AHHOTanus padoyeil NporpaMMbl IMCUUILIAHBI
«IIpodeccHoHATBbHBINE HHOCTPAHHBII SI3BIK», AANTHUPOBAHHOM J1JI51 JIUI ¢ OTPAHUYEHHBIMH
BO3MOKHOCTSIMU 310POBbS1 1 HHBAJIHU/I0B, 00Yy4AKIIUXCS N0 AJANTHPOBAHHBIM OCHOBHBIM
npogdeccuoHAIbHBIM 00Pa30BaTEIbHBIM IIPOrPAMMAM BbICIIEr0 00Pa30BaHUS

Heabio ocBoeHust aucrumnHbl «lIpodeccrnoHanbHBIE WHOCTPAHHBINA S3BIK» SBISIETCS
pa3BUTHE CIIOCOOHOCTH MPUMEHSITH COBPEMEHHbIE KOMMYHUKATHBHBIC TEXHOJIOTUU Ha MHOCTPAH-
HOM (QHIJIMHCKOM) SI3BIKE JUIs MPO(eCCHOHATBHOTO B3aUMOACHCTBUS HAa YPOBHE, JOCTATOYHOM
s 3¢ peKTUBHOTO perieHus MPOUITbHBIX KOMMYHUKAaTHBHBIX 33/1a4, a TAK)KE CIOCOOHOCTH aHa-
JM3UPOBATh U YYUTHIBATh Pa3HOOOpa3ue KyIbTyp B IIPOIECCE MEKKYITBTYPHOTO B3aUMO/ICHCTBUSI.

3agauM TUCIMILIHHEL:

— [M0O3HAKOMHUTH 00YUAIOMIMXCS CO CeUU (KON IPOUTEHHS, HATMCAHUS, TMCBMEHHOTO Tie-
peBOJIa U PEIaKTUPOBAHUS TEMATHYECKHX TEKCTOB MPO(ECCHOHATLHOW HANPABICHHOCTH, B T.4.
pedeparos, 3cce, 0030pOB, cTaTel U Jp., @ TAKKE C 0OCOOEHHOCTSIMH KOMMYHUKATUBHOTO ITOBE/IC-
HUS JIIOJICH pa3IMYHOTO CONUATBHO-KYIBTYPHOTO MPOUCXOXKICHHS B TIPOIIECCE B3aUMOICHCTBUS
C HUMH Ha HHOCTPaHHOM (QHIJIMICKOM) SI3BIKE;

— HAay4uTh paboTaTh ¢ TEMATHMYCCKMMH MaTepUalaMU Ha WHOCTPAHHOM (QHIJIHICKOM)
SI3BIKE JUJISI PACHIMPEHHsI aKTUBHOTO CIIOBAPHOTO 3araca, B T.4. MPO(EeCCHOHATLHONW TEPMHHOJIO-
T'HH, a TaKXKe U1 GOPMUPOBAHKS YMEHUN PacIiO3HABATh M UCIIOJIh30BATh B COOCTBECHHOM YCTHOM
U MMCBMEHHOW pedyr Haubojee ynoTpeOMMbIe JEKCHKO-TpaMMaTHYeCKHE MOJIETH U PEeueBbIC
CTPYKTYPHI;

— HAYYUTh BOCIIPUHUMATD HA CITyX COJCP)KaHUE TEMAaTUYECKUX BBICKA3bIBAHHIA, B T.4. MO-
HOJIOTHYECKUX ¥ JHAJOTHYECKUX, HA MHOCTPAHHOM (@HTJIMHCKOM) SI3BIKE JUIS Pa3BUTHS YMEHHM
U3BJICKATh W3 YCJBIIIAHHOTO HEOOXOAMMYI0 MH(POPMAIHIO, a TAKXKe IS COBEPIICHCTBOBAHUS
YMEHUH TepeiaBaTh HEOOXO UMY HH(POPMAIIUIO COOSCETHUKY B CUTYAIIUH PEATbHOTO Mpodec-
CHOHAJILHOT'O OOIICHMS,

— Pa3BUTh HaBBIKU MIPEJCTABICHUS PE3YyIbTaTOB NMPO(HECCHOHAIBHON eI TeNbHOCTH U 3¢-
(DEKTUBHOTO yJ4acTHsl B Pa3IMYHBIX MPOQMIBHBIX MEPONPUATHSIX, BKIFOUAs MEXKIYHApOIHBIC, B
T.4. CEMHHAapaX, KOHPEPEHIUAX, JUCKYCCUAX U JAp., & TAK)KEe HABBIKK CO3JaHMs HEJUCKPUMHHA-
IIMOHHOW CpEeJbl B3aMMOICHCTBHS C 3apyOeKHBIMHU TTapTHEPAMH B TIPOIIECCE PEHICHHUs MPO(UITh-
HBIX KOMMYHUKATHUBHBIX 33]1a4 HA UHOCTPAHHOM (QHTJIMHACKOM) SI3bIKE.

Tema. OcCHOBHBIE BONIPOCHI.
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