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1 I.Ie.m; H 3aJa91 OCBOCHHUA NTUCIHUIIJINHDBI

Heabr0 ocBoeHUs MTUCUUIUIMHBI «MTHOCTpAHHBINA SI3BIK» SIBISIETCS SIBISECTCS
oOecrieueHre MPAKTHUECKOTO OBJIAJICHUS JCIIOBBIM aHTIIMHCKHM S3BIKOM BO BCEX
€ro acrekTax B €IWHOM KoMIUIekce ((opMHUpOBaHHUE JICKCUUECKUX, IpaMMaTHye-
CKHMX U CTHJIMCTHYECKHUX HOPM JICJIOBOTO SI3bIKA).

3agavyu TUCHHUILIMHBI

- Pa3BUTHE HABBIKOB YCTHOM U MUCbMEHHOW aHTJIMHUCKON PEYM C YYETOM CTH-
JINCTUKHU OOIIEHNUS;

- cUCTeMaTu3alys T'paMMaTHYECKUX, CTHJIIMCTHYECKHX, IParMaTHYECKUX
HOPM aHTJIUMCKOTO SI3bIKA;

- IOBBINIICHNE ¥ HHTCHCU(UKAIIHS JICKCUIECKOTO 3amaca CrielnaaIn3upoBaHHON
HaMpaBJICHHOCTH;

- I3bIKOBast pab0Ta B pa3JIMUHBIX BUJIaX PEUEBOM ACATEILHOCTH U (hOpMax peuu
(aynmupoBaHMe, MMChbMEHHAS U YCTHAS pedb, YTEHHE OM3HEC-TEKCTOB) C YIIOPOM Ha
CBOOOJ/IHOE TOBOPEHHME (CIIOHTAHHBINM MOHOJIOT, JUAJIOTHUECKHE BHICKa3bIBAHMS, I10-
JIUJIOT-TTUCKYCCHS );

- BEJICHUE JECJIOBOM IEPEIUCKH;

- Pa3BUTHUE YMEHHUS IPUMEHSTH MTOJYYECHHBIE 3HAHUS U HABBIKU B 3aJJaHHBIX CU-
Tyalnusx oOIIeHUs B mpolecce NpohecCHOHAIBHON MPaKTUUECKOHN AesTETbHOCTH.

2 llepeyeHb MIaAHMPYEMbIX Pe3yJabTATOB 00yUeHUS MO JAMCIU-
IUIMHE, COOTHECEHHBIX C IJIAHUPYEeMbIMH Pe3yJbTATAMH OCBOEHMSI

OI10II BO

B pe3yiabraTe 0CBOCHUS IMCHUILUIMHBI (POPMHUPYIOTCH CJIeAYIONIHE KOM-
NeTeHIUN:

VYK-4. Crioco0eH ocymecTBIsATh ASIOBYI0 KOMMYHHUKAIIUIO B YCTHOW U ITUCh-
MEHHOM (hopMax Ha rocyJIapCTBEHHOM s3bike Poccuiickoii deaepariuu 1 HHOCTPaH-
HOM(BIX) sI3bIKE(aX)

3 Mecto nucuniuinabl B cTpykrype OIIOII BO

«HOCTpaHHBIN A3bIK» ABISIETCS AUCHUIUIMHON 00s3aTenbHoM yactu OITOI1
BO noaroroBku oOydarommxcs mo HampaieHuto noarotoBku 38.03.01 DxoHo-
MUKa, HanpaBieHHOCTh «l{udpoBas 3kOHOMUKAY.

4 O0beM TMCHUILTHHBI (216 yacoB, 6 3a4E€THBIX CAUHUII)

O0OneMm, yacoB

Bunsl yueOHoM paboThI
Ounas ¢popma oOydeHust

KonrakTHas padora 72
B TOM 4YHCJIC:




. O0ObeM, 4yacoB
Bunsl yueOHoI paboThI
Ounas dhopma oOyueHus
— ayJMTOpPHAsS 10 BUIAM 68
y4eOHBIX 3aHATHN
— JICKIIUU 2
— IPaKTHYECKUE 66
— BHEAyJAMTOpHAs 4
— 3a4eT 1
— 9K3aMeH 3
CamocrosiTeJbHas padoTa
P 144
HToro no gucuumninHe 216

5 Conep:xanue TUCUUILIAHBI

[To uroram m3ydyaeMol NUCUUIUIMHBI OOyYarolifecs: CAaoT 3a4eT B 1-M ce-
MECTpPE U 3K3aMEH — BO 2-M CEMECTPE.

JucuuminHa uzyyaercs Ha 1 kypce, B 1 u 2 cemecTpax 1o yueoOHOMy TUIaHy
O4YHOH (POpMBI OOYUEHHS.

Conep:kanue ¥ CTPYKTYpa IMCIHUILJIMHBI 110 04HOI (popMe 00yueHus

Buabl yueOHoii padoThl, BKJIIO-

2]
= Yasi CaMOCTOSITEIbHYI0 PadoTy
Ne 5 i = CTYACHTOB U TPYA0EMKOCTh
, Tema. 23 9
n/ = 2 (B yacax)
OCHOBHBIE BOIIPOCHI E 2 =
I 2z | © CamocTo-
=5 IIpaxTn-
e & HCKI_II/II/I ATCIIbHAasA
YCCKUC
pabora
Brands
Discussion: Talk about your favour-
ite brands. Listening: An interview
with a brand manager. Reading: K-4
1 th a brand manager. Reading vy 1 9 4 12

Building luxury brands — Financial
Times. Language work: Words that
go with brand, product and market.
Skills: Taking part in

Travel

Discussion: Talk about your travel
experiences. Listening: An inter-
view with a sales director of a hotel
chain. Reading: What business trav- VK-4
2 | ellers want — Financial Times. Lan- 1 6 12
guage work: British and American
travel words. Skills: Telephoning:
making arrangements. Case study:
BTS: Retain a travel agent’s key cli-
ent. Writing: e-mail

