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1 leab 1 3aaa4M OCBOEHHUS AU CIUILIHHBI

eabr0 ocBOEHUS TUCUUIUIMHBI «MHOCTpaHHBINA SI3BIK» SIBISIETCS SIBISECTCS
obOecricueHre MPAKTUYSCKOTO OBJIAJICHUS JIEIOBBIM aHTJUHUCKUM SI3BIKOM BO BCEX
€ro acrleKTax B €AMHOM KOMIUIEKce ((popMUpOBaHUE JIEKCHYECKUX, TpaMMaTHye-
CKHMX U CTHJIMCTUYECKUX HOPM JICJIOBOTO SI3bIKA).

3agauyu AMCIUILIMHDI.

- Pa3BUTHE HABBIKOB YCTHOM M MUCbMEHHOMN aHTJIMHACKON peud C Y4E€TOM CTH-
JINCTUKHU OOIICHMS,

- CHCTEMAaTH3alMsl TPaMMATHYECKUX, CTHUIMCTUUYECKHX, MParMaTUYECKUX
HOPM aHTJIMMCKOTO SI3BIKA;

- IOBBIIIICHUE U MHTEHCU(UKAITUS JICKCHYECKOTO 3araca CrielualIn3upoBaHHOM
HaNpaBJICHHOCTH;

- 13bIKOBast pab0Ta B pa3JIMUHbBIX BUJIaX PEUEBOM JACITEILHOCTH U (hopMax peuu
(aynupoBaHue, MMCbMEHHAS U YCTHAsI pedb, YTEHUE OM3HEC-TEKCTOB) C YIIOPOM Ha
CBOOO/IHOE TOBOPEHHE (CTIOHTAHHBIM MOHOJIOT, JUATIOTUYECKUE BHICKA3bIBAHMUS, 110-
JIUJIOT-JTUCKYCCHS );

- BEJICHUE JEJI0BOM MEPENUCKU;

- Pa3BUTHE YMEHUS IPUMEHSATH MOJIYYEHHbBIE 3HAHHS U HABBIKY B 3aJAHHBIX CH-
Tyalusx OOIIeHUs B Mpoliecce MpohecCHOHATBHON MPAKTUYECKOM eI TEILHOCTH.

2 IlepedyeHb MJIAHUPYEMBIX Pe3yJbTATOB 00yUYeHHs MO AUCIHU-
IJIMHE, COOTHECEHHBIX C IJIAHHUPYEMbIMH Pe3yJbTATAMH OCBOEHMSI

OI10I1 BO

B pesyiabTaTe 0CBOCHUSI AMCUMILIMHBI GOPMUPYIOTCH CJIEAYIOLIHE KOM-
NeTeHUNH:

YK-4. CriocoOeH ocymecTBIsATh ASIOBYI0 KOMMYHHUKAIIUIO B YCTHOW U ITUCh-
MEHHOM (hopMax Ha rocy1apcTBeHHOM si3bike Poccuiickoit denepaivu 1 HHOCTPaH-
HOM(BIX) sI3bIKE(aX)

3 Mecto nucunmiudbl B cTpykrype OITOII BO

«HOCTpaHHBIN A3bIK» ABISIETCS AUCHUIUIMHON 00s3aTenbHoM yactu OITOI1
BO moaroroBku oOyuaromniuxcsi 1o HampabiieHHo noarotoBku 38.03.01 DxoHo-
MUKa, HanpaBieHHOCTh «l{udpoBas skoHOMUKAY.

4 O0beM TMCHUILTHHBI (216 yacoB, 6 3a4ETHBIX SAUHUII)



O0BeM, yacoB
Bupl yue6HOM paboThI
Ounas ¢popma oOyueHHs
KonrakTHas paGora 72
B TOM YHUCIJIE:
— AyUTOpHAL 10 BUJIaM 63
y4eOHBIX 3aHATUI

— JIeKLIUU 2

— MPAKTHYECKUE 66
— BHEayIUTOpHAs 4

— 3a4er 1

— JK3aMeH 3
CamocrosiTesibHasi padoTa 144
HToro no mucuuniuHe 216

5 Conep:xanue JUCUUILIAHBI

[To uroram m3ydyaeMol NHUCUUIUIMHBI OOyYarolifecs: CAaoT 3a4eT B 1-M ce-
MECTpPE U 3K3aMEH — BO 2-M CEMECTPE.

JucuunnuHa n3ydaercs Ha 1 kypce, B 1 u 2 cemecTpax no yueOHOMY IJIaHy
O4YHOH (POpMBI OOYUEHHS.

Conep:kanue ¥ CTPYKTYpa IMCIHHUILJIMHBI 110 04HOI (popMe 00yueHus

Buabl yueOHoii padoThl, BKJIIO-

*)
2 = Yasi CAMOCTOSITEJIbHYI0 PagoTy
No 5 E = CTYACHTOB U TPYA0EMKOCThH
; Tewma. <) Q
n/ 2 = o (B yacax)
OCHOBHBIE BOIIPOCHI Se |3
I =5 | O Camocro-
== [IpakTu-
e & .HCKI_II/II/I TECKHE ATCIIbHAasA
pabora
Brands
Discussion: Talk about your favour-
ite brands. Listening: An interview
with a brand manager. Reading: K-4
1 g g Y 1 2 4 12

Building luxury brands — Financial
Times. Language work: Words that
go with brand, product and market.
Skills: Taking part in

Travel

Discussion: Talk about your travel
experiences. Listening: An inter-
view with a sales director of a hotel VK-4
2 | chain. Reading: What business trav- 1 6 12
ellers want — Financial Times. Lan-
guage work: British and American
travel words. Skills: Telephoning:
making arrangements. Case study:




Tema.
OcHOBHBIE BOIIPOCHI

dopmMupyemblie
KOMIIeTEeHIIUH

Cemectp

Buasbl yue6Hoi1 padoThl, BKJIIO-
yasi CaMOCTOSITEJIbHYI0 padoTy
CTYIeHTOB M TPY/10€MKOCTh

(B yacax)

[IpakTu-

Jlexknn
4eCcKUe

Camocrto-
STEIbHAs
paborta

BTS: Retain a travel agent’s key cli-
ent. Writing: e-mail

Change

Discussion: Attitudes to change in
general and at work. Listening: An
interview with a management con-
sultant. Reading: Mercedes, shining
star — Financial Times. Language
work: words for describing change.
Skills: Managing Meetings. Case
study:Acquiring Asia Entertain-
ment: Solve the problems arising
from a recent merger. Writing:
action minutes

YK-4

12

Organisation

Discussion: Talk about status within
an organisation. Listening: An inter-
view with a management consultant.
Reading: A successful organization
— Financial Times. Language work:
words and expressions to describe
company structure. Skills: introduc-
tions and networking. Case
study:InStep’s relocation. Writing:
essay

VK-4

12

Advertising

Discussion: Talk about authentic ad-
vertisements. Listening: An inter-
view with a marketing communica-
tions executive. Reading:A new
kind of compaign— Financial Times.
Language work: words for talking
about advertising. Skills: Starting
and structuring presentation. Case
study: Alpha Advertising: Develop
an advertising campaign. Summary

YK-4

12

Money

Discussion: Attitudes to money. Lis-
tening: An interview with an invest-
ment director. Reading: An inspira-
tional story — Financial Times. Lan-
guage work: words and expressions
for talking about finance. Skills:
Dealing with figures. Case study:
Make your pitch: Present a new idea
to investors. Writing: email.

