3

4

MHoCTpaHHBIH A3bIK

ITomemenne Ne726 I'JI, mocagouHBIX
mecT — 30; mromans — 127,5m2;
yaeOHas ayIUTOPHUS [T TPOBEICHUS
3aHATHUH JEKIIMOHHOTO THUIA, 3aHATHI
CEMHHAPCKOTO TUIIA, TPYIIOBBIX U
WHIUBUAYAIbHBIX KOHCYJIBTAIHM, TE-
KYIIET0 KOHTPOJIS ¥ IPOMEKYTOTHON
aTTecTallny .
CIUTMT-CUCTeMa — | INT.;
TEXHUYECKHE CPE/ICTBA O0YUICHUS,
HA0OPHI IEMOHCTPAIIHOHHOTO 000pY-
JOBaHUS U y4eOHO-HATIISITHBIX ITOCO-
Owmif (HOYTOYK, IIPOEKTOP, SKpaH);
MporpaMMHOe oOecreueHue:
Windows, Office;
crieruanu3upoBaHHas meoenb(yued-
Has T0cKa, yueOHas MeOenn).
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IPOrpaMMHOE OOecTieyeHHe:
Windows, Office;
CHennann3upoBaHHast MeOelh(yaeo-
Has TocKa, yueOHas MeOels).