3 | Change YK-4 |1 6 12




Tema.
OCHOBHBIE BOITPOCHI

DopMupyemsbie
KOMIIeTEeHIIUN

Cemectp

Buabl yueOHoii padoThl, BKJIIO-
Yyasi CAMOCTOSITE/ILHYIO PadoTy
CTY/IeHTOB M TPY/10€eMKOCTh

(B yacax)

Jlexnuu

[IpakTu-
YECKUE

Camocro-
SITeTTbHAs
paborta

Discussion: Attitudes to change in
general and at work. Listening: An
interview with a management con-
sultant. Reading: Mercedes, shining
star — Financial Times. Language
work: words for describing change.
Skills: Managing Meetings. Case
study:Acquiring Asia Entertain-
ment: Solve the problems arising
from a recent merger. Writing:
action minutes

Organisation

Discussion: Talk about status within
an organisation. Listening: An inter-
view with a management consultant.
Reading: A successful organization
— Financial Times. Language work:
words and expressions to describe
company structure. Skills: introduc-
tions and networking. Case
study:InStep’s relocation. Writing:
essay

YK-4

12

Advertising

Discussion: Talk about authentic ad-
vertisements. Listening: An inter-
view with a marketing communica-
tions executive. Reading:A new
kind of compaign— Financial Times.
Language work: words for talking
about advertising. Skills: Starting
and structuring presentation. Case
study: Alpha Advertising: Develop
an advertising campaign. Summary

YK-4

12

Money

Discussion: Attitudes to money. Lis-
tening: An interview with an invest-
ment director. Reading: An inspira-
tional story — Financial Times. Lan-
guage work: words and expressions
for talking about finance. Skills:
Dealing with figures. Case study:
Make your pitch: Present a new idea
to investors. Writing: email.

YK-4

12

Cultures

Discussion: the importance of cul-
tural awareness in business. Listen-
ing: An interview with the manager

YK-4

12




Tema.
OCHOBHBIE BOITPOCHI

DopMupyemsbie
KOMIIeTEeHIIUN

Cemectp

Buabl yueOHoii padoThl, BKJIIO-
Yyasi CAMOCTOSITE/ILHYIO PadoTy
CTY/IeHTOB M TPY/10€eMKOCTh

(B yacax)

Jlexnuu

[IpakTu-
YECKUE

Camocro-
SITeTTbHAs
paborta

of a cultural training centre. Read-
ing: Culture shock— Financial
Times. Language work: Idioms for
talking about business relationship.
Skills: Ompoc, cioBapHbIil TUKTAHT
Ne7, acce Ne2 Social English. Case
study: Business culture briefing:
Prepare a talk on business culture.
Writing: Essay.

Human Resources

Discussion: Job interviews. Listen-
ing: An interview with an interna-
tional recruitment specialist. Read-
ing: Women at work. Language
work: words and expressions for
talking about job application. Skills:
Getting information on the phone.
Case study: Make your pitch: Fast
Fitness: Find a new manager for a
health club chain. Writing: letter

VK-4

12

International markets

Discussion: the development of in-
ternational markets. Listening: An
interview with an expert on negotia-
tion. Reading: Trade between China
and the US. Language work: words
and expressions for talking about
free trade. Skills: negotiation. Case
study: Pampas Leather Company:
Negotiate a deal on leather goods.
Writing: e-mail.

YK-4

12

10

Ethics

Discussion: guestions of ethnics at
work. Listening: An interview with
the director of an environmental or-
ganisation. Reading: The ethics of
resume writing. Language work:
words and expressions for talking
about illegal activity or unethical
behaviour. Skills: Considering op-
tions. Case study: Principles or
profit? Writing: Essay.

YK-4

12

11

Leadership

Discussion: The qualities of good
leadership. Listening: An interview
with the managing director of an ex-
ecutive recruitment company. Read-
ing: Leading L’Oreal. Language

YK-4

12




o Buabl yueOHoii padoThl, BKJIIO-
2 = qasi CaMOCTOSITEIbHYI0 padoTy
No 3 E = CTYAECHTOB M TPYA0EMKOCThH
Tema. 23 | 3 (B 9acax)
1/ =
OCHOBHBIE BOIIPOCHI =L |3
1 2= | © n CamocTo-
= 5 paktu-
& Z Jlexnuu sITeIbHAas
YECKUe
paborta
work: words and expressions for
talking about character. Skills: Pre-
senting. Case study: Lina Sports:
Decide on the best leader for a trou-
bled sportswear manufacturer. Writ-
ing: e-mail.
Competition
Discussion: How competitive you
are. Listening: An interview with a
manager from the Competition
Commission. Reading: Head-to- YK-4
12 - _ 2 4 12
head competition. Language work:
idioms for sport. Skills: Negotiation.
Case study: Fashion House: Negoti-
ate new contracts with suppliers.
Writing: e-mail.
| Hroro | 2 | 66 | 144

6 IlepeyeHb y4eOHO-METOANYECKOT0 O0eceYeH sl AJIS CaMO-
CTOATEIbHOM PadoThl 00yYaKOIIMXCH M0 JUCHHUILIAHE

/ ®oH/I OLIEHOYHBIX CPEICTB JJIsl MPOBeIeHHUs TPOMEKYTOUHOM
aTrTecTaluu

7.1 IlepeyeHb KoMINEeTEeHUMI ¢ yKa3aHHeM 3TanoB uX (OpMUPOBAHNS B
npouecce ocsoenusi OITIOII BO

Otansl GOPMHUPOBAHUS U TPOBEPKH YPOBHS C(HOPMUPOBAH-
Howmep cemectpa™ HOCTH KOMITETEHIIUH 110 TUCHUIUIMHAM,
npakTukaMm B nponecce ocsoenus OIIOIT BO

YK-4. Cnoco0OeH ocymecTBIsATh 1€I0BYI0 KOMMYHUKAIIMIO B YCTHOW M MUCbMEHHON (opMmax
Ha rocynapcTBeHHOM si3bike Poccuiickoii depepannu 1 MHOCTpaHHOM(BIX) s3bIKe(ax)

1 JlenoBble KOMMYHHMKAIIUU
1,2 Hnocmpannwiii s361K
8 IloaroroBka K mpoueaype 3aluThl U 3alIUTa BBITYCKHOMN KBa-
nuhUKaMOHHON paboThI

* HOMep ceMecTpa COOTBETCTBYET 3Tany (OPpMUPOBAHHUS KOMIIETEHIIH

7.2 OnucaHune noka3arteJjieil 1 KpUTepHeB OLIEHUBAHUS KOMIIETEHIMI Ha
Pa3JIMYHBIX 3TANAaX UX GOpMHUPOBaAHMS, ONIMCAHUE HIKAJIbI OLICHUBAHUSA




[Inanupyemble

YpoBeHb OCBOEHHUS

pe3yJIbTaThl

OCBOCHUSA YIOBNETRODH-
KOMIIETeHI[MY |HEYAOBIECTBOPH- TeITBHO Orenounoe

TEIBHO XOpOLIO OTJINYHO
(st tKaTOpE: (MUHUMANBHBIH (MM~ (c eI:) HHUIA) (BBICOKMIA) CpEACTRO
JIOCTIKCHHSL HBIii IOpOro- e
HE JIOCTUTHYT) o
KOMIIETEH- BBIN)
un)™

YK-4. ciocobeH ocyliecTBIATh AeI0OBYI0 KOMMYHUKALIMIO B YCTHOM U MUCbMEHHOU (hopMax Ha
rocyaapcTBeHHOM si3bike Poccuiickoit deneparuu u ”HOCTpaHHOM(BIX) sI3bIKE(aX)

YK-4.1.

Bribupaer Ha
rOCy/IapCTBCH-
HOM M WHO-
CTpaHHOM (-
BIX) SI3BIKAX
KOMMYHHKa-~
TUBHO IIpUEM-
JIEMBIC CTHITh
JIeTI0BOTO 00-
IICHUS, BEP-
OanbHBIC U HE-
BepOaIbHBIE
Cpe/cTBa B3au-
MOJIEHCTBUS C
MapTHEPAMH.

YK-4.2.

Ucnons3yer
nHpOpMAaIu-
OHHO- KOMMY-
HHUKAIHOHHBIC
TEXHOJIOTHUH
IIPH TTOUCKE He-
o0xoauMoi
nH(pOpMaIuu B
nporecce pe-
LICHUS CTaH-
JTapTHBIX KOM-
MYHHKATHUBHBIX
3aj1a4 Ha ToCy-
JApCTBEHHOM U
WHOCTPaHHOM
(- BIX) s3BIKAX.

YK-4.3.

Bener neno-
BYIO Iepe-
IUCKY, YYUTHI-
Bas 0COOEHHO-

VYpoBeHb 3Ha-
HUM HIKE MU-
HUMAaJIBHBIX
TpeOOoBaHUH,
co0mroneHne
KOTOPBIX
HEOOXOIMMO
JUTSL OCYIIIECTB-
JIeHUs  JelIo-
BOH KOMMYHHU-
Kallid B YCT-
HOM M TIHUCh-
MEHHOH dop-
max. Taxoke He
MIPOJIEMOH-
CTPUPOBAHBI
OCHOBHEIE
YMEHHS
I10JIB30BaTh
JIETIOBYIO KOM-
MYHHKAIIHIO,
HMEIU MECTO
rpyObie
OIIIMOKHU,
MIPOJIEMOH-
CTPUPOBAHBI
0a3oBbIe
HaBBIKH  BBI-
O0opa KOMMY-
HHUKATUBHO
MIPUEMIIEMOTO
CTWIS  JIelIo-
BOoro  ooOmie-
HUs1, BepOaib-
HBIX M HEBEp-
OaJIbHBIX
CpelICTB B3au-
MOJEHUCTBUA C
MapTHEPAMH.

nuc-

HC

MuHuMaIbHO
JOIYCTUMBII
YPOBEHb 3Ha-
HUiA, TpeboBa-
HMIi, cO0II0-
JICHUE KOTO-
pBIX HE0OXO0-
JTUMO JJIS OCY-
IIECTBIICHUS
JIEIIOBON KOM-
MYyHHKAIIMH B
YCTHOH U
MMMCHMEHHOM
(dopMmax.
Takoxe mpone-
MOHCTPHPO-
BaHbI OCHOB-
HBIE YMEHUS
HCTIOJIb30BATh
JIEIOBYIO KOM-
MYHHKAIIHIO,
Nmeercs mu-
HUMAaJIbHBIN
Habop HaBbI-
KOB BBIOOpa
KOMMYHHKa-
THUBHO MPHEM-
JIEMOT'O CTHIIS
JIEJI0BOTO 00-
[IeHHS, BEp-
0aJILHLBIX U HE-
BepOaIbHBIX
CPEIICTB B3au-
MOJIEHICTBHS C
MapTHEpaMH

YpoBeHb 3Ha-
HUH, TpeOoBa-
HHH, co0o-
JCHHE  KOTO-
pBIX HEO0OXO-
JTIUMO JUTSI OCY-
IIECTBICHUS
JIeJI0BOM KOM-
MYHUKAIlUK B
YCTHOM u
NHUCbMEHHOU
¢dopmax. B
o0beMe, COoOoT-
BETCTBYIOIIIEM
porpamMme
IOJITOTOBKH,
JIOMYIIICHO He-
CKOJIbKO  He-
rpyOBIX OLIH-
ook. Ilpone-
MOHCTPHUPO-
BaHbl BCE OC-
HOBHBIE yMe-
HUS UCIIOIh30-
BaTh JICIOBYIO
KOMMYHHKa-
U0, MPOJe-
MOHCTPHUPO-
BaHbl 0a30BbIC
HABBIKA  BBI-
0opa KOMMY-
HUKATHBHO
MIPUEMJIEMOTO
CTHISL  JIeIO-
BOIO oOrre-
HUs, BepOaib-
HBEIX U HEBEp-
OabHBIX
CPEJICTB