YK-4

12

Cultures

VK-4

12




Tema.
OcHOBHBIE BOIIPOCHI

dopmMupyemblie
KOMIIeTEeHIIUH

Cemectp

Buasbl yue6Hoi1 padoThl, BKJIIO-
yasi CaMOCTOSITEJIbHYI0 padoTy
CTYIeHTOB M TPY/10€MKOCTh

(B yacax)

Jlexknn

[IpakTu-
YECKUE

Camocrto-
STEIbHAs
paborta

Discussion: the importance of cul-
tural awareness in business. Listen-
ing: An interview with the manager
of a cultural training centre. Read-
ing: Culture shock— Financial
Times. Language work: Idioms for
talking about business relationship.
Skills: Onpoc, ciioBapHBIi TUKTAHT
Ne7, acce Ne2 Social English. Case
study: Business culture briefing:
Prepare a talk on business culture.
Writing: Essay.

Human Resources

Discussion: Job interviews. Listen-
ing: An interview with an interna-
tional recruitment specialist. Read-
ing: Women at work. Language
work: words and expressions for
talking about job application. Skills:
Getting information on the phone.
Case study: Make your pitch: Fast
Fitness: Find a new manager for a
health club chain. Writing: letter

YK-4

12

International markets

Discussion: the development of in-
ternational markets. Listening: An
interview with an expert on negotia-
tion. Reading: Trade between China
and the US. Language work: words
and expressions for talking about
free trade. Skills: negotiation. Case
study: Pampas Leather Company:
Negotiate a deal on leather goods.
Writing: e-mail.

VK-4

12

10

Ethics

Discussion: guestions of ethnics at
work. Listening: An interview with
the director of an environmental or-
ganisation. Reading: The ethics of
resume writing. Language work:
words and expressions for talking
about illegal activity or unethical
behaviour. Skills: Considering op-
tions. Case study: Principles or
profit? Writing: Essay.

YK-4

12

11

Leadership
Discussion: The qualities of good
leadership. Listening: An interview

YK-4

12




o Buasbl yue6Hoi1 padoThl, BKJIIO-
= Yyasi CaMoOCTOSITEJIbHYIO PadoTy
No 5 E E“ CTYACHTOB H TPYAOCMKOCTD
) Tema. <) Q
n/ 2 = o (B yacax)
OCHOBHBIE BOIIPOCHI SE |3
vl 2 S &) n CamocrTo-
e o b PaKTH-
e g CKIIUHU gecKue STCIIbHAsA
paborta
with the managing director of an ex-
ecutive recruitment company. Read-
ing: Leading L’Oreal. Language
work: words and expressions for
talking about character. Skills: Pre-
senting. Case study: Lina Sports:
Decide on the best leader for a trou-
bled sportswear manufacturer. Writ-
ing: e-mail.
Competition
Discussion: How competitive you
are. Listening: An interview with a
manager from the Competition
Commission. Reading: Head-to- YK-4
12 - _ 2 4 12
head competition. Language work:
idioms for sport. Skills: Negotiation.
Case study: Fashion House: Negoti-
ate new contracts with suppliers.
Writing: e-mail.
| Hroro | 2 | 66 | 144

6 IlepeyeHb Yy4eOHO-METOAMYECKOT0 O0ecnevyeH sl AJIs caMo-
CTOATEJIbHOM PadoThI 00YYAKOIIMXCS M0 JUCIUTIIIHHE

/ OH OLIEHOYHBIX CPEICTB VISl IPOBeIeHNSI IPOMEKYTOYHOM
aTTecTaluu

7.1 Tlepeyenb KOMIIETEHIHIl ¢ YKa3aHUEM 3TAanoB UX (JOPMUPOBAHUS B
npouecce ocsoenusi OITIOII BO

Otansl GOPpMHUPOBAHUS U TPOBEPKH YPOBHs C(HOPMUPOBAH-
Howmep cemectpa™ HOCTH KOMITETCHIINH 110 TUCIUIIIIHAM,
npakThkKaM B nponecce ocsoenus OIIOIT BO

YK-4. Cnioco0OeH ocymecTBIsATh 1€JI0BYI0 KOMMYHUKAIMIO B YCTHOW UM MUCbMEHHON (opMmax
Ha rocyapcTBeHHOM si3bike Poccuiickoit dexepanny 1 MHOCTpaHHOM(BIX) s3bIKe(ax)

1 JlenoBble KOMMYHHKAIIUU
1,2 Hnocmpannwiii s1361K
8 IloaroroBka K mpoueaype 3aliuThl U 3alIUTa BBITYCKHOMN KBa-
mu(UKaMOHHON paboThI

* HOMep ceMecTpa COOTBETCTBYET 3Tany (OpMUPOBAHHUS KOMIIETEHIIH



7.2 Onucanune nNoka3areJsieil 1 KpUTepHeB OLIEHMBAHUSI KOMIIETEHIIUI Ha
Pa3IMYHBIX dTANaX UX (popMUPOBaAHUSA, ONIUCAHUE IIKAJIbI OLCHUBAHUSA

[Inanupyemble
pe3ybTaThI
OCBOEHUS
KOMIIETCHIITNH
(MHAMKATOPBI
JOCTUKCHHUS
KOMIIETEH-
un)™

YpoBeHb OCBOEHHUS
NOBJIETBOPU-
HEYJIOBJIETBOPH- Y p
TEJILHO
TEJIHO XOpOIIO OTJIIMYHO
.| (MuHEMaIB- . o
(MHUHUMATBHBIT o (cpenHmii) (BBICOKUIT)
HBIH OPOTro-
HE JIOCTUTHYT) o
BEIi1)

Orenounoe
CPEICTBO

VYK-4. criocobeH oCyIeCTBIATh IEIOBYI0 KOMMYHHUKAIIMIO B YCTHOW M MUCbMEHHOH (popmax Ha
rocyiapcTBeHHOM si3bike Poccuiickoii depepanuu 1 HHOCTpaHHOM(BIX) sI3bIKe(ax)

YK-4.1.

