MHUHUCTEPCTBO CEJbCKOI'O XO3SIMICTBA POCCHMCKOM ®E/E-
PAIIUU
(I)ellepaJIbHOG rocyiapcrB€eHHO€ 6IOIDKCTHO€ 06pa3OBaTeJILH06 YupeEkaAeHue
BBICIIICI'O Oﬁpa30BaHl/Iﬂ

«Ky0aHcKkuii rocyiapcTBeHHbIH arpapHblii yHUBEpPCUTET
MMEHMU U. T. TPYBUJINHA»

HHCTUTYT HUP®POBOM DKOHOMUKHN U THHOBALINMI

TyTa UMPPOBOIA
nonaum"(,

Pabouast nporpamMma JQuCIUIIHHBI
WUHOCTPAHHBIN SA3BIK

HanpasJieHue moaroToBKu
38.03.01 DxoHomMuka

HanpasJyieHHOCTH
Iu¢pposasi 3x0oHOMUKA
YpoBeHb BbIcIIEro 00pa3oBaHus
O0akanaBpuar

®opma 00ydeHust
OuHasi, 0UHO-320YHAaA

Kpacnoaap
2022



Pabouas mporpaMma TUCLUIIMEEL «IHOCTPAHHBIH S3BIO paspaboTana Ha
ocuose ®I'OC BO — 6akanaBpuar 0 HAIIPABJIEHHUIO MOATOTOBKA 38.03.01 OxoHo-
MUKa, YTBEPXK/IEHHOTO NpHKa3oM MUHHCTEPCTBA HAyKM U BBICIICTO 00pazoBaHus
P® ot 12 aBrycra 2020 r. Ne 954.

ABTOp:
.E. ®emopoB

Pyxosojurens OITOIT BO nox-
TFOTOBKMA  OOyYaloILUXCSA  TIO
HarpaBJIEHUIO IIOJITOTOBKHA
38.03.01 DxoHOMHMKA, HaAIpas-
nennocts «lludposas 5KOHO-
MUK

"B. A. CeMumouKui




1 Heﬂb H 3aJ1a9Y1 0CBOCHUA JUCHHUIIJINHDBbI

Heabo ocBoeHUss AUCUUILIMHBI «MIHOCTpAaHHBIA SI3BIK» SBISETCSA SIBISIETCS
oOecrieueHre MPaKTHUECKOTO OBJIAICHUS JCIIOBBIM aHTJIIMHCKHM SI3BIKOM BO BCEX
€ro acrleKTax B e€AMHOM KOMIUIEKce ((opMUpOBaHUE JIEKCHUYECKUX, TpaMMaTH4e-
CKUX U CTHJIMCTUYECKUX HOPM JIEJOBOTO SI3bIKA).

3amaun TUCUMILIUHBI

- Pa3BUTHE HABBIKOB YCTHOM U MUCbMEHHOW aHTJIMHUCKON PEYM C YyYETOM CTH-
JIUCTUKHU OOIIEHNS;

- cUCTEeMaTHh3alus TIpPaMMaTHYECKUX, CTHJIMUCTHYECKUX, MParMaTHYE€CKUX
HOPM aHTJIMMCKOTO SI3bIKA;

- IOBBIILIEHUE U HHTEHCU(PUKALIMS JTIEKCUYECKOT0 3aaca CrieluaaIn3upoBaHHON
HaIlpaBJICHHOCTH;

- I3bIKOBasi pab0Ta B pa3IMYHBIX BUAAX PEUEBOM JEATEILHOCTH U (hopMax peuun
(aymupoBaHHe, TUCbMEHHASA U yCTHAsl pedb, YTeHHE OM3HEC-TEKCTOB) C YIIOPOM Ha
CBOOOJTHOE TOBOpPEHHUE (CTIOHTAHHBIN MOHOJIOT, TMAJIOTUYECKHE BHICKAa3bIBaHMUS, M0~
JIUJIOT-JTUCKYCCHS );

- BEJICHUE JEJI0BOM MEPENUCKU;

- pa3BUTHE YMEHUS IPUMEHATH MTOTYUYECHHbIC 3HAHUS U HABBIKU B 3a/IaHHBIX CHU-
Tyalnusx oOIIeHUs B Mpoliecce npodecCuoHaIbHOM MPaKTUUECKOHN AeSTETbHOCTH.

2 IlepevyeHb MIaHUPYeMbIX Pe3yJbTATOB 00Y4YeHUs MO AUCHH-
IJINHE, COOTHECEHHBIX ¢ IUIAHUPYEMbIMHU pPe3yJibTAaTAMH OCBOCHHS
OIIOII BO

B pe3yabTaTe ocBOeHMs TUCUMILVIMHBI (OPMHUPYIOTCS CJIeAyIoNIe KOM-
NneTeHIun:

YK-4. CriocoGeH ocyiecTBIsATh ASIOBYI0 KOMMYHHUKAITUIO B YCTHOW U TTUCH-
MEHHOM (hopMax Ha rocyIapCTBEHHOM s3bike Poccuiickoit deaepaliuu 1 HHOCTPaH-
HOM(BIX) sI3bIKE(axX)

3 Mecto nucuniuinabl B cTpykrype OIIOII BO

«HOCTpaHHBIN A3bIK» ABISIETCS AUCHUIUITMHON 00s3atenbHoM yactu OITOI1
BO moaroroBku oOyuaromniuxcsi 1o HampabiieHHo noarotoBku 38.03.01 DxoHo-
MUKa, HanpaBieHHOCTh «L{udpoBas 3KOHOMHKAY.

4 O0beM TUCHUILTHHBI (216 yacoB, 6 3a4E€THBIX CAUHUII)



O0BeM, yacoB
Bunpl yue6HOM paboThI
Ounas dhopma oOyueHus
KonrakTHas paGora 72
B TOM YHUCIJIE:
— AyUTOpHAL 10 BUJIaM 69
y4eOHBIX 3aHATHI

— JEKIUHU 2

— IPAaKTUYECKUE 66
— BHEAY/IMTOpHAs 4

— 3a4er 1

— DK3aMeH 3
CamocrosiTesbHasi padora

144

HToro no nucuuniute 216

5 Conep:xanue JUCUUILIAHBI

[lo uToram m3zy4daemoil ITUCUUIIMHBI 00yYaroluecs CIaroT 3a4eT B 1-M ce-
MECTpPE U 3K3aMEH — BO 2-M CEMECTPE.

JucuunnuHa n3ydaercs Ha 1 kypce, B 1 u 2 cemecTpax no yueOHOMY IUIaHy
O4YHOM (OpMBI OOYUEHHSI.

Conep:kanue ¥ CTPYKTYpPa IMCHUILIMHBI 10 0YHOH (popMe 00ydeHUs

© Buasbl yueOHoi1 padoThl, BKJIIO-
2 = Yyasi CaMOCTOSAITeJIbHYI0 padoTy
No = = | E| cTyaeHTOB H TPY10eMKOCTh
; Tema. 2 o
/ S = ) (B yacax)
OCHOBHBIE BOTIPOCHI S2 |3
. a= | © I CamocrTo-
o o ! paKTHu-
e & CKIINHn TECKHE ATCIIbHAs
pabora
Introductions
Discussion
1 Reading YK-4 1 2 4 12
Language work
Skills: introducing yourself and oth-
ers
Work and leisure
Discussion
9 Reading YK-4 1 6 12
Language work
Skills: talking about work and lei-
sure
3 Pr_oblem_s YK-4 1 6 12
Discussion




Tema.
OcHOBHBIE BOIIPOCHI

dopmMupyemsbie
KOMIIeTeHIIUMN

Cemectp

Buabl yueOHoii padoThl, BKJIIO-
Yyasi CAMOCTOSITE/IbHYIO PadoTy
CTY/IeHTOB U TPY/10€eMKOCTh

(B yacax)

Jlexnnu

[IpakTu-
YECKUE

Camocro-
SATEbHAA
paborta

Reading
Language work
Skills: telephoning solving problems

Travel

Discussion

Reading

Language work

Skills: making bookings and check-
ing arrangements

YK-4

12

Food and entertaining

Discussion

Reading

Language work

Skills: making bookings and check-
ing arrangements

YK-4

12

Buing and selling
Discussion

Reading

Language work

Skills: describing a product

YK-4

12

People

Discussion

Reading

Language work

Skills: dealing with problems

VK-4

12

Advertising

Discussion

Reading

Language work

Skills: making arrangements

YK-4

12

Culteres

Discussion

Reading

Language work

Skills: identifying problems and
agreeing action

YK-4

12

10

Jobs

Discussion

Reading

Language work

Skills: making bookings and check-
ing arrangements

YK-4

12

11

Leadership

YK-4

12




o Buabl yueOHoii padoThl, BKJIIO-
2 = qasi CAMOCTOSITeJILHYI0 pPadoTy
No qE) E E" CTYAECHTOB U TPYAOCMKOCTDb
Tema. 2 o 9
a/ S = ) (B yacax)
OCHOBHBIE BOITPOCHI s 2 5
1 22 | © 1 CamocTo-
& Z Jlexuuu SITEIbHASA
YECCKHUEC
paborta
Discussion: The qualities of good
leadership. Listening: An interview
with the managing director of an ex-
ecutive recruitment company. Read-
ing: Leading L’Oreal. Language
work: words and expressions for
talking about character. Skills: Pre-
senting. Case study: Lina Sports:
Decide on the best leader for a trou-
bled sportswear manufacturer. Writ-
ing: e-mail.
Competition
Discussion: How competitive you
are. Listening: An interview with a
manager from the Competition
Commission. Reading: Head-to- YK-4
12 - ) 2 4 12
head competition. Language work:
idioms for sport. Skills: Negotiation.
Case study: Fashion House: Negoti-
ate new contracts with suppliers.
Writing: e-mail.
Hroro 2 66 144 |
6 IlepeyeHb y4eOHO-MeTOANYECKOT0 O0eceYeH sl AJI CaMO-
CTOATEJIbHOM PadoOThl 00YYaAKOIIMXCH M0 JUCHUIIIAHE
/ ®oH OLIEHOYHBIX CPEICTB Jisl MPOBeAeHNsI MPOMEKYTOYHOM
arrecrauvu

7.1 IlepeyeHb KOMIIETEHUMI ¢ YKa3aHMeM 3TanoB uX (JOpMUPOBAHHUS B
npouecce ocsoenus OITOIT BO

Howmep cemectpa™

Otansl GOPMHUPOBAHUS U TPOBEPKH YPOBHs c(HOPMUPOBaAH-
HOCTH KOMITETSHIIUH 110 TUCIUIIIIHAM,
npakTukaM B nponecce ocsoenus OIIOIT BO

YK-4. Cnioco0OeH ocyIlecTBIsATh 1€JI0BYI0 KOMMYHHKAIMIO B YCTHOM M MUCbMEHHON opMax
Ha rocynapcTBeHHOM si3bike Poccuiickoit depepanyu 1 MHOCTPaHHOM(BIX) s3bIKe(ax)

1 I[CJ'IOBBIG KOMMYHHKAIIUH

1,2 Hnocmpannwiii 361k




Howmep cemectpa™

Otansl OpMHUPOBAHUS U TPOBEPKH YPOBHS c(HOPMUPOBAH-
HOCTH KOMITETECHIIMI 10 TUCIUIUINHAM,
npakTukaM B nponecce ocsoenus OIIOIT BO

8

[ToaroroBka K mMporeaype 3aliThl ¥ 3aIIUTa BBITYCKHOH KBa-
nuUKAIMOHHON paboThI

* HOMep ceMecTpa COOTBETCTBYET 3Tany (POPMUPOBAHHUS KOMIIETEHIUH

7.2 Onucanne nokasartejie u KPUTECPHUEB OLICHUBAHUA KOMHeTeHIII/Iﬁ Ha
PA3JINYHBIX ITanax ux (l)Ole/IpOBaHI/ISI, OIMHCAaHHUEC IIKAJIbI OIICHUBAHUSA

YpoBeHb OCBOEHHUS

[Inanupyemble
pe3yabTaThl
OCBOCHHS
KoMneTeHuu |HEYAOBICTBOPU-
(MHIUKATOPHI TENLHO
JTOCTHKEHUS (MHHMMAJIbHBIH
KoMTeTern- | 1€ AOCTHTHYT)
1uun)*

YIIOBIIETBOPHU-
TEIIBHO XOPOIIIO OTJIMYHO Onertormoe

(MAHEMAITB- portio o CpEACTBO
N (cpenumii) (BBICOKMIT)

HBIH OPOTO-
BEIH)

YK-4. criocobeH oCymecTBIATh IEIOBYI0 KOMMYHHUKAIIHIO B YCTHOW M MUCBbMEHHOM (hopMax Ha
rocyiapcTBeHHOM si3bike Poccuiickoii Depepaiinu 1 MHOCTpaHHOM(BIX) sI3bIKE(ax)

YK-4.1.

Bri6upaer Ha
TOCy/IapCTBEH-
HOM U UHO-
CTpaHHOM (-
BIX) SI3BIKAX
KOMMYHHKa-
TUBHO TTPHEM-
JIEMBIE CTHJIb
JIEJIOBOrO 00-
[IeHHS, BEp-
OaJibHBIC U HE-
BepOaIbHBIE
CpEeJICTRA B3au-
MOJIEHCTBUS C
MapTHEPAMH.

YK-4.2.

Hcnonb3yet
nHpOpMaLu-
OHHO- KOMMY-
HUKAI[MOHHEIE
TEXHOJIOTHUH
MIPU TIOUCKE He-
o0xoanMon
nH(pOpMaIuu B

YpoBeHb 3Ha-
HUN HIDKC MH-
HUMAaJTbHBIX
TpeOoBaHUiA,
coboieHre
KOTOPBIX
HEe00X0IUMO
JUTSI OCYIIIECTB-
JIEHUS  JIeJO0-
BOH KOMMYHHU-
Kallukd B YCT-
HOM U TIHUCH-
MeHHOW op-
max. Taxxe He
MIPOJIEMOH-
CTPUPOBaHBI
OCHOBHEBIC
YMEHHS
TT0JTB30BaTh
JIEIIOBYIO KOM-
MYHHKAIIHIO,
AMEIH MECTO
rpyonie
OIITNOKH,
MIPOJIEMOH-
CTPUPOBAaHBI
0a3oBbIC
HaBBIKH  BEI-
6opa KOMMY-
HHUKATHBHO
MIPUEMJIEMOTO

nuc-

HC

MunnmansHo | YpOBeHb 3Ha- | YPOBEHb 3Ha- | pedepat/mo-
jomycTuMblii | HUH, TpeGoBa- | HMH, TpebGoBa- | Kiai, -TeCTUPO-
ypoBensp 3Ha- | HHH, coOxro- | HUH, coOIro- | BaHUWE, OMPOC,
. €HUE KOTO- | ICHUE KOTO- | MPE3CHTAIUU
HUH, TpeOoBa- A A P L,
. pBIX HEo0XO- | ppIX HEo0Xo- | 3cce, - cIoBap-
HHH, cOOJII0- N
JIIMO JIJISL OCYy- | TUMO JUIS OCY- | HBIH TUKTaHT
ACHUE KOTO- | [recTRICHUSA IIECTBIICHUS
PBIX HEOOXO- | menoBOM KOM- | JIEJIOBOW KOM-
JIMO JUI OCy- | MyHHKAlluM B | MyHHKallud B
IecTBICHHs | YCTHOH U | yCTHOWM u
JeN0BOM Koy~ | HCBMEHHOM MTUCHMEHHOMN
dopmax. B | popmax. B
MYHUKAIUH B
N 00beME, COOT- | 00BEME, COOT-
yCTHOM H BETCTBYIOIIEM | BETCTBYIOIIEM
HACBEMEHHON | porpamme IIporpamMmme
bopmax. [IOJATOTOBKH, ITOATOTOBKH,
Taxske npoje- | AONMYIIEHO He- 0e3  owmoboK.
MOHCTpHpo- | CKOIBKO  He- | [IponeMon-
rpyOBIX OIK- | CTPUPOBAHBI
BaHbI OCHOB-
ook. Ilpome- | Bce OCHOBHBIC
HBIC YMEHUS
MOHCTPHPO- YMEHHS  HC-
MCHONB3OBATE | pagp pee oc- | MOIB30BATH
/IJIOBYIO KOM- | HOBHBIE YyMeE- | JEIOBYIO KOM-
MYHHKAIMIO, | HUS MCIIONB30- | MyHHKAIIHUIO,
HNmeercsa Mmu- BaTb ACJIOBYIO HpOJIeMOH-
HAMATBHEG | KOMMYHHKa- CTPHUPOBAHEI
W0, TIPOJie- | HABBIKU  BHI-
HaOop HaBbI- [WIO,  TIpOAL
5 MOHCTPHPO- bopa KOMMY-
KOB BBIOOPA | payp GasoBble | HUKATHBHO
KOMMYHHUKA- | yapplkd  BBI- | IPUEMIIEMOTO




IInanupyemsblie

YpoBeHb OCBOEHUS

pe3yabTaThI
BOECHUS
0cBOC YIOBIIETBOPHU-
KOMIeTeHIuu (HEYIOBICTBOPU- TenbHO OueHouHoe
(MHMKATOPHI TEIbHO (MHHUMAITD- xoporo OTJH'IHO CPEICTBO
JOCTHKEHHUS (MHUHUMATBHBIT . (cpenHmii) (BBICOKUIT)
HE IOCTUTHYT o
KOMIIETEH- A y7) BBIN)
AN )™
mpolecce pe- | CTWIA  JA€NO- | TUBHO NpueM- | Oopa KOMMY- | CTWIA  JI€JIO-
LIEHUS CTaH- BOT'O 06Hle- JIEMOTO CTHUJIA HHUKATHUBHO BOI'O O6H16-
JNApTHBIX KoM- | T, BepOalb- JeI0BOrO 06- | HPHEMIEMOrO | HHs, BepOab-
HBIX U HEBEp- CTWJISL  JeJIo- | HBIX M HeBep-
MYHUKaTHBHBIX LICHUS, BEp-
OabHBIX 5 Boro  oOmie- | OambHBIX
3ajiat Ha rocy- CpPEeICTB B3au- ANMBHBIX WHC- |y BepOab- | CPEICTB

JapCTBEHHOM M
HHOCTPaHHOM
(- BIX) SI3BIKAX.

YK-4.3.

Bener neno-
BYIO Tiepe-
MUCKY, YUUTHI-
Basi 0COOCHHO-
CTH CTHITH-
CTHKH O(HIIHU-
QIBHBIX U He-
ouIHATBHBIX
MUCEM, COIHO-
KYJIbTypHBIC
pasauuus B
dhopmarte Kop-
PECIOHCHIIUN
Ha rocynap-
CTBCHHOM U
MHOCTPAHHOM
(-BIX) A3BIKAX

YK-4.4.

HemoncTpu-
pyer wuHTrerpa-
TUBHBIE  yMe-
HHUSI HCIIOJIB30-
BaTh JIUAJIOTH-
yeckoe oOIie-
HHE JIA

TPYAHUYECTBA

CO-

B aKaJeMuye-
CKOIl KOMMYHHU-

Kanuu  oo1e-

MOJICHCTBHUS C
MapTHEpaMH.