YpoBeHb 3Ha-
HUH, TpeOoBa-
HHH, coO0JII0-
JICHHE  KOTO-
pBIX HEOOXO-
JTIUMO JUTS OCY-
[IECTBICHHUS
JIETIOBOM KOM-
MYHHUKAI[MA B
YCTHOM u
MUChbMEHHOU
dopmax. B
o0BeMe, COOoT-
BETCTBYIOIIIEM
porpamMme
MOATOTOBKH,
0e3  omuOOoK.
IIponemon-
CTPUPOBAHBI
BCE OCHOBHBIE
YMEHUS  HC-
MOJI30BaTh
JICTIOBYIO KOM-
MYHHUKAIHIO,
IIponemon-
CTPUPOBAHBI
HaBBIKA  BBI-
0opa KOMMY-
HUKATHBHO
IPUEMJIIEMOTO
CTHIIL  JeIIOo-
BOIO o01re-
HUsI, BepOaib-
HBIX U HEBEp-
OaJIbHBIX
CPEJICTB

pedepat/no-
KJIaJl, -TeCTUPO-
BaHHE, OIIPOC,
Mpe3eHTalluH,
acce, - CIoBap-
HBIA TUKTAHT




[Inanupyemele

YpoBeHb 0CBOEHHUS

pe3yJIbTaThl
OCBOCHHUS yIOBNETRODH-
KOMIIETeHI[MY |HEYAOBIETBOPH- TeITBHO OreHounoe
TEIBHO XOpOLIO OTJINYHO
(st utKaTopE: (MUHUMANBHBIH (MM (c eI:) HHIA) (BBICOKHMIA) CpEACTRO
JIOCTHKEHUS HBIit IOpOTo- pei
HE JIOCTUTHYT) o
KOMIIETEH- BBIN)
un)™
CTH CTHJIHU-

CTUKH O(DHUITH-
QIBHBIX U He-
opHUITHATHHBIX
MUCEM, COIIHO-
KYJIbTYpHBIC
pasnnius B
¢dhopmarte Kop-
PECTIOHICHIINT
Ha rocynap-
CTBEHHOM U
WHOCTPaHHOM
(-pIX) s3BIKAX

YK-4.4.

HdemMoHcTpU-

pyeT wuHTerpa-
TUBHBIC yME-
HUSl HCIOJbB30-
BaTb AUAJIOIu-
gyeckoe oO1e-
HUE JIs  Co-
TPpyIHUYECTBA
B akKajeMuue-
CKOI KOMMYHH-
Kanuyd  o0r1iie-
HUS: * BHHMMa-
TEJIBHO CITyIIas
U TBITAsICh TO-
HATbH CYTbh MJEU
ApYyTHux,
€ClIM OHHU IIPo-

Jaxe

THBOpEYaT coo-
CTBEHHBIM BO3-
3pEHUSIM; * yBa-
kKasl BBICKa3bI-
BaHMS JPYTUX
Kak B IUIaHE CO-
JepKaHusl, TaK
u B

(hopmsr;

IJ1aHE

KPUTHKYS apry-
MEHTHPOBAHHO
U KOHCTPYK-




[Tnanupyemble YpOBEHb OCBOCHHUS

pe3yJIbTaThl

OCBOCHHUS yIOBNETRODH-
KOMIIETeHI[MY |HEYAOBIETBOPH- TeITBHO OreHounoe

TEIBHO XOpOLIO OTJINYHO
(st utKaTopE: (MUHUMANBHBIH (MM (c 5 HHIA) (BBICOKHMIA) CpEACTRO
JIOCTHIKEHHSL HBIi 110POT0- pe
HE JIOCTUTHYT) o
KOMIIETEH- BBIil)
)™

THBHO, HE 3aJie-
Bast YyBCTB
JIpyrux; ajamn-
TAPYSd pedb u
SI3BIK JKECTOB K
CUTYaIUsIM
B3aMMO/ICH-
CTBHSL.

7.3 TunoBble KOHTPOJIbHBbIE 32JAHUA WIN HHbIE MATEPUAJIbI, HEO0XO01HU-
MbIe J1JIf OLEHKH 3HAHUN, YMEHHH, HABBIKOB, XapaKTePU3YIOLIUX 3Tanbl ¢op-
MHPOBaHUA KOMIleTeHIM B mpouecce ocBoennst OIIOII BO

Komnemenyus: cnocobnocms ocyujecmensims 0elo8yio KOMMYHUKAYUIO 8
VCMHOU U NUCOMEHHOU (hopmax Ha 2ocyoapcmeennom ssvike Poccutickou Pedepa-
yuu u unocmpanHom(vix) szvike(ax) (VK-4)

TecTol
[Iprmep TecTOBBIX 3aTaHUM.
Entry Test VOCABULARY
A Correct one wrong word in each sentence.
1. We interviewed more than 2,500 customs at our London shop.
2. Can you help organisation the conference next week?
3. We give every new employee six months of on-the-job train.
4. We product most of our components in the Asia Pacific region.
5. We’ve invited the team from EBS to meeting with us in Madrid next week.
B Complete the sentences with the words (a-h).
a) line manager
b) trainer
C) trainee
d) customer
e) colleague
f) CEO
g) employee
h) manufacturer
1. The person who directly supervises me is my :
2. | learned my job when | was a during my first year.




3. 1 own a small business with only one , Who helps with
office work.

4. The Is the highest-ranking person in my company.

5. My company is a of electrical goods.

6. | share my office with one and we work together on a
lot of projects.

7. My company’s biggest is the car-maker BMW.

READING

A Read texts from a) to e) from the Financial Times and match them to the
types of business.

Hi, Joe, this is Sam.

I’d like to add two things to the order.

We also need one case of A4 note pads, your part number 89-0093.

I’m ringing about my order, number 2179.

We need 200 conference badges, your part number 79-0098.

Speak to you soon!

Give me a call if there’s a problem or you don’t have those things. If I don’t
hear from you, I’ll assume everything’s OK.

Consumer goods and retailing

Travel and leisure

Agriculture and construction

Telecommunications

Drink and food

a)

Oriental Land Company manages and develops theme parks. The company
also has retail businesses and manages entertainment and leisure facilities. The com-
pany primarily operates in Japan. It is headquartered in Chiba, Japan, and employs
2,193 people. FT

b)

Heineken brews and sells more than 170 beers, including Heineken, Amstel,
Cruzcampo, Tiger, Zywiec, Birra Moretti, Ochota, Murphy’s and Star. It operates in
Europe, the Americas, Africa, the Middle East and Asia Pacific. It is headquartered
in Amsterdam, the Netherlands and employs about 54,000 people. FT

c)

Revlon produces, markets and sells cosmetics, skin-care products, fragrance
and personal-care products. The company’s products are sold in over 100 countries
across six continents. It is headquartered in New York City, New York, and employs
about 5,600 people. FT

d)

01 Corporation Berhad is a diversified group that grows oil palm, produces
rubber and is engaged in property development and investment, landscaping services
and general contracting. The group has manufacturing facilities in the Netherlands,
the US, Malaysia and Egypt and sales offices in eight other countries including
China. The group primarily operates in Malaysia. It is headquartered in Putrajaya,
Malaysia, and employs around 27,330 people. FT

€)




JDS Uniphase Corporation manufactures and markets optical products for
communications, commercial and consumer applications. The company offers test
and measurement systems and services for telecommunications service providers,
cable operators and network equipment manufacturers. The company primarily op-
erates in the US, Europe and Asia Pacific. It is headquartered in Milpitas, California,
and employs about 7,000 people worldwide. FT

B

Now decide if these statements are true or false.

36. Oriental Land Company has more employees than Revlon.

37. Heineken produces more than 200 beers.

38. Revlon products are sold worldwide.

39 I0I Corporation Berhad’s main operations are in Malaysia.

40. JDS Uniphase Corporation is based in Mexico.

WRITING

Read the advert below and write a letter of application. Write 120—140 words.
Remember

Wanted: Market researcher

This could be the best job in the world! A travel holiday company needs re-
searchers. We will pay you to visit resorts and hotels and to write reports about their
products and services. If you think this is the job for you, write to us at the address
below, telling us about:

- your education

- your work experience

- languages you have studied or can speak

- reasons why you would like to have this job.

SPEAKING
You will have a ten-minute speaking test. You have five minutes to prepare. The
examiner will ask you a few questions about yourself. Answer the questions as fully
as possible. Remember to cover the following.

- Greet the examiner and introduce yourself.

- Be prepared to answer questions about yourself, your work/study, your free-
time activities, etc.

- Tell the examiner what your ideal job is and why. Speak about factors such
as the salary, location, responsibilities, etc.

Kpurepun ouenku recra.

OLICHKa IO TECTY BBICTABJIACTCA IIPOIMMOPHHOHATIBHO J0JIC ITPAaBHUJIbHBIX OTBC-
T0B: 90-100% — onienka «otimuuHo» 75-89% — onenka «xopoio» 60-74% — orenka
«YIOBIETBOPUTENIHbHO» MeHee 60% MpaBUIIbHBIX OTBETOB — OLICHKA «HEYIOBJIETO-
PUTEILHOY

Y CTHBIN OnpocC



[Tpumep BOMPOCOB JIJIsi yCTHOTO OIPOCa.
Omnpoc k pazgeny 1 (Unit 1)
1. What is the difference between the notions “brand”, “brand name”, “trade-
mark”, “brand image”?
. What makes customers loyal to a brand?
. Enumerate the aspects of customer awareness.

. Which of these takes a longer time: brand positioning or brand stretching?

2

3

4

5. Differentiate the main aspects of a brand and a product(ion).

6. Why do some brands turn out to be more successful than the others?

7. Dwell on the road to success of world-recognised companies.

8. Speak about the way for a start-up company to turn into a well-established
brand.

9. What are the common demands of modern consumers?

10. Do all brands have the same lifecycle? Why? /Why not?

Kpurepun oneHkn ycTHOTO onpoca

PaBBepHYTBIﬁ OTBCT CTyACHTA NOJIKCH IIPCACTABIIATDH cobOo CBsA3HOC, JIOTHU-
YCCKU ITOCIIECAOBATCIIBHOC COO6IH€HI/IC Ha 3aJaHHYIO TEMY, IIOKA3bIBATh €TI0 YMCHHC
IPHUMCHATH OIPCACICHHA, ITPaBrJIa B KOHKPETHBIX CIIy4dasiax.

Kpurepun onieHuBaHus:

1) monHOTa M MPABUIBLHOCTH OTBETA;

2) CTCIICHb OCO3HAHHOCTH, TIOHNMAHUS N3YUCHHOI'O,

3) s3p1KOBOE O(hOpPMIICHHE OTBETA.

OHCHKa «OTJIIMYHO» CTABUTCA, CCJIM CTYACHT IMOJIHO H3JIaracT Marcpuall (OT—
BEUAET Ha BOMPOC), AT MPABUIHLHOE OMpE/IeTICHUE OCHOBHBIX MOHATUIA;, 0OHApY-
KHUBACT IIOHUMAHHC MAaTCpHajlad, MOXKCT O6OCHOBaTI> CBOU CYXICHU:A, IIPUMCHHUTD
SHAaHMA Ha IMPAKTHKE, ITPUBECTU H€O6XOI[I/IMBI€ IMPpUMCPLI HC TOJIBKO M3 y‘l€6HI/IKa,
HO U CaMOCTOATCIIbHO COCTABJICHHLIC, U3JIardaCT MAaTCpHUaJl ITOCICA0BATCIIBHO U IIpa-
BWJIBHO C TOYKH 3pEHHS] HOPM JIMTEPATYypPHOTO si3bIKa. OIIEHKA «XOPOLIO)» CTaBUTCH,
€CJIM CTYJICHT JlaeT OTBET, YJIOBJICTBOPSIONIUN TEM ke TpeOOBaHUSM, YTO U JJIs
OIICHKHU «OTJIMYHOY, HO JOIMYyCKaeT 1—2 OommOKH, KOTOPBIE CaM K€ UCTIPaBJISET, U 1—
2 HEOJoUCeTa B IIOCICOOBATCIIBHOCTU U S3BIKOBOM O(l)OpMJIeHI/II/I n3jaracmoro.