Bribupaer na
TOCy/IapCTBEH-
HOM U UHO-
CTpaHHOM (-
BIX) SI3BIKAX
KOMMYHHKa-
TUBHO TIPHEM-
JIEMBIC CTHJIb
JIeTI0BOTO 00-
[IeHHS, BEP-
OalbHBIC U He-
BepOaIbHBIE
CpeIcTBa B3au-
MOJIEHCTBUS C
MapTHEPAMH.

YK-4.2.

Hcnonb3yet
nH(popMaIu-
OHHO- KOMMY-
HUKAI[MIOHHEIE
TEXHOJIOTHH
MIPU TIOUCKE He-
00xoauMOMI
nH(pOpMaIuu B
mporecce pe-
LICHUS CTaH-
JAPTHBIX KOM-
MYHHKATHBHBIX
3aJa4 Ha Tocy-
JAPCTBEHHOM U
HWHOCTPAaHHOM
(- BIX) s3BIKAX.

YK-4.3.

VYpoBeHb 3Ha-
HUN HIDKE MH-
HUMAaJIBHBIX
TpeOOBaHUIA,
co0mroneHne
KOTOPBIX
HEOOXOIMMO
JUTSL OCYTIIECTB-
JIEHUd  JeJIo-
BOH KOMMYHHU-
Kallid B YCT-
HOH W THCh-
MEHHOH dop-
max. Taxxe He
MIPOJIEMOH-
CTPUPOBAHBI
OCHOBHEIE
YMEHHS
[10JIb30BaTh
JICJIOBYIO KOM-
MYHHKAIIHIO,
AMEIN MECTO
rpyObIe
OIMOKH, HE
MIPOJIEMOH-
CTPUPOBaHBI
0a3oBLIE
HaBBIKH  BBI-
0opa KOMMY-
HHUKATUBHO
MIPUEMJIEMOTO
CTWISA  JIelIo-
BOoro  obOmre-
HUs, BepOaib-
HBIX M HEBEp-
OaJIbHBIX
CPEICTB B3aM-
MOJEHCTBUS C
MapTHEPAMH.

nuc-

MuHuManbpHO
JOIYCTUMBII
YPOBEHb 3Ha-
HUH, TpeOoBa-
HHUH, COOJIIO-
JICHUE KOTO-
PBIX HEOOXO-
JIAMO JIJISL OCY-
[IECTBIICHUS
JIEJIOBOM KOM-
MYyHHKAIIMH B
YCTHOH U
MHUCHbMEHHOM
¢dhopmax.
Taxxe poje-
MOHCTPHPO-
BaHbI OCHOB-
HBIC YMEHUS
HCIOJIE30BATh
JIEIOBYFO KOM-
MYHUKAIIHIO,
HNmeercs mu-
HUMAaJIbHBIN
Ha0Op HaBHI-
KOB BBIOOpa
KOMMYHHKa-
THUBHO TIPHEM-
JIEMOT'O CTHIIS
JIETIOBOTO 00-
LIEHUs, Bep-
OaJIbHBIX U He-
BepOAIbHBIX
CpEJICTB B3au-
MOJIEHICTBHS C
MapTHEpaMH

YpoBeHb 3Ha-
HHH, TpeOoBa-
HHH, co0o-
JeHHe  KOTO-
pBIX HEO0OXO-
JTIUMO JUTSI OCY-
IICCTBIICHHMS
JIETIOBOM KOM-
MYHUKallUA B
YCTHOM u
MUChbMEHHOU
thopmax. B
o0beMe, COoOoT-
BETCTBYIOIIEM
mporpamMme
IIOJITOTOBKH,
JIOTIYIIIEHO He-
CKOJIBKO  He-
rpyObIX OIIH-
ook. Ilpone-
MOHCTPHPO-
BaHbI BCE OC-
HOBHBIE yMe-
HUS UCIIOJIB30-
BaTh JICIOBYIO
KOMMYHHKa-
IUI0, TpOe-
MOHCTPHUPO-
BaHbl 0a30BEIC
HABLIKH  BEI-
0opa KOMMY-
HUKATHBHO
MIPUEMJIEMOTO
CTHIIA  JeJIO-
Boro  oOmie-
HUsl, BepOaib-
HBIX W HEBEp-
OaJIbHBIX
CPEeICTB

YpoBeHb 3Ha-
HHH, TpeOoBa-
HHH, coO0JII0-
JIeHHe  KOTO-
pBIX HEOOXO-
JTIUMO UL OCY-
IICCTBIICHHMS
JIETIOBOM KOM-
MYHUKAIlMH B
YCTHOM u
MUChbMEHHOU
thopmax. B
o0BeMe, COOoT-
BETCTBYIOIIEM
porpamMme
MOATOTOBKH,
6e3  omuboK.
IIponemon-
CTPUPOBAHBI
BCE OCHOBHBIE
YMEHHS  HC-
I10JIb30BaTh
JICTIOBYIO KOM-
MYHUKAIIUIO,
IIponemon-
CTPUPOBAHBI
HaBBIKM  BEI-
0opa KOMMY-
HUKAaTHBHO
IPUEMJIIEMOTO
CTUIS  JeJo-
BOIO o01re-
HUsI, BepOaib-
HbIX ¥ HEBEp-
OaJIbHBIX
CPEeICTB

pedepat/no-
KJ1aJ1, ~-TECTUPO-
BaHuUe, ONpoc,
Mpe3EHTalNH,
acce, - CIoBap-
HBIA TUKTAHT




IInanupyemsble

YpoBeHb OCBOEHUS

pe3yJIbTaThI
OCBOCHUS VIOBJICTBODH-
KOMIETEHIINHN |HEYAOBICTBOPH- TeITBHO OneHouHOE
TEIBHO XOPOIIO OTJIMYHO
(B KaTOpET (MUHHMATBHBIN (MitHiMTE- (c eI:) HU) (BBICOKMIT) CPEACTRO
poctmiertis | ) | it moporo- pes
KOMIIETEH- A y BBIN)
AN )™
Bener neno-
BYIO Tepe-

MUCKY, YYUTHI-
Basi 0OCOOCHHO-
CTH CTHIIH-
CTUKH O(DHUITH-
aNbHBIX U He-
opHUITHATHHBIX
IHCEM, COLMO-
KYJIbTYPHBIC
pasnuuus B
¢dhopmarte Kop-
PECTIOHICHIINT
Ha rocyaap-
CTBECHHOM H
WHOCTPaHHOM
(-pIX) s3BIKAX

YK-4.4.