BEepOATLHBIX
CPEJICTB B3au-
MOJICHCTBHSA C

napTHEPaMHu

HBIX M HEBEp-
OaJIbHBIX
CPEICTB




IInanupyemsblie
pe3yJIbTaThI
OCBOCHUS
KOMIIETCHITUH
(MHAMKATOPBI
JIOCTYKCHHUS
KOMIICTCH-
AN )™

YpoBeHb OCBOEHUS

HEYIOBJIETBOPH-
TEIBHO
(MHUHUMATBHBIT
HE JIOCTUTHYT)

YIOBIIETBOPHU-
TEJILHO
(MuHUMATB-
HBIH TTOpOTO-
BBIN)

X0pOIIOo
(cpenHmii)

OTJIIMYHO
(BBICOKUIT)

OueHouHOE
CPEelCTBO

HUS: * BHHUMA-
TEIBHO CITyIIas
U TBITAsICh IIO-
HATH CYTh UJEU
ApyTHX,
€CIu OHM IIPo-

Jaxe

THBOpEYAT CO0-
CTBCHHBIM BO3-
3pPEHUSM; * YBa-
kKasl BBICKA3bI-
BaHUsA JPYIUx
KaK B TJIaHE CO-
JepKaHUs, Tak
u B

thopmsr,

IJ1aHe

KPUTHUKYS apry-
MEHTHPOBAHHO
U KOHCTPYK-
THBHO, HE 3aJIe-
Bast YYBCTB
JIpYyTux; ajamn-
TUpYS peYb U
SI3BIK JKECTOB K
CUTYaIUsIM
B3anMO/IEH-
CTBHSAL.

7.3 TunoBble KOHTPOJIbLHbIE 3aIaHUSI WJIH HHbIe MAaTepHUaJibl, HE00X0/IM-

MbIe J1JIS OLIEHKH 3HAHUN, YMEHHH, HABBIKOB, XapaKTePU3YIOLIUX 3Tanbl ¢op-

MHPOBaHUA KoOMIleTeHIM B mpouecce ocBoennsst OIIOII BO

Komnemenyus: cnocobnocmos ocywecmeisimo 0€108y10 KOMMYHUKAYUIO 8
VCMHOU U NUCbMEHHOU hopmax Ha 2ocyoapcmeerHom a3vike Poccutickou Dedepa-

yuu u unocmpanHom(vix) sizvike(ax) (VK-4)

TecTrl

[Ipumep TeCcTOBBIX 3a1aHUM.




Entry Test VOCABULARY
A Correct one wrong word in each sentence.

1. We interviewed more than 2,500 customs at our London shop.

2. Can you help organisation the conference next week?

3. We give every new employee six months of on-the-job train.

4. We product most of our components in the Asia Pacific region.

5. We’ve invited the team from EBS to meeting with us in Madrid next week.
B Complete the sentences with the words (a—h).

a) line manager

b) trainer

C) trainee

d) customer

e) colleague

f) CEO

g) employee

h) manufacturer

1. The person who directly supervises me is my

2. | learned my job when | was a during my first year.

3. 1 own a small business with only one , Who helps with
office work.

4. The is the highest-ranking person in my company.

5. My company is a of electrical goods.

6. | share my office with one and we work together on a
lot of projects.

7. My company’s biggest Is the car-maker BMW.

READING

A Read texts from a) to e) from the Financial Times and match them to the
types of business.

Hi, Joe, this is Sam.

I’d like to add two things to the order.

We also need one case of A4 note pads, your part number 89-0093.

I’m ringing about my order, number 2179.

We need 200 conference badges, your part number 79-0098.

Speak to you soon!

Give me a call if there’s a problem or you don’t have those things. If I don’t
hear from you, I’ll assume everything’s OK.

Consumer goods and retailing

Travel and leisure

Agriculture and construction

Telecommunications

Drink and food

a)




Oriental Land Company manages and develops theme parks. The company
also has retail businesses and manages entertainment and leisure facilities. The com-
pany primarily operates in Japan. It is headquartered in Chiba, Japan, and employs
2,193 people. FT

b)

Heineken brews and sells more than 170 beers, including Heineken, Amstel,
Cruzcampo, Tiger, Zywiec, Birra Moretti, Ochota, Murphy’s and Star. It operates in
Europe, the Americas, Africa, the Middle East and Asia Pacific. It is headquartered
in Amsterdam, the Netherlands and employs about 54,000 people. FT

c)

Revlon produces, markets and sells cosmetics, skin-care products, fragrance
and personal-care products. The company’s products are sold in over 100 countries
across six continents. It is headquartered in New York City, New York, and employs
about 5,600 people. FT

d)

IOl Corporation Berhad is a diversified group that grows oil palm, produces
rubber and is engaged in property development and investment, landscaping services
and general contracting. The group has manufacturing facilities in the Netherlands,
the US, Malaysia and Egypt and sales offices in eight other countries including
China. The group primarily operates in Malaysia. It is headquartered in Putrajaya,
Malaysia, and employs around 27,330 people. FT

€)

JDS Uniphase Corporation manufactures and markets optical products for
communications, commercial and consumer applications. The company offers test
and measurement systems and services for telecommunications service providers,
cable operators and network equipment manufacturers. The company primarily op-
erates in the US, Europe and Asia Pacific. It is headquartered in Milpitas, California,
and employs about 7,000 people worldwide. FT

B

Now decide if these statements are true or false.

36. Oriental Land Company has more employees than Revlon.

37. Heineken produces more than 200 beers.

38. Revlon products are sold worldwide.

39 101 Corporation Berhad’s main operations are in Malaysia.

40. JDS Uniphase Corporation is based in Mexico.

WRITING

Read the advert below and write a letter of application. Write 120-140 words.
Remember

Wanted: Market researcher

This could be the best job in the world! A travel holiday company needs re-
searchers. We will pay you to visit resorts and hotels and to write reports about their



products and services. If you think this is the job for you, write to us at the address
below, telling us about:

- your education

- your work experience

- languages you have studied or can speak

- reasons why you would like to have this job.

SPEAKING
You will have a ten-minute speaking test. You have five minutes to prepare. The
examiner will ask you a few questions about yourself. Answer the questions as fully
as possible. Remember to cover the following.

- Greet the examiner and introduce yourself.

- Be prepared to answer questions about yourself, your work/study, your free-
time activities, etc.

- Tell the examiner what your ideal job is and why. Speak about factors such
as the salary, location, responsibilities, etc.

Kpurepun onenku tecra.

OHCHKa IO TCCTY BBICTABIIACTCA IPOIMOPHTHOHAJIBHO JO0JIC ITPABUJIBHBIX OTBC-
T0B: 90-100% — onierka «otiuuHo» 75-89% — orenka «xopoio» 60-74% — orenka
«YIOBJIETBOPUTENBLHO» MeHee 60% IpaBUIBHBIX OTBETOB — OLICHKA «HEYIOBJIETO-
PHUTCIIBHO»

Y cTHBIN 0ITpOC

[Iprmep BOIPOCOB 1Sl YCTHOTO ONpOCa.

Omnpoc k pazaeny 1 (Unit 1)

1. What is the difference between the notions “brand”, “brand name”, “trade-
mark”, “brand image”?

2. What makes customers loyal to a brand?

3. Enumerate the aspects of customer awareness.

4. Which of these takes a longer time: brand positioning or brand stretching?

5. Differentiate the main aspects of a brand and a product(ion).

6. Why do some brands turn out to be more successful than the others?

7. Dwell on the road to success of world-recognised companies.

8. Speak about the way for a start-up company to turn into a well-established
brand.



9. What are the common demands of modern consumers?

10. Do all brands have the same lifecycle? Why? /Why not?

Kpurepun onieHkn ycTHOTO onpoca

Pa3BepHyTHIN OTBET CTyAEHTA JIOJDKEH MPENICTAaBIATh COOON CBA3HOE, JIOTH-
YECKHU IOCJIEI0BATEILHOE COOOIIEHNE HA 3a/IaHHYIO0 TEMY, [IOKa3bIBATh €T0 YMEHHE
MIPUMEHATH ONPEAEIEHHUS], IPABUIIA B KOHKPETHBIX CITyYasiX.

Kpurepun ouieHuBanus:

1) monHOTa M IPABUIIBHOCTH OTBETA;

2) cTereHb 0CO3HAHHOCTH, TOHUMAaHUS U3y4YE€HHOTO;

3) s3piKOBOE O(hOPMIICHHE OTBETA.

OneHKa «OTIMYHO» CTABUTCA, €CIIM CTYAEHT IOJIHO U3jaraet Marepuai (oT-
BEUYAET Ha BOMPOC), AT MPABUIHLHOE ONpEe/IeICHUE OCHOBHBIX MOHATUIA; 0OHapY-
KUBAET MOHUMAHHE MaTepHalia, MOXKET 00OCHOBATh CBOU CYXIACHUS, TPUMEHUTH
3HaHUS Ha MPaKTUKE, TPUBECTH HEOOXOAUMbIEC MMPUMEPHI HE TOJBKO U3 yueOHHUKA,
HO ¥ CAMOCTOSITEIBHO COCTABJIEHHBIC; U3JIaracT MaTepual NOoCIEA0BaTEIbHO U Ipa-
BWJIBHO C TOYKH 3pEHHS] HOPM JIMTEPATYypPHOTO si3bIKa. OIIEHKAa «XOPOIIO)» CTaBUTCA,
€CJIM CTYAEHT JAeT OTBET, YJOBJICTBOPAIONINI TEM € TpeOOBaHUSAM, YTO M JUJIS
OLICHKHU «OTJIMYHO», HO AOMYCKAeT 1—2 OmMOKHU, KOTOPBIE CaM K€ UCTIPaBJIseT, U 1—
2 HejouyeTa B TMOCIEIOBATEIBHOCTH M S3BIKOBOM O(QOPMIIEHMH H3J1araeMoro.
OrneHka «yIOBIETBOPUTEIBHOY» CTABUTCS, €CJIU CTYACHT OOHApyKUBaeT 3HAHUE U
ITOHMMAHUE OCHOBHBIX MOJIOKEHNUW TAHHOW TEMBI, HO U3JIaracT MaTepHUal HETIOJIHO
U JIOITyCKaeT HETOYHOCTH B OTIPEJICIICHUH MMOHATUN WM (POPMYIUPOBKE MPABUIT; HE
YMEET JOCTaTOYHO ITyOOKO U JOKa3aTeIbHO OOOCHOBATh CBOM CYKJIEHUS U IPUBE-
CTH CBOM MPUMEPHI; U3J1araeT MaTepuai HermocaeA0BaTeIbHO U AOMYCKAET OIIMOKU
B SI36IKOBOM OdopmiieHnn uznaraemoro. OlleHKa «HEYIOBJIETBOPHUTEIILHO» CTa-
BUTCS, €CIIM CTYACHT OOHApYXKUBAaET HE3HAHKE OOJIbIIIEH YaCTH COOTBETCTBYIOIIETO
BOIPOCA, JOMYCKAET OITMOKHU B (DOPMYIMPOBKE ONpeieICHUI U IPaBuil, HCKaXKaro-
M€ UX CMBICH, OECIIOPSIOYHO U HEYBEPEHHO u3jaraetT Marepuan. OLeHKa «2» oT-
MEYaeT TaKUue€ HEJOCTATKH B MOJATOTOBKE, KOTOPBIE SBJISIOTCS CEPbE3HBIM IPEIAT-

CTBUCM K YCIICHIHOMY OBJIAACHUIO IMMOCICAYIOIIUM MAaTCpUAJIOM.



Temartuka pedepatoB/ 10KIAI0B.

K pazneny 6 (Unit 6) [IpumepHbie TeMbl 1 H0KIana/pedepara.

1. Trade indexes of world stock markets.

2. The threats of the credit crunch.

3. Ways to avoid economy recession.

4. Modern business retail chains.

5. Is it acceptable to sell something without the right of proprietorship?

6. Tips to pay off the credit (mortgage, loan).

7. Are short sellers necessary?

Kpurepuu onienku pedeparon

OneHka 5 CTaBUTCS, €CJIM BBIMOJHEHBI BCE TPEOOBAHUS K HAMMCAHUIO U 3a-
mTe pedeparta: o6o3HaueHa mpobiema U 000CHOBaHa €€ aKTyallbHOCTh, ClleJaH
KpaTKUW aHaJIu3 Pa3IMYHbIX TOUYEK 3PEHUS HA pacCMaTPUBAEMYIO MPOOIEMY U JIO-
TUYHO HW3JIO’)KEHA COOCTBEHHAsI MO3UIUs, CHOPMYJIUPOBAHBI BHIBOJIBI, TEMa pac-
KpbITa TOJHOCTHIO, BBIEpPKaH 00bEéM (12-15 crp.), coOmtoeHbl TpeOboBaHUS K
BHEITHEMY O(OpPMIICHUIO, JaHBI MPABWIBHBIE OTBETHI HA JIOMOJIHUTEILHBIC BO-
MPOCBHI.

Ouenka 4 — ocHOBHbIE TpeOOBaHUs K pedepaTy U ero 3aluTe BhINOIHEHBI, HO
TP 3TOM JIOYIICHBI HEAOUYETHI. B 4acTHOCTH, UMEIOTCS HETOYHOCTH B U3JI0KEHUHN
MaTepHuaia; OTCYTCTBYET JIOTHYECKasl MOCJIEA0BATEIbHOCTh B CYXKCHUSAX; HE BbI-
nepxkan 00bEM pedepata (12-15 cTp.); UMEIOTCA yIyIieHUs B 0POpMIICHUH; Ha J0-
MOJIHUTENbHBIE BOMPOCHI MTPH 3aLTUTE JTaHbI HEMOJIHBIE OTBETHI.