OHeHKa «YAOBJICTBOPUTCIIBHO» CTABUTCs, CCJIIM CTYACHT O6Hapy}KI/IBaeT 3HaHHUC U



MOHMMaHUE OCHOBHBIX MOJIOKEHHUI JaHHOW TE€MBbI, HO M3J1araeT MaTepuai HeroJHO
Y JIOITyCKaeT HETOYHOCTH B OTIPEJICIICHUH MMOHATHN WM (POPMYTHUPOBKE MPABUIT; HE
YMEET JI0CTATOYHO TIIyOOKO U JJOKa3aTeJIbHO 000CHOBATh CBOM CYXKJE€HUS U MPUBE-
CTH CBOM MPUMEPHI; U3J1araeT MaTepuai HermocaeA0BaTeNIbHO U I0MYyCKaeT OIIUOKH
B SI3BIKOBOM OdopmiieHnr u3naraemoro. OIeHKa «HEYIOBJIETBOPHUTEIIBHO» CTa-
BUTCS, €CJIM CTYACHT OOHApyKUBaeT HE3HAHKE OOJIbIIIEH YaCTH COOTBETCTBYIOIIETO
BOITPOCA, JOMMYCKAET OMTUOKU B (POPMYIIUPOBKE OMPEACIICHNN 1 TTPaBUJI, HCKaXKat0-
IME UX CMBICH, OECTIOPSIOYHO U HEYBEPEHHO M3maraeT Matepuai. OeHka «2» oT-
MEYaeT TaKue HEeJIOCTaTKHU B MOATOTOBKE, KOTOPBIC SBIISIOTCS CEPbE3HBIM IMPEIISAT-
CTBHEM K YCIIEIITHOMY OBJIQJICHHUIO TTOCIICIYIOIINM MaTEPHAIIOM.

Temartuka pedepaTtoB/ T0KIaI0B.

K pazneny 6 (Unit 6) IIpumepnbie TeMbl 1 H0KIana/pedepara.

1. Trade indexes of world stock markets.

2. The threats of the credit crunch.

3. Ways to avoid economy recession.

4. Modern business retail chains.

5. Is it acceptable to sell something without the right of proprietorship?

6. Tips to pay off the credit (mortgage, loan).

7. Are short sellers necessary?

Kputepun onienku pedeparon

OreHka 5 CTaBUTCS, €CJIM BBIITOJTHEHBI BCe TPEOOBAaHMS K HAIMCAHHUIO U 3a-
mTe pedepara: 06o3HaueHa mpobiema U 000CHOBaHa €€ aKTyallbHOCTh, ClleJIaH
KpaTKHK aHaJIN3 Pa3IMYHBIX TOYEK 3PEHUS Ha pacCMaTPUBAEMYIO MPOOIEMY U JIO-
TUYHO W3JIOKEHA COOCTBEHHAs MO3MIHUS, CHOpPMYyIMpPOBAHBI BHIBOJBI, TEMa pac-
KpbITa TOJTHOCTHIO, BBIEpPKaH 00bEéM (12-15 crp.), coOmtoaeHbl TpeboBaHHS K
BHEITHEMY O(OPMIICHUIO, JTaHbI MPABWILHBIE OTBETHI HA JIOMOJIHUTEILHBIC BO-
MPOCHI.

Onenka 4 — ocHOBHBIE TpeOOBaHUs K pedepaTy U ero 3aluTe BhIMOIHEHBI, HO
TP 3TOM JIONYIICHBI HEAOUYETHI. B 4acTHOCTH, MMEIOTCS HETOYHOCTH B M3JI0KEHUHN
MaTepHuaia; OTCYTCTBYET JIOTHYECKasl MOCIEA0BATEIbHOCTh B CYXKICHUSAX; HE BBI-
nepxkan 00bEéM pedepata (12-15 c1p.); UMEIOTCA yIyIIeHUs B 0POPMIICHUH; Ha J0-

IMOJIHUTCJIBHBIC BOIIPOCHI ITIPH 3alIUTC AdHbI HCIIOJIHBIC OTBCTEI.



Onenka 3 — UMEIOTCS CYIIECTBEHHBIE OTCTYIICHUs OT TpeboBaHuM K pede-
PHUPOBAHHIO. B YaCTHOCTH, TCMa OCBCIICHA JIMIIb YaCTUYHO, OOITYIICHBI (1)aKTI/I‘-Ie—
CKHE OIINOKU B COACPIKaHNH pe(pepaTa WJIK IIPpU OTBCTC Ha JOIIOJIHUTCIBHBIC BO-
IIPOCHI; BO BPpEM: 3allIUTEI OTCYTCTBYCT BBIBO/I.

Orenka 2 — TeMa pedepaTa HE pacKpbiTa, OOHAPYKUBACTCS CYIIECTBEHHOE
HeMoHUMaHue poOJIeMbl JTU00 pedepar CTyJSHTOM He MPeJICTaBIICH.

Temartnka qOKIaI0B C IPE3EHTAUUN

1. The difficulties of cross-cultural communication in business.

2. Lack of cultural awareness as a factor leading to negotiations breakdown.

3. Cultural identity of English-speaking business environment.

4. Cultural identity of Asian business environment.

5. Cultural identity of American business environment.

6. Cultural identity of Russian business environment.

7. Relocation for working abroad: pros and cons.

8. Levels of formality in language and business behavior.

9. Proximity and body language as a challenge in business communication.

10. Role of men and women in cross-cultural business deals.

Kpurepun onenkn nokinagos

Kammﬂﬁ H3 IIPCAIOKCHHBIX MoKazareinei OICHHUBACTCA 110 KPHUTCPAM BBIIIOJI-
HEH — 2 0ajjia 4aCTUYHO BBITIOJHEH — 1 0aj He BeIMOJIHEH — () 0alioB.