HdeMoHcTpU-

pyeT HuHTerpa-
TUBHBIE ~ yMe-
HUSl HCHOJB30-
BaTh JHMAJOTH-
4eckoe o0Iie-
HUE [ Co-
TPYHUYECTBA
B akKajgeMuyie-
CKOI KOMMYHH-
Kanuu ~ o0I1e-
HUS: * BHHMMa-
TEJIBHO CITyIIas
U TBITAsCh TO-
HATH CYTh MJIEH
ApyTHux,
€clid OHHU IIPo-

Jaxe

THBOpEYaT co0-
CTBEHHBIM BO3-
3pPEHUSM; * YBa-
JKasd BBICKA3bI-
BaHMS JPYIUX
Kak B IUIaHE CO-
JepKaHusl, TaK
u B

(hopmsr;

IIaHE




[Tnanupyemeie YpoBeHb OCBOEHHUS

pe3yJIbTaThI
BOCHMS
0cBOC YIOBIIETBOPH-
KOMIETEHIINHN |HEYAOBICTBOPH- TeITBHO OneHouHOE
TEJLHO XOPOIIIO OTJIMYHO
(B KaTOpET (MUHHMATBHBIN (MitHiMTE- (c 5 HU) (BBICOKMIT) CPEACTRO
JOCTHIKEHUS He JOCTHIHYT) HBIA TOPOTO- pe
KOMIIETEH- A y BBIil)
AN )™

KPUTHKYS apTy-
MEHTHUPOBAHHO
U KOHCTPYK-
THBHO, HE 3aJic-
Bast YyBCTB
IpyTHUX; ajar-
TUPYS pE€Yb U
SI3BIK JKECTOB K
CUTYaIUsIM
B3aHUMOJCH-
CTBUSL.

7.3 TunoBbie KOHTPOJIbHbIE 321aHUS I MHbIE MATEPUAIbI, HE00X0TU-
Mbl€ JJISl OLleHKU 3HAHWI, YMeHM i, HABBIKOB, XapaKTepPHU3yIOUIUX Tanbl (op-
MHPOBaHUA KOMIIeTeHIMHI B mpouecce ocsoenuss OIIOII BO

Komnemenyus: cnocobnocms ocyuecmensims 0eno8yio KOMMYHUKAYUIO 8
VCMHOU U NUCLMEHHOU (hopmax Ha 2ocydapcmeennom s3vike Poccutickoii @edepa-
yuu u unocmpanHom(vix) szvike(ax) (VYK-4)

TecTbl

[Iprmep TeCTOBBIX 3aTaHUM.

Entry Test VOCABULARY
A Correct one wrong word in each sentence.

1. We interviewed more than 2,500 customs at our London shop.

2. Can you help organisation the conference next week?

3. We give every new employee six months of on-the-job train.

4. We product most of our components in the Asia Pacific region.

5. We’ve invited the team from EBS to meeting with us in Madrid next week.
B Complete the sentences with the words (a—h).

a) line manager

b) trainer

C) trainee

d) customer

e) colleague

f) CEO

g) employee

h) manufacturer

1. The person who directly supervises me is my




2. | learned my job when | was a during my first year.

3. 1 own a small business with only one , Who helps with
office work.

4. The Is the highest-ranking person in my company.

5. My company is a of electrical goods.

6. | share my office with one and we work together on a
lot of projects.

7. My company’s biggest is the car-maker BMW.

READING

A Read texts from a) to e) from the Financial Times and match them to the
types of business.

Hi, Joe, this is Sam.

I’d like to add two things to the order.

We also need one case of A4 note pads, your part number 89-0093.

I’m ringing about my order, number 2179.

We need 200 conference badges, your part number 79-0098.

Speak to you soon!

Give me a call if there’s a problem or you don’t have those things. If [ don’t
hear from you, I’ll assume everything’s OK.

Consumer goods and retailing

Travel and leisure

Agriculture and construction

Telecommunications

Drink and food

a)

Oriental Land Company manages and develops theme parks. The company
also has retail businesses and manages entertainment and leisure facilities. The com-
pany primarily operates in Japan. It is headquartered in Chiba, Japan, and employs
2,193 people. FT

b)

Heineken brews and sells more than 170 beers, including Heineken, Amstel,
Cruzcampo, Tiger, Zywiec, Birra Moretti, Ochota, Murphy’s and Star. It operates in
Europe, the Americas, Africa, the Middle East and Asia Pacific. It is headquartered
in Amsterdam, the Netherlands and employs about 54,000 people. FT

c)

Revlon produces, markets and sells cosmetics, skin-care products, fragrance
and personal-care products. The company’s products are sold in over 100 countries
across six continents. It is headquartered in New York City, New York, and employs
about 5,600 people. FT

d)

IO1 Corporation Berhad is a diversified group that grows oil palm, produces
rubber and is engaged in property development and investment, landscaping services
and general contracting. The group has manufacturing facilities in the Netherlands,
the US, Malaysia and Egypt and sales offices in eight other countries including
China. The group primarily operates in Malaysia. It is headquartered in Putrajaya,
Malaysia, and employs around 27,330 people. FT




€)

JDS Uniphase Corporation manufactures and markets optical products for
communications, commercial and consumer applications. The company offers test
and measurement systems and services for telecommunications service providers,
cable operators and network equipment manufacturers. The company primarily op-
erates in the US, Europe and Asia Pacific. It is headquartered in Milpitas, California,
and employs about 7,000 people worldwide. FT

B

Now decide if these statements are true or false.

36. Oriental Land Company has more employees than Revlon.

37. Heineken produces more than 200 beers.

38. Revlon products are sold worldwide.

39 101 Corporation Berhad’s main operations are in Malaysia.

40. JDS Uniphase Corporation is based in Mexico.

WRITING

Read the advert below and write a letter of application. Write 120-140 words.
Remember

Wanted: Market researcher

This could be the best job in the world! A travel holiday company needs re-
searchers. We will pay you to visit resorts and hotels and to write reports about their
products and services. If you think this is the job for you, write to us at the address
below, telling us about:

- your education

- your work experience

- languages you have studied or can speak

- reasons why you would like to have this job.

SPEAKING
You will have a ten-minute speaking test. You have five minutes to prepare. The
examiner will ask you a few questions about yourself. Answer the questions as fully
as possible. Remember to cover the following.

- Greet the examiner and introduce yourself.

- Be prepared to answer questions about yourself, your work/study, your free-
time activities, etc.

- Tell the examiner what your ideal job is and why. Speak about factors such
as the salary, location, responsibilities, etc.

Kpurepun ouenku tecra.

OLICHKa IO TECTY BBICTABIIACTCA IIPOIMMOPIHOHATIBHO A0JIC IIPABUJIBHBIX OTBC-
ToB: 90-100% — onerka «otimuHo» 75-89% — orenka «xopomo» 60-74% — oreHka
«YIOBIETBOPUTENIHbHO» MeHee 60% MpaBUIIbHBIX OTBETOB — OLICHKA «HEYIOBJIETO-
PUTEILHOY

Y CTHBIN OnpocC



[TprMep BOPOCOB IS YCTHOTO OIPOCaA.
Omnpoc k pazgeny 1 (Unit 1)
1. What is the difference between the notions “brand”, “brand name”, “trade-
mark”, “brand image”?
. What makes customers loyal to a brand?
. Enumerate the aspects of customer awareness.

. Which of these takes a longer time: brand positioning or brand stretching?

2

3

4

5. Differentiate the main aspects of a brand and a product(ion).

6. Why do some brands turn out to be more successful than the others?

7. Dwell on the road to success of world-recognised companies.

8. Speak about the way for a start-up company to turn into a well-established
brand.

9. What are the common demands of modern consumers?

10. Do all brands have the same lifecycle? Why? /Why not?

Kputepun olieHKH yCTHOTO ompoca

Pa3BepHyTHIN OTBET CTYIEHTA JOJIKEH MPECTABIATh COOOM CBSA3HOE, JIOTH-
YCCKH ITOCJICA0BATCIBHOC COO6I_HCHI/IC Ha 3aJIaHHYIO TEMY, ITIOKAa3bIBATh €I'0 YMCHUC
IMPUMCHATD OIIPCACIICHUA, IIPpABHUJId B KOHKPCTHBIX CIIydadX.

Kpurepun ouennBanums:

1) monHOTa M PaBUIILHOCTh OTBETA;

2) cTeneHb OCO3HAHHOCTH, MOHUMAaHUS U3YYEHHOTO;

3) s3bIKOBOE 0(hOpMIICHUE OTBETA.

OreHKa «OTIMYHO» CTABUTCS, €CJIM CTYICHT IMOJIHO U3j1araeT Marepuan (oT-
BEYAET Ha BOMPOC), JAeT NPABUIBHOE ONpPEIEICHUE OCHOBHBIX MOHATHI; 0OHapY-
JKNBACT IMOHUMAHHUC MaTcpualia, MOKCT 000CHOBAThH CBOU CYXKIACHU:, IIPUMCHHUTD
3HAHMS Ha MPaKTUKE, MPUBECTH HEOOXOIUMbIE TIPUMEPHI HE TOJIBKO U3 YUCOHHKA,
HO U CaMOCTOATCIIbHO COCTABJICHHBIC, N3JIaracT MaTCpHall IoCaca0BaTCJIbHO U IIpa-
BUJIBHO C TOYKH 3PCHUA HOPM JIMTCPATYPHOI'O A3bIKA. OHGHKa «XOpOoI1I0» CTaBUTCA,
€CJIM CTYICHT JAeT OTBET, YJIOBJICTBOPSIOIIMA TEM K€ TPEOOBAHUSM, UYTO U JUIS
OIICHKH «OTJIMYHO», HO JIOMTyCKaeT 1—2 ommoOKH, KOTOPBIE CaM e UCITPaBIIseT, U 1—
2 HEJ0UE€Ta B MNOCICOAOBATCIBbHOCTU U SA3BIKOBOM OCI)OpMJ'IeHI/II/I n3jgaracmMoro.

OI_IeHKa «YyAOBJICTBOPUTCIBHO» CTABUTCA, €CJIM CTYACHT O6H8.py>KI/IBaeT 3HAaHUC U



IMOHMMAaHHE OCHOBHBIX MOJIOKEHUU I[aHHOﬁ TEMbI, HO M3JIaracTt MaTcprajl HCIIOJIHO
¥ JIOIyCKAaeT HETOYHOCTHU B ONIPEACTICHUH MOHATHH UM (POPMYITHUPOBKE MPABIIT; HE
YMEET J0CTATOYHO TIIyOOKO U JJOKA3aTeIbHO 000CHOBATH CBOM CYXKJECHUS U MPUBE-
CTHU CBOU IIPUMCPLI; U3JIaracT MaTcpurajl HCIIOCICAOBATCIILHO N JOITYCKACT OILIINOKU
B SI3bIKOBOM OGopmiieHnr u3naraemoro. OlLleHKa «HEYIOBJIETBOPHUTEIILHO» CTa-
BUTCS, €CJIM CTYACHT OOHApYKUBAeT HE3HAHKE OOJIBIIICH YaCTH COOTBETCTBYIOIIETO
BOTIPOCA, IOMYCKaeT OMUOKH B (hOPMYIUPOBKE ONPEACIICHUN U MPaBUJI, NCKaKAFO-
IIME UX CMBICI, OECIIOPSIOYHO U HEYBEPEHHO HU3iaraeT Marepuai. OueHka «2» oT-
MCHACT TAKHUC HCAOCTATKU B IMOATOTOBKC, KOTOPBIC SABJIAIOTCA CCPHC3HBIM ITPCIIAT-
CTBHEM K YCIICIITHOMY OBJIQJICHUIO MOCJICAYIOIIUM MaTEPUAJIOM.

TemaTtuka pedepaToB/ TOKIATOB.

K pazgeny 6 (Unit 6) [Ipumepnsbie Tembl 115 JokIana/pedepara.

1. Trade indexes of world stock markets.

2. The threats of the credit crunch.

3. Ways to avoid economy recession.

4. Modern business retail chains.

5. Is it acceptable to sell something without the right of proprietorship?

6. Tips to pay off the credit (mortgage, loan).

7. Are short sellers necessary?

Kpurepuu onienku pedeparon

OI_[eHKa 5 CTaBUTCs, €CJIN BBIIIOJHCHBI BCE Tpe6OBaHI/I${ K HAaIIlMCAHHUIO U 3a-
muTe pedepara: 0603HaUeHa mpobiema U 00OCHOBaHA €€ aKTyallbHOCTb, ClIE€JIaH
KpaTKHUM aHaJIN3 Pa3IMYHbIX TOYEK 3PEHUSI Ha pacCMaTpUBAEMYIO MPOOIEMy U JIO-
TMYHO U3JIOKEHAa COOCTBEHHAs MO3WIUS, CPOPMYJIHUPOBAHBI BHIBOABI, TEMa pac-
KpbITa TMOJHOCTHIO, BbIAEpkaH 00bEéM (12-15 crp.), coOmtoaeHbl TpeOOBaHUS K
BHCIIHCMY OCI)OpMJ'IeHI/HO, JaHbl IIPAaBUJIIBHBIC OTBCTHI HAa AOIIOJIHHUTCIBHBIC BO-
TIPOCHI.

Orenka 4 — ocHOBHBIE TpeOOBaHUs K pedepaTy U ero 3aluTe BHIMOTHEHBI, HO
ITIPpH 3TOM OOITYIICHBI HGI[O‘—IéTBI. B HYaCTHOCTHU, UMCKOTCA HCTOYHOCTHU B U3JI0KCHUHN
MaTepHuaia; OTCYTCTBYET JIOTHYECKasl IMOCICA0BATEIILHOCTh B CYXKICHUSAX; HE BBI-
nepxkan 00bpéM pedepara (12-15 ctp.); umeroTcs ymyrieHus: B 0hOpMIICHUM; HA JI0-

MOJHHUTCIILHBIC BOIIPOCHI ITPH 3alUTC AaHbI HCIIOJIHBIC OTBCTEI.



Ornenka 3 — UMEIOTCS CYIIECTBEHHbIE OTCTYIUIEHUSI OT TpeboBaHUM K pede-
PHUPOBAHUIO. B YaCTHOCTH, TEMa OCBCIICHA JIUIIb YaCTUYHO, AOITYIICHBI (I)aKTI/I‘IG-
CKHe OHII/I6KI/I B COACPIKAaHNHN pe(bepaTa WJIK IIPpHU OTBCTC Ha AOIIOJIHUTCIIBHBIC BO-
IMPOCHI; BO BPCM: 3allIUTBI OTCYTCTBYCT BBIBO/I.

Onenka 2 — TeMa pedepara HEe pacKpbiTa, 0OHAPYKUBAETCS CYIIECTBEHHOE
HEMMOHUMaHue TIPOoOIeMBbI THO0 pedepaT CTyACHTOM HE MPEACTABIICH.

Tematnka JOKJIAAOB C MIPE3EHTALAMN

1. The difficulties of cross-cultural communication in business.

2. Lack of cultural awareness as a factor leading to negotiations breakdown.

3. Cultural identity of English-speaking business environment.

4. Cultural identity of Asian business environment.

5. Cultural identity of American business environment.

6. Cultural identity of Russian business environment.

7. Relocation for working abroad: pros and cons.

8. Levels of formality in language and business behavior.

9. Proximity and body language as a challenge in business communication.

10. Role of men and women in cross-cultural business deals.

Kputepun onieHKHM 10KIa710B

Kax b1 u3 npeajioKeHHbIX MOKa3aTeNe OLEHUBAETCA 110 KPUTEPSM BBITIOJI-
HEH — 2 0ajjia YaCTHYHO BBINOJHEH — 1 Oar He BeIoaHeH — 0 0ajioB.

ITokazarenu OLEHKH

Kpurepun ouennBanus

1 CrpykTypa (KOJMYECTBO CIAWI0B COOTBETCTBYET COJACPKAHUIO U MPOI0JI-
JKUTCIBbHOCTHU BBICTYIIJICHHW A, HAIIPUMCP: IJI1 7-MI/IHy'THOFO BBICTYIIJICHUA PCKOMCH-
JTyeTCsl UCTIONIb30BaTh He Oosiee 10 craiiioB, BKIItOUAst TUTYJBHBIN CJIAMA U CJIaii] ¢
BBIBOJIAMH )

2 HarnsigHocTh (WJUTIOCTpAIMM XOPOIIEro KauecTBa, ¢ YETKUM H300paxe-
HHUCM, TCKCT JICTKO YUTACTCA, HAIIPUMCP: UCITOJIb3YIOTCA CPCACTBA HAT'JIAJITHOCTU UH-
dbopmanyu B Buje TaOIUI, CXeM, TpaUKOB U T. 11.)

3 Jluzaiin u HacTpoiika (ohopMiIeHHE CIIaiiIOB COOTBETCTBYET TeMe, HE Tpe-
IBITCTBYCT BOCIPUATHUIO COACPIKAHUA, OJIAA BCCX CHaﬁI[OB MMPC3CHTAINN HCIIOJIb3Y-

€TCsl OJIUH U TOT e 1ab0H 0popMIEHMS)



4 Conepxanue (Ipe3eHTalUsl OTPAXKAET OCHOBHBIE ATAIlbl UCCIICIOBAHUS —
HpO6JICMy, EJib, TMIIOTE3Y, X0 BBIITOJTHCHUSA pa6OTBI, BBIBOJEI, T.C. COACPIKHUT I10JI-
HYI0, IOHATHYIO HH(OpMALIMIO TIO TeME JO0KJIaa MNPy HaTU4IuU opdorpauueckoi
Y IyHKTYallMOHHOM T'PaMOTHOCTH )

5 TpeboBaHUs K BRICTYIIJICHUIO (BBICTYITAIONTUN CBOOOTHO BIIAJIEET COIepIKa-
HUEM, SICHO ¥ TPAaMOTHO M3JIaraeT MaTepHall, BRICTYIAIOIINI CBOOOTHO U KOPPEKTHO
OTBCYACT Ha BOIIPOCHI U 3aMCUYAHUA ayAUTOPHH, BI)ICTyrIaIOHII/Iﬁ TOYHO YKJIaJbIBa-
€TCsl B paMKH PErIaMeHTa).

IIpumepHBIE TEMBI 3CCE.

K pazneny 4 (Unit 4)

1. Small and medium-sized enterprises vs. multinational companies: ad-
vantages and pitfalls.

2. ‘Glass-ceiling’ in modern business environment.

3. Job of homeworking/teleworking/telecommuting type.

SKBaMeHaHI/IOHHHG MaTCpualibl OJIA HpOMe}KYTO‘{HOﬁ arrecraiumnu

1.Brands as one of the key parts of marketing. Consumer loyalty.

2. Experience that people are likely to have when travelling for business.

3.Change of business. Difficulties connected with mergers and acquisitions.

4.Different types of organizations, good and bad qualities of an organization.
5.Typical stages of an advertising campaign. Subvertising — advantages and
disadvantages for consumers.

6.The best ways for businesses and entrepreneurs to raise money. The func-
tions and behaviour of the global stock markets.

7. Lack of cultural awareness as a factor leading to communication break-
down. Cultural identity of Russian business environment.

8. Human resources as an essential part of business company integrity. The
recruitment process.

9.Trade (trade globalization, free trade and letters of credit). Different types
of negotiations techniques.

10. Dwell on ethics at workplace and possible unethical activities in business.
Corporate training as a prospect for in-house staff improvement.

11. Types of leadership styles. The most essential decision-making skills.



12. Doing business on a competitive edge — features and factors of success.
The future of business.

Kputepuu onieHnBaHus pe3yabTaTOB 00yUESHHUS

Ouenka

Kpurepuu onieHMBaHUSA 110 K3aMEHY

Bricokuii ypoBeHb «5» (OTIIMYHO) OLIEHKY «OTJIMYHOY 3aCITyKMBAET CTYACHT,
OCBOMBIINI 3HaHMS, YMEHHUS, KOMIIETEHLIUN U TEOPETUUECKUI MaTepuan 0e3 mpo-
0€eJ10B; BBHIIIOJHUBLINK BCE 3a/1aHUS, IPEAYCMOTPEHHbIE YUEOHBIM IIJIAHOM Ha BBICO-
KOM KaueCTBEHHOM YPOBHE; MPAKTUYECKNE HABBIKHU TPO(HECCHOHATLHOTO TPUMEHE-
HUSI OCBOEHHBIX 3HAHUI CPOPMHUPOBAHBI.

Cpennuil ypoBeHb «4» (XOpOLIO) OLIEHKY «XOPOIIO0» 3aCIy’KUBAET CTYJIEHT,
MPAKTUYECKU MOJHOCTHIO OCBOMBILIWN 3HAHUS, YMEHHUS, KOMIIETEHIIMM U T€OPETH-
YeCcKUil MaTepuall, ydeOHbIC 331aHHS HE OLIEHEHbl MAKCUMAJIbHBIM YUCJIOM 0aJlIoB,
B OCHOBHOM C(OPMHUPOBA MPAKTHYECKUE HABBIKU.

[ToporoBelii ypoBeHb «3» (YAOBIETBOPUTE JIbHO) OLIEHKY «YIOBJIETBOPU-
TEJIbHOY» 3aCIYKUBAET CTYJEHT, YACTUYHO C MPoOeIlaMi OCBOUBILHM 3HAHUS, yMe-
HUS1, KOMIETEHIUU U TEOPETUYECKHUI MaTepual, MHOTHE yueOHbIE 3a1aHHsI TUOO HE
BBITNOJIHWI, TM00 OHU OLEHEHBI YUCIIOM 0AJIOB OJM3KUM K MUHUMAJIbHOMY, HEKO-
TOpbIE TPAKTUYECKNE HABBIKK HE C(POPMUPOBAHBI.

MuHuManbHbI YpOBEHb «2» (HEYAOBIETBOPU TEJIBHO) OLEHKY «HEYJIOBIIE-
TBOPUTEJIBHO» 3aCIIy’KUBAET CTYIEHT, HE OCBOMBILNN 3HAHUS, YMEHMSI, KOMIIETECH-
MU ¥ TEOPETUYECKUI MaTepHall, yueOHbIC 3a/laHHsI HE BBITOJHWI, MPAKTUYECKUE
HaBBIKA HE CPOPMUPOBAHBHI.

KoHTpons oOcCBO€HUS AUCHUIUIMHBI TPOBOJUTCS B COOTBETCTBUH C
[Tn Ky6I'AY 2.5.1 Tekyuuiit KOHTPOJIb YCIIEBAEMOCTH M TIPOMEKYTOYHASI aTTeCTa-
IS O0yYAFOIITUXCSI.

8 IlepeyeHb OCHOBHOM M IONOJHUTEILHON YU4eOHOI JIuTepaTypbl
OcHoBHasi yueOHas quTEpaTypa

1. David Cotton, David Falvey, Simon Kent “Market Leader” (Intermediate):
3rd Edition. Course Book. Pearson Education Limited, 2014.

2. David Cotton, David Falvey, Simon Kent “Market Leader” (Intermediate):
3rd Edition. Practice File. Pearson Education Limited, 2014.



3. JlenoBass koMMmyHuKanus Ha aHriuiickoMm s3bike: YMK. JlenoBoii aH-
TJIMICKUI A3bIK C UCTIOJIB30BaHUEM KEeMCOB (KOHKPETHBIX CUTyaluid. B 1Byx yacTsx.
Yacts I) [DnexTpoHHbIii pecypc] : yueb. mocodue / O.B. [lecstoBa [u ap.]. — Dnek-
TpoH. JaH. — MockBa : MIUMO, 2011. — 152 c. — Pexum pocryna:
https://e.lanbook.com/book/46244

JlonoiHUTE IbHASA y4eOHas JuTepaTypa

4. JlenoBoi MHOCTPAHHBIMN S3BIK: aHTJIUUCKUH SI3bIK : Y4€OHO-METOIMUECKUN
KoMIuieke / MunucrepcTBo KynbTyphl Poccuiickoit ®enepanuu, ®I'BOY BIIO "Ke-
MEpPOBCKUI TOCYIApCTBEHHBIA YHUBEPCUTET KYJIbTYphl U UCKycCTB", ColuanbHO-
ryMaHUTapHbIN HHCTUTYT, Kadenpa nHocTpanHbix s361K0B U 1p. — Kemeposo: Ke-
MEPOBCKHI rOCYAapCTBEHHBI YHUBEPCUTET KYJIbTYpbI U HCKycCTB, 2014. — 103 c. :
tabn. — bubmuorp.: c. 99-100. ; To xe [Dnexrponnsii pecypc]. — URL:
http://biblioclub.ru/index.php?page=book&id=273811

5. CaBenbeBa O.I'. JlemoBoit anrmumiickuii mans Bcex [Tekct] = Business
English for Everyone: yue6no-mpaktuueckoe nocodue / O. I'. CaBenneBa, K. C. Bo-
jomrHa ; M-Bo oOpa3zoBanus u Hayku Poc. @enepaunn, KybaHnckuii roc. yH-T. —
Kpacunonap: [Kybanckuii rocynapctBeHHbIM yHuBepcutet], 2016. — 114 c.

O Ilepeuennb pecypcoB HH(POPMAIUOHHO-TETEKOMMYHHUKAIIUOH-
Ho#l ceTu «HTEpHET»

Iepeyens IbC
Ne HaumenoBanue Temaruka Ccpuika
1 | Znanium.com YHuBepcanpHas
2 | IPRbook YHuBepcaabHas
O6pazoBarenbHbIN TOpTal
4 Ky6IAY YHuBepcanpHas

Ilepeyens UHTEpHET CaliTOB:

1. KuGepJlenunka (http://cyberleninka.ru/)

2. ®epepanbubiii mopran "Poccuiickoe oopazosanue” http://www.edu.ru/

3. Uudopmanmonnas cucrtema "EnnHoe OKHO J0CTyma K 00pa3oBaTeIbHBIM
pecypcam" http://window.edu.ru/

4. Enunas KoJuteKius 1udpoBhIX 00pa3oBaTeabHbIX pecypcoB http://school-
collection.edu.ru/

5. CnpaBouno-uHpopmaroHHbIi moptan "Pycckuit s3e1k" http://gramota.ru/

6. Ciy)x0a TeMaTHUECKUX TOJKOBBIX cioBapei http://www.glossary.ru/

7. CnoBapu u sHIMKIIONeauu http://dic.academic.ru/

10 MeTtoanuyeckue yKa3aHus 1Js 00y4YaIOIIMXCS MO OCBOEHMIO
AUCHUILIUHBI


https://e.lanbook.com/book/46244
http://biblioclub.ru/index.php?page=book&id=273811
https://znanium.com/
http://www.iprbookshop.ru/
https://edu.kubsau.ru/
http://www.edu.ru/
http://window.edu.ru/
http://school-collection.edu.ru/
http://school-collection.edu.ru/
http://gramota.ru/
http://www.glossary.ru/
http://dic.academic.ru/

11 Ilepeyenb MH(POPMALMOHHBIX TEXHOJOTWi, UCIOJIb3yeMBbIX
IPH OCYHIECTBJICEHNH 00pPa30BaTeJIbHOIO Mpouecca no JUCHMUILIIMHE,
BKJIIOYAsl NepeYeHb MPOrpaMMHOr0 odecneyeHuss 1 MHpopMaHOH-
HBIX CIIPABOYHBIX CUCTEM

NudopmanimoHHbie TEXHOJIOTHH, UCTIOIb3yEMBIE TIPU OCYILIECTBIEHUU 00pa-
30BaTENILHOTO Mpoliecca MO AUCIUIUIUHE MTO3BOJISIOT:

— o0ecneynTh B3aUMOJICHCTBUE MEXKIY YYaCTHMKaMU 0Opa30BaTEIbHOTO
mpoliiecca, B TOM YHUCJI€ CUHXPOHHOE U (WJIM) aCUHXPOHHOE B3aMMOJICHCTBUE TO-
cpenctBoM cetu «HTepHeTY;

— (QuKcupoBaTh X0A 00pa30BaTEIBHOIO MPOIECCa, PE3yIbTATOB MPOMEXKY-
TOYHON aTTECTALMHU MO AUCIUIUIMHE U PE3YJbTaTOB OCBOCHHS OOpa3zoBaTEIbHOU
POTPaMMBbl;

— OpraHu30BaTh MPOLECC OOPA30BaHUS ITyTEM BU3YyaJU3alMH U3y4aeMOM UH-
dbopMaruu mocpeICTBOM HCIIONb30BAHMS MPE3EHTAIIMOHHBIX TEXHOIOTHIA;

— KOHTPOJIMPOBATH PE3yJIbTaThl 00y4YEHUs HA OCHOBE KOMITBIOTEPHOI'O TECTH-
pOBaHMUSI.

HepequL JJUIHEH3UOHHOI'0 ITPOTPAMMHOI0 o0ecneueHus

Ne | HaumenoBanue Kpatkoe onucanue
MicrosoftWindows OmneparoHHasi CHCTeMa

2 Microsoft Office (Bxirouaer Word, Ex- | ITakeT o()uCHBIX NPHIOKESHUI
cel, PowerPoint)
3 Cucrema tectupoBanust INDIGO TectupoBanue

Hepequb HpO(l)eCCHOHaJILHLIX 0a3 JaHHBIX U I/IH(l)OpMalll/IOHHbIX CIIPpAaBOYHBIX
CHUCTEM

Ne | HaumeHoBaHue Temarnka DIIeKTPOHHBIN ajpec
1 | Hayunas snektponHas Ou0- | YHuUBepcaibHas https://elibrary.ru/
auroteka el ibrary

Joctyn k cetu UHTEepHeT
Hoctyn k cetu IHTepHET, AOCTYN B 3JIEKTPOHHYIO HHPOPMALIMOHHO-00pa3o-

BaTEJIbHYIO CPEly YHUBEPCUTETA.

12 MaTepuajbHO-TeXHH4YECKOe o0ecneyeHue AJsi 00y4eHus Mo
TUCHMILTIMHE

Ne | HammenoBaHue yueOHBIX npea- | HanMeHoBaHne moMemmeHni uist po- | Aipec (MeCTONOIOKEeHNE ) TOMEICHUH
1/11| MEeTOB, KypCOB, TUCLUIIIINH BE/ICHUS BCEX BUIOB YUEOHOH siesi- | JUIsl TPOBECHNUS BCEX BUJIOB yUeOHOI
(Momyneit), MpakTHKU, HHBIX BH-| TEIBHOCTH, IPEYCMOTPEHHOH yuel- |  NesTeIbHOCTH, IPEeyCMOTPEHHOM
JIOB y4eOHOU AESITEeIbHOCTH, | HBIM IUIAHOM, B TOM YHCIIE TIOMeIle- | y4eOHBIM IUIaHOM (B CIIydae peannsa-
MPEAYCMOTPEHHBIX YU€OHBIM | HHS JJISl CAMOCTOSITEIbHOM paboThl, ¢ | IiH 00pa30BaTeIbHON IPOTPaMMBI B
TUTAHOM 00pa30BaTENLHOM MPO- | YKa3aHWEM MepeUYHs OCHOBHOTO 000- | ceTeBOo# popMe TOMOTHUTEIHHO YKa-
rpamMMbl pyZAoBaHusl, yueOHO-HATJISIIHBIX T10- |3bIBAETCS HANMEHOBAHUE OpPTraHMU3alHH,
coOuii ¥ HCIIOJTB3yEeMOTO TIPOTpaMM- € KOTOPOM 3aKJIFOUEH JOTOBOD)
HOTO 00ecreyeHus



https://elibrary.ru/

2

3

MHocTpaHHbIil 361K

ITomemenne Ne726 I'JI, mocamodHbIX
Mect — 30; omans — 127,5m2;
yaeOHast ay TUTOPHS ISl TIPOBEACHHUS
3aHATHH JICKIIMOHHOTO THIIA, 3aHATHI
CEMUHAPCKOT0 TUTIA, TPYITIOBBIX H
WH/IUBUAYAIbHBIX KOHCYJIBTAIUH, TC-
KYILIETO KOHTPOJIS ¥ IPOMEKYTOUHOM
aTTeCTallUu .
CIUTMT-CUCTeMa — | INT.;
TEXHUYECKHE CPE/ICTBA O0YUCHUS,
HA0OPHI IEMOHCTPAIIMOHHOTO 000pYy-
JOBaHUS U y4eOHO-HATIISITHBIX ITOCO-
Owmif (HOyTOYK, IPOEKTOP, SKpaH);
porpaMMHOE 0OecTieUeHNE:!
Windows, Office;
CrHelHaTU3upPOBaHHast MeOeb(yueo-
Hast ocKa, yueOHast MeOesb).

350044, KpacHomapckuii Kpa, T.
Kpacnonap, yi. um. Kanununa, 13

MHocTpaHHBIH A3bIK

ITomemenune Ne220 I'JI, mocagoyHbIX
mect — 30; mnomaas — 127,5m2;
yueOHast ayAUTOPHUS ISl IPOBEACHUS
3aHSTUHN JIEKIIMOHHOTO THUIIA, 3aHATHI
CeMI/IHapCKOFO THIIA, prHHOBbIX n
I/IHZ[I/IBI/I,Hya.HI)HI)IX KOHCyJ’IbTaHHﬁ, TC-
KYILETO KOHTPOJISA U MTPOMEKYTOTHOM
aTTECTAllUN .
CILIUT-cUCTEMa — | IIT.;
TEXHUYECKHE CPEICTBA O0YICHHS,
HA0OPHI IEMOHCTPAIIHOHHOTO 000pYy-
JOBAaHUA U y‘-Ie6HO-HaFJ'IH[[HI)IX I10CO-
6uii (HOyTOYK, MPOEKTOP, SKpPaH);
MPOrpaMMHOE 00ecTieueHue:
Windows, Office;
crierann3upoBaHHas meoenb(yaeo-
Hasl TocKa, yuyeOHas MeOelb).

350044, KpacHomapckuii kpaif, T.
Kpacnonap, yn. um. Kanuauna, 13