Ornenka 3 — UMEIOTCA CYIIECTBEHHBIC OTCTYIUICHHUS! OT TpeOoBaHUM K pede-
pupoBaHHIO. B 4acTHOCTH, TeMa OCBEIICHA JIUIIh YaCTUYHO; JTOMYIIEHbI (pakTude-
CKH€ OIMOKHU B COJEpX aHUU pedepara Uiy IpH OTBETE HA JOMOJHUTEIbHBIC BO-
IIPOCHI; BO BPEMS 3alTUThI OTCYTCTBYET BHIBOJI.

Ouenka 2 — TeMa pedepara HE pacKpbiTa, 0OHAPYKUBAETCS CYIIECTBEHHOE
HEMMOHUMaHue POoOIeMbl THO0 pedepaT CTyACHTOM HE MPEACTABIICH.

TemaTnka JOKJIAAOB C MIPE3ECHTALAN

1. The difficulties of cross-cultural communication in business.



2. Lack of cultural awareness as a factor leading to negotiations breakdown.

3. Cultural identity of English-speaking business environment.

4. Cultural identity of Asian business environment.

5. Cultural identity of American business environment.

6. Cultural identity of Russian business environment.

7. Relocation for working abroad: pros and cons.

8. Levels of formality in language and business behavior.

9. Proximity and body language as a challenge in business communication.

10. Role of men and women in cross-cultural business deals.

Kputepun onieHKH 10KIa710B

Kax b1 u3 npeajioKeHHbIX MOKa3aTeNe OLEHUBAETCA M0 KPUTEPSM BBITIOJI-
HEH — 2 Oaj1a YaCTUYHO BBINOJHEH — 1 0ayur He BoInoiHeH — 0 0auios.

IToxazaTenu oreHKH

Kpurepun onennBanus

1 CtpykTypa (KOJIMYECTBO CJIAWI0B COOTBETCTBYET COJACPKAHUIO U MPOI0J-
KUTCIBbHOCTHU BBICTYIIJICHUA, HAIIPUMCP: JJIA 7-MI/IHyTHOFO BBICTYIIJICHHA PCKOMCH-
JyETCsl UCTIOJIb30BaTh He Oosiee 10 craiiioB, BKIIOYast TUTYJIBHBIA CIIAMT U CIIAM]T C
BBIBOJIAMH )

2 HarnsgHocTh (WJUTIOCTpAIMM XOPOLIEro KauyecTBa, ¢ YETKUM H300paxe-
HHUCM, TCKCT JICTKO YUTACTCA, HAIIPUMCP: UCIIOJIB3YIOTCA CPCACTBA HAI'TLIAHOCTHU NH-
dbopmanuu B BUJE TaOIHIL, CXeM, TpadUKOB U T. 1.)

3 Jluzaitn u HacTporika (opopmiIeHHE ClIaliIoB COOTBETCTBYET TEME, HE Tpe-
IMATCTBYCT BOCIIPUATHIO COACPKAHUA, OJISI BCCX CJ]afI,Z[OB MpC3CHTAIUNU UCIIOJIb3Y-
€TCsl OJIUH U TOT e MabI0H 0popMIIEHMS)

4 Copepxanue (NMpe3eHTaIs OTPaKaeT OCHOBHBIE ATAlbl UCCICAOBAHUS —
HpO6J’I€My, HCJIb, TUIIOTE3Y, XO/A BLIMTOJIHCHHA pa6OTBI, BBIBOJEI, T.C. COOACPIKHUT I10JI-
HYI0, MIOHATHYIO HH(POPMALIHIO M0 TeME I0KJIaa Mpu HaIu4uu opdorpapuieckoit
Y IyHKTYallMOHHOM T'PaMOTHOCTH )

5 TpeboBaHUs K BHICTYIIJICHUIO (BBICTYIIAOIITUN CBOOOHO BIIAJIEET CO/IepIKa-

HHEM, JACHO U I'PaMOTHO U3JIaracT MaTCpHall, BBICTyrIaIOHII/If/'I CB06OI[HO U KOPPCKTHO



OTBCYACT HA BOIIPOCHI U 3aMCYaHUA ayAUTOPHUH, BI:ICTYHaIOH_II/Iﬁ TOYHO YKJaJbIBa-
€TCsl B paMKH PErIaMeHTa).

IIpumepHBIE TEMBI 3CCE.

K pazneny 4 (Unit 4)

1. Small and medium-sized enterprises vs. multinational companies: ad-
vantages and pitfalls.

2. ‘Glass-ceiling’ in modern business environment.

3. Job of homeworking/teleworking/telecommuting type.

3K33M€H3HI/IOHHI>I€ MaTCpualibl OJIA HpOMe)i(yTO‘IHOﬁ arrecraumnu

1.Brands as one of the key parts of marketing. Consumer loyalty.

2. Experience that people are likely to have when travelling for business.

3.Change of business. Difficulties connected with mergers and acquisitions.

4.Different types of organizations, good and bad qualities of an organization.

5.Typical stages of an advertising campaign. Subvertising — advantages and
disadvantages for consumers.

6.The best ways for businesses and entrepreneurs to raise money. The func-
tions and behaviour of the global stock markets.

7. Lack of cultural awareness as a factor leading to communication break-
down. Cultural identity of Russian business environment.

8. Human resources as an essential part of business company integrity. The
recruitment process.

9.Trade (trade globalization, free trade and letters of credit). Different types
of negotiations techniques.

10. Dwell on ethics at workplace and possible unethical activities in business.
Corporate training as a prospect for in-house staff improvement.

11. Types of leadership styles. The most essential decision-making skills.

12. Doing business on a competitive edge — features and factors of success.
The future of business.

Kpurepuu onieHrBaHus pe3ysibTaTOB 00yUYEHUs

Onenka



Kputepun ouieHBaHus 1O 3K3aMEHY

Bricokuii ypoBeHb «5» (OTJIIMYHO) OIIEHKY «OTJIMYHOY 3aCIyKMBAET CTYACHT,
OCBOMBIIHI 3HAHMS, YMEHHUSA, KOMIIETCHIIUN U TEOPETUUECKUI MaTepuan 0e3 mpo-
0eJ10B; BHIMIOJHUBILUHN BCE 3aaHUs, IPEAYCMOTPEHHbIE YYEOHBIM MIJIAaHOM Ha BBICO-
KOM KaueCTBEHHOM YPOBHE; MPAKTUYECKHE HABBIKH MTPO(PECCHOHATIBHOTO MPUMEHE-
HUSI OCBOEHHBIX 3HAHUI c(POPMHUPOBAHBIL.

Cpennuit ypoBeHb «4» (XOpPOIIO) OLIEHKY «XOPOIIO0)» 3aCTy>KUBAET CTYICHT,
MPAKTUYECKH MOJHOCTHIO OCBOMBILWI 3HAHMS, YMEHUSA, KOMIIETEHIIUH U TEOPETU-
YecKUi MaTepual, yueOHbIC 3aJJaHusl HE OLICHEHbl MAaKCUMAaJIbHBIM YHCJIOM 0aJljioB,
B OCHOBHOM C()OPMHUPOBAJ MPAKTUUECKUE HABBIKU.

[ToporoBbiii ypoBeHb «3» (YIIOBJIETBOPUTE JIbHO) OILICHKY «YJIOBJIETBOPH-
TEJIbHO» 3aCIYKUBAET CTYJEHT, YACTUYHO C poOesaMu OCBOMBIINN 3HAHUS, yMe-
HUS1, KOMIETEHIUU U TEOPETUYECKHUI MaTeprall, MHOTHE y4eOHbIE 3a1aHHsI TUOO He
BBIIIOJIHUJI, JTMOO OHU OIIEHEHBI YHUCIOM OAJJIOB OJIM3KUM K MUHHUMAJIbHOMY, HEKO-
TOpbIE MPAKTUUECKHE HaBBIKU HE COPMUPOBAHBI.

MuHUMAaNTbHBIA YPOBEHB «2» (HEYJOBJIETBOPU TEIBHO) OLEHKY «HEYIOBJIe-
TBOPUTEJIBHO» 3aCIIy’KUBAET CTYJEHT, HE OCBOMBILNN 3HAHUS, YMEHUS, KOMIIETCH-
MU U TEOPETUYECKUI MaTepHall, yueOHbIC 3a/laHHsI HE BBITOJHWII, MTPAKTUYECKUE
HaBBIKH HE C(POPMUPOBAHBHI.

KoHTpons oOCBOEHUSI AUCHUIUIMHBI TPOBOJMUTCS B COOTBETCTBUH C
[Tn Ky6I'AY 2.5.1 Tekymuit KOHTPOJIb YCIIEBAEMOCTU M TIPOMEKYTOYHAsI aTTeCTa-
IS O0yYaFOIITUXCSI.

8 IlepeyeHb OCHOBHOM ¥ JIOMOJHUTEJIbHON Y4eOHOI JIUTEPATYPbI
OcHoBHas yueOHas1 JUuTEpaTypa

1. David Cotton, David Falvey, Simon Kent “Market Leader” (Intermediate):
3rd Edition. Course Book. Pearson Education Limited, 2014.

2. David Cotton, David Falvey, Simon Kent “Market Leader” (Intermediate):
3rd Edition. Practice File. Pearson Education Limited, 2014.

3. JlenoBas kOMMyHMKalus Ha aHrjauiickom szeike: YMK. [lemoBoil aH-
TTIMACKUH A3BIK C MCTIOJIB30BAHUEM KEMCOB (KOHKPETHBIX cUTyaluid. B 1Byx vactsix.



Yacrts |) [DnexTpoHHbIi pecypc] : yued. mocodue / O.B. Jlecsrosa [u np.]. — Diek-
TpoH. naH. — MockBa : MI'MUMO, 2011. — 152 c. — Pexum pgocryna:
https://e.lanbook.com/book/46244

JlonoJiHMTe/IbHAA y4eOHas JuTeparypa

4. JIenoBOM MHOCTPAHHBIN S3BIK: aHTJIMUCKUM SA3BIK | Y4EOHO-METOAMYECKUM
KoMmIutiekc / MunuctepctBo KynbTypbl Poccuiickoit @eneparmu, ®I'bOY BIIO "Ke-
MEPOBCKUW rOCYJapCTBEHHBI YHUBEPCUTET KYJIbTYphl U UCKyccTB", ConuanbHO-
ryMaHUTapHbIN HHCTUTYT, Kadenpa nHocTpanHbiX s1361K0B U Ap. — Kemeposo: Ke-
MEPOBCKHUI TOCYAapCTBEHHBIN YHUBEPCUTET KYJIbTYpbl U UCKycCTB, 2014. — 103 c. :
tabn. — bubmuorp.: c. 99-100. ; To xe [Dnexrponnnii pecypc]. — URL:
http://biblioclub.ru/index.php?page=book&id=273811

5. CasenneBa O.I'. JlemoBoii amrimiickuii st Bcex [Tekct] = Business
English for Everyone: yue6no-npakTrueckoe nocobue / O. I'. CaBenbena, K. C. Bo-
jomrHa ; M-Bo oOpa3zoBanust u Hayku Poc. @enepanun, Kybanckuit roc. yH-T. —
Kpacnonap: [Kybanckuii rocyapcTBeHHbIN yHuBepceurer|, 2016. — 114 c.

O Ilepeuenn pecypcoB HH(POPMAIMOHHO-TEJTEKOMMYHUKAIIHOH-
Ho#l ceTu «HTEpHET»

Ilepedyens IBC
Ne HanmenoBanmne Temaruka Ccplika
1 | Znanium.com YHuBepcaipHas
2 | IPRbook YHuBepcaipHas
OO0pa3zoBaTeNbHBIN MOPTAI
4 Ky6IAY YHuBepcanpHas

Ilepeyens UHTEPHET CaliTOB:

1. KubepJlenunka (http://cyberleninka.ru/)

2. ®enepanbhblil mopran "Poccuiickoe oopazoBanue” http://www.edu.ru/

3. Undopmanmonnas cucrema "EquHoe okHO AocTyna K 00pa3oBaTelbHbIM
pecypcam" http://window.edu.ru/

4. Enunas xoJuteknus nudpoBbIXx oOpa3oBarebHbIX pecypcoB http://school-
collection.edu.ru/

5. CpaBouyHo-nHMopMannoHHbIH opTan "Pycckuii s3p1k" http://gramota.ru/

6. Cayx0a TeMaTHYECKMX TOJKOBBIX ciioBapei http://www.glossary.ru/

7. CnoBapu u suiukioneauu http://dic.academic.ru/

10 MeToauueckue yKa3aHus JJsl 00y4alOIIMXCs M0 0CBOEHUIO
AUCIHHUILIHHBI


https://e.lanbook.com/book/46244
http://biblioclub.ru/index.php?page=book&id=273811
https://znanium.com/
http://www.iprbookshop.ru/
https://edu.kubsau.ru/
http://www.edu.ru/
http://window.edu.ru/
http://school-collection.edu.ru/
http://school-collection.edu.ru/
http://gramota.ru/
http://www.glossary.ru/
http://dic.academic.ru/

11 Ilepeyenb MHPOPMANMOHHBLIX TEXHOJIOTHI, HCIOJb3yeMbIX
IPU OCYLIECTBJICHHH 00pPa30BaTeJbHOIO Mpouecca no AUCUMILIIMHE,
BKJIIOYAs MepeYyeHb NPOrPAMMHOI0 o0ecredyeHuss 1 MH(POPMALMOH-
HBIX CIIPABOYHBIX CUCTEM

NudopmanmoHHbie TEXHOJIOTHH, UCTIOIB3YEMbIC TIPU OCYIIECTBICHUN 00pa-
30BaTEJIBHOTO MpOIlecca MO AUCHUIUIMHE TO3BOJIAIOT:

— 00ecreuuTh B3aUMOJICHCTBHE MEXKIY y4YaCTHHUKaMH 00pa30BaTeIhHOTO
mporiecca, B TOM YHCJIe CHHXPOHHOE U (WJIM) aCHHXPOHHOE B3aMMOJICHCTBHE ITO-
cpenctBoMm cetu «MIHTEpHETY;

— (uKkcupoBaTh X0A 00pa30BaTEIBHOIO MPOIECCa, PE3yIbTATOB MPOMEXKY-
TOYHOW aTTECTAllMX O AWCIMILIMHE U PE3yJIbTaTOB OCBOCHHUS 00pa30BaTEIbHON
IPOrPaMMBI;

— OpPraHU30BaTh MPOIECC 00PA30BAHUS ITyTEM BU3YaTU3AINH H3ydaeMOl UH-
dbopmanuy MOCPEACTBOM HCIIOIL30BAHUS MPE3CHTAIIMOHHBIX TEXHOJIOTHH,

— KOHTPOJIMPOBATH PE3yJIbTAaThl 00y4eHHUS Ha OCHOBE KOMITBIOTEPHOTO TECTH-
pOBaHMUSI.

Hepeqenb JJUIHEH3UOHHOI'0 ITPOTPAMMHOI0 od0ecneueHus

Ne | HaumenoBanue Kpartkoe onucanue
MicrosoftWindows OmneparoHHas CHCTeMa

2 Microsoft Office (Bkmrouaer Word, Ex- | [TakeT 0()UCHBIX IPHIOKECHHI
cel, PowerPoint)
3 Cuctema tectupoBanus INDIGO TectupoBanue

Ilepedyensb nmpodeccHOHANBHBIX 023 JAHHBIX U HHPOPMALMOHHBIX CIIPABOYHBIX
CHCTEM

Ne | HaumeHoBanue TemaTtuka DJEKTPOHHBIN afpec
1 | Hayunas snektponHast Oub- | YHuUBepcanbHas https://elibrary.ru/
aroteka eLibrary

Joctyn k cetu UHTEpHET
Hoctyn x cetu IHTEpHET, JOCTYN B 3JIEKTPOHHYIO HHGOPMAIIMOHHO-00pa30-

BaTEJbHYIO CPEely YHUBEPCUTETA.

12 MaTepuaJIbHO-TEXHHYECKOE oOecrieyeHne st 00yuYeHHus Mo
AUCHUTLIAHE


https://elibrary.ru/

n/a

HanmeHoBaHue y4eOHBIX Mpes-
METOB, KypCOB, TUCLUILINH
(Momymeit), mpaKTUKA, HHBIX BH-
JIOB y4eOHOM AeSATeIbHOCTH,
OpPEeIyCMOTPEHHBIX YICOHBIM
TUIaHOM 00pa3oBaTeNbHOM PO-
rpaMmbl

HaumenoBanue nomenieHui a1 npo-
BEJICHUS BCEX BUJIOB YUIEOHOII nes-
TENBHOCTH, NIPETyCMOTPEHHON yued-
HBIM IUIAHOM, B TOM YHCJI€ TIOMEIIIEe-
HUS TS CAMOCTOSTEIILHON paboTHI, C
YKa3aHHEM MEePEUHS OCHOBHOTO 000-
PyIOBaHUs, YAeOHO-HATJISAIHBIX 10~
COOMIi U MCITONTF3YEMOTO MPOrPaMM-
HOI'0 00ecIeYeHus

Anpec (MECTOTIOIOKEHHE) TIOMETIEHUI
IUISL IPOBEJICHUSI BCEX BUIIOB YUeOHOM
JeATeIbHOCTH, IPEAYCMOTPEHHOM
y9eOHBIM IUTaHOM (B CIIydae peajmsa-
1K 00pa3oBaTeNbHON IPOrpaMMBbI B
ceTeBoM (popMe JOIOIHUTENBHO yKa-
3bIBaeTCs HANMEHOBAHUE OPTraHU3alHH,
C KOTOPO#i 3aKJII0YEH JI0TOBOP)

2

3

4

MHocTpaHHBIH A3bIK

ITomemenne Ne726 I'JI, mocamo4HbIX
mecT — 30; mromans — 127,5m2;
yueOHast ayUTOPUS ISl TPOBCACHUS
3aHATHH JCKIIMOHHOTO THUIIA, 3aHSITHIA
CEMHHAPCKOT'0 TUIIA, TPYIIIOBBIX U
WH/IUBUYAIbHBIX KOHCYJIBTAIUH, TC-
KYILIETO KOHTPOJIS ¥ MIPOMEKYTOUHOM
aTTeCTaIl|H .
CIIMT-cucTemMa — 1 mr.;
TEXHHUYECKUE CPECTBA 00yUCHUS,
HAOOPBI IEMOHCTPAIIMOHHOTO 000pY-
JIOBaHUS M y4eOHO-HATJISTHBIX TT0CO-
6uii (HOyTOYK, MPOEKTOP, SKPaH);
MporpaMMHOE 00eCIICUCHHE:!
Windows, Office;
CrenuaIu3upoOBaHHast MeOeb(yueo-
Hasi TocKa, yucOHast MeOeIb).

350044, KpacHomapckuii kpaid, T.
Kpacnonap, yi. um. Kanunnna, 13

WNHocTpaHHBIN A3bIK

[Tomemenne Ne220 I'JI, mocamouHbIX
mect — 30; mnomans — 127,5m2;
yucOHast ayUTOPHS ISl TPOBCACHUS
3aHATUHN JIEKIHMOHHOTO TUIIA, 3aHATHI
CEMHHAPCKOTO THIIA, TPYIIIOBBIX U
WHINBUAYAIbHBIX KOHCYJIBTAIUH, TE-
KYIIETO KOHTPOJIS ¥ MTPOMEKYTOTHOM
aTTECTAllUN .
CINIUT-CUCTEMa — | IIT.;
TEXHUYECKUE CPEICTBA O0YUCHUS,
HA0OPBI JEMOHCTPAIMOHHOTO 000PY-
JOBaHUS U y4eOHO-HATJISIIHBIX [10CO-
6wmii (HOyTOYK, MPOEKTOP, SKPaH);
MIporpaMMHOE 00eCTICUCHHE:!
Windows, Office;
CHeHATH3UPOBaHHAsT MeOeTh(yueo-
Hasl TocKa, yuyeOHas MeOelb).

350044, KpacHogapckuii kpai, .
Kpacnonap, yi. um. Kanununa, 13