IToxazaTenu onieHKH

Kpurepun ouenuBanus

1 CrpykTypa (KOJIMYECTBO CJIAlI0OB COOTBETCTBYET COAECPHKAHUIO U MPOI0JI-
KUTCIIbHOCTH BBICTYILIICHUSA, HAIIPUMCD : TJIA 7-MI/IHyTHOFO BBICTYILICHHUSA PCKOMCH-
JyETCsl UCTIOJIb30BaTh He Oosee 10 crmaiiioB, BKItOYast TUTYJIBHBIA CIIAMT U CIIAM]T C
BBIBOJIAMH )

2 HarnsigHocTh (WJUTFOCTpAIIMM XOPOIIEro KauecTBa, ¢ YETKUM H300paxke-
HHUEM, TCKCT JICTKO YUTACTCA, HAIPUMEP: UCITIOJIB3YIOTCA CPCACTBA HATTIAJAHOCTH HH-
dbopmaruu B BUJE TaOJIHIL, CXeM, TpadUKOB U T. 1.)

3 Jluzaitn u HacTporika (opopmIIeHHE ClIaliIOB COOTBETCTBYET TEME, HE TIpe-
IIATCTBYCT BOCIPUATUIO COACPKAHUA, OIS BCCX CHaP'I)IOB MMpE3CHTAaIN HCII0JIb3Y-

€TCsl OJIVH U TOT K€ MabJI0H opopMIIeHMS)



4 Coz:epxcaHI/Ie (HpGBCHTaHI/IH OTpa’XacT OCHOBHLBIC 3TaIlbl UCCIICIJOBAHUS —
npo6neMy, HCJIb, TUIIOTE3Y, XO/ BBINIOJIHCHHA pa60TBI, BBIBObI, T.C. COACPIKUT I10JI-
HYI0, IOHATHYIO MH(OpMaIHIO MO TeMe J0KIaaa pu HAIMIuu opdorpadudeckoi
Y TTyHKTYaIIMOHHOW TPaMOTHOCTH)

5 TpeGoBaHUs K BEICTYIICHHUIO (BBICTYIIAIOIIMI CBOOOTHO BIAICET COMIEpKa-
HHCM, ACHO U T'PAMOTHO U3JIaraCT MaTCpHal, BBICTYHaIOHIHﬁ CBO6OI[HO U KOPPCKTHO
OTBCHACT HA BOIIPOCHI U 3aMCYAHUA ayAUTOPUH, BBICTyrIaIOH_[I/Iﬁ TOYHO YKJIaAbIBa-
€TCsl B PAMKHU PETJIAMEHTA).

[IpumepHbIE TEMBI 3CCE.

K pazneny 4 (Unit 4)

1. Small and medium-sized enterprises vs. multinational companies: ad-
vantages and pitfalls.

2. ‘Glass-ceiling’ in modern business environment.

3. Job of homeworking/teleworking/telecommuting type.

3K3&M€H3HI/IOHHBIC MaTCpUaJbl A1 HpOMG)KYTO‘-IHOﬁ arTecraiguu

1.Brands as one of the key parts of marketing. Consumer loyalty.

2. Experience that people are likely to have when travelling for business.

3.Change of business. Difficulties connected with mergers and acquisitions.

4.Different types of organizations, good and bad qualities of an organization.
5.Typical stages of an advertising campaign. Subvertising — advantages and
disadvantages for consumers.

6.The best ways for businesses and entrepreneurs to raise money. The func-
tions and behaviour of the global stock markets.

7. Lack of cultural awareness as a factor leading to communication break-
down. Cultural identity of Russian business environment.

8. Human resources as an essential part of business company integrity. The
recruitment process.

9.Trade (trade globalization, free trade and letters of credit). Different types
of negotiations techniques.

10. Dwell on ethics at workplace and possible unethical activities in business.
Corporate training as a prospect for in-house staff improvement.

11. Types of leadership styles. The most essential decision-making skills.



12. Doing business on a competitive edge — features and factors of success.
The future of business.

Kpurepuu onieHrBaHus pe3ysibTaToB 00yUYeHUs

Onenka

Kputepun onieHuBanus no 3K3aMeHy

Bricokuii ypoBeHb «5» (OTJIIMYHO) OIIEHKY «OTJIMYHOY 3aCITyKMBAET CTYACHT,
OCBOMBIIIHMI 3HAHUS, YMEHHUS, KOMIIETCHIINA U TCOPETUICCKUN MaTepras 0e3 mpo-
0eJ10B; BHITIOJHUBIINHN BCE 3aJaHU, IPEAYCMOTPEHHBIC YU4EOHBIM TIJIAHOM Ha BBICO-
KOM Kau€CTBEHHOM YPOBHE; IPAKTUUECKHE HABBIKK MPO(PECCHOHATLHOTO MPUMEHE-
HUS OCBOCHHBIX 3HaHUN C(HOPMUPOBAHBI.

Cpennuit ypoBeHb «4» (XOpPOIIO) OLIEHKY «XOPOIIO0)» 3aCTy>KUBAET CTYJICHT,
IPAKTUYECKHU IOJIHOCTHIO OCBOMBIIMWMN 3HAHUS, YMEHHUS], KOMIIETCHIIUA U TEOPETU-
YeCcKUi Matepuall, yueOHbIe 3a/1aHUsI HE OIIEHEHbl MAKCUMAJIbHBIM YHCJIOM OaJIjIOoB,
B OCHOBHOM C()OPMHUPOBAIT MPAKTUUECKUE HABBIKH.

[ToporoBeiii ypoBeHb «3» (yIIOBIETBOPUTE JIbHO) OIEHKY «YyJOBJIETBOPHU-
TEJIHLHOY» 3aCIY)KUBAET CTYJIEHT, YACTUYHO C MpoOeIaMy OCBOMBIINN 3HAHUSA, YME-
HUS1, KOMIIETEHIIUU U TEOPETUUECKHUI MaTepuai, MHOTHE yueOHbIe 3a1aHusI TUOO He
BBITIOJTHUJI, JIMOO OHU OIICHEHBI YUCJIOM 0alsIoB OJIM3KUM K MUHUMAJIbHOMY, HEKO-
TOpbIE TPAKTUYECKHE HABBIKK HE CPOPMUPOBAHBHI.

MuHUMaIBHBIN YPOBEHB «2» (HEYAOBJIETBOPHU TEIHHO) OLICHKY «HEYJIOBJIC-
TBOPUTEIBHO» 3aCIIy’KUBAET CTYJCHT, HE OCBOMBIIWI 3HAHUS, YMEHUS, KOMIIETCH-
I ¥ TEOPETUYECKUN MaTepHall, yueOHbIC 3a/IaHUsI HE BBITIOJIHWI, MPAKTUIECKUE
HaBBIKU HE CPOPMUPOBAHBI.

KoHTponp oOCBOEHMS JUCLUIUIMHBI IIPOBOJMUTCS B COOTBETCTBUM C
[1n KyoI'AY 2.5.1 Tekyuiuii KOHTPOJIb YCIIEBAEMOCTH M IPOMEKYTOYHAs aTTeCTa-
1S 00y4YarOIIUXCHI.

8 IlepeyeHb OCHOBHOM ¥ IOMOJIHUTEILHON YUeOHOI JIuTepaTypbl
OcHoBHast yueOHas1 quTEpaTYpa

1. David Cotton, David Falvey, Simon Kent “Market Leader” (Intermediate):
3rd Edition. Course Book. Pearson Education Limited, 2014.

2. David Cotton, David Falvey, Simon Kent “Market Leader” (Intermediate):
3rd Edition. Practice File. Pearson Education Limited, 2014.



3. JenoBass koMMmyHukanus Ha aHriauiickoMm sizbike: YMK. JlenoBoii as-
TJIMACKUI S3bIK C UCTIOJIB30BaHUEM KEeIICOB (KOHKPETHBIX CUTyaluil. B AByX yacTsx.
Yacrts I) [Dnexkrponnslii pecypce] : yued. mocodue / O.B. [lecstoBa [u ap.]. — Diek-
TpoH. JaH. — MockBa : MIUMO, 2011. — 152 c. — Pexum pocryna:
https://e.lanbook.com/book/46244

JlonoJiHUTEIbHAA y4eOHAasl JJuTepaTypa

4. JIenoBOM MHOCTPAHHBIN S3BIK: aHTJIMUCKUM SA3BIK | Y4EOHO-METOAMYCCKUM
KoMIuieke / MunucrepcTBo KynbTyphl Poccuiickoit denepauu, ®I'6OY BIIO "Ke-
MEpPOBCKUI TOCYIAPCTBEHHBIA YHUBEPCUTET KYJIbTYpbl U UCKYycCTB", ColMaibHO-
ryMaHUTapHbIN HHCTUTYT, Kadenpa unoctpanusix s361k0B U 1p. — Kemeposo: Ke-
MEPOBCKHI rOCYy1apCTBEHHBIA YHUBEPCUTET KyJIbTYPhI U UCKycCTB, 2014. — 103 c. :
tabn. — bubmuorp.: c. 99-100. ; To xe [Dnexrtponnnii pecypc]. — URL:
http://biblioclub.ru/index.php?page=book&id=273811

5. CasenneBa O.I'. JlemoBoii amrimiickuii st Bcex [Tekct] = Business
English for Everyone: yuebno-mpaktrueckoe nocodue / O. I'. CaBenbena, K. C. Bo-
jomnHa ; M-Bo oOpa3zoBanus u Hayku Poc. @enepaunn, Kybanckuii roc. yH-T. —
Kpacnonap: [Kybanckuii rocynapcTBeHHbIN yHuBepcurer], 2016. — 114 c.

O Ilepeuenn pecypcoB MH(POPMALMOHHO-TEJTEKOMMYHUKAIIHOH-
Hoil ceTu «AHTEpHET»

Iepeyens IbC
No HaumenoBanue Temaruka Cchbuika
1 | Znanium.com YHuBepcaibHas
2 | IPRbook YHuBepcaipHas
O6pazoBarenbHbIN TOpTAI
4 Ky6rAY YHuBepcanbHas

Ilepeyens UHTEpHET CaliTOB:

1. KubepJlenunka (http://cyberleninka.ru/)

2. ®epepanbubiii mopran "Poccuiickoe oopazosanue” http://www.edu.ru/

3. Nudopmanmonnas cucrtema "EnnHoe OKHO JocTyma K 00pa3oBaTeIbHBIM
pecypcam" http://window.edu.ru/

4. Enunas KoJuteKius 1udpoBhIX 00pa3oBaTeabHbIX pecypcoB http://school-
collection.edu.ru/

5. CpaBouno-uHdopManroHHbIi mopTan "Pycckuii s361k" http://gramota.ru/

6. Ciy)x0a TeMaTHUECKUX TOJKOBBIX cioBapei http://www.glossary.ru/

7. CnoBapu u sHIMKIIoneauu http://dic.academic.ru/

10 MeToanueckue YKa3aHus AJIA OﬁyanOllII/IXCH o OCBOCHHUIO
AUCHHUITJINHBI


https://e.lanbook.com/book/46244
http://biblioclub.ru/index.php?page=book&id=273811
https://znanium.com/
http://www.iprbookshop.ru/
https://edu.kubsau.ru/
http://www.edu.ru/
http://window.edu.ru/
http://school-collection.edu.ru/
http://school-collection.edu.ru/
http://gramota.ru/
http://www.glossary.ru/
http://dic.academic.ru/

11 Ilepeyenb MHPOPMANMOHHBLIX TEXHOJIOTHI, HUCIOJIb3yeMbIX
IPU OCYLIECTBJICHNH 00pPa30BaTeJIbHOIO NMpouecca no AUCHMILIMHE,
BKJIOYASl NMepeYeHb MPOrPaAaMMHOI0 odecriedyeHusi ¥ MHPOPMAIIUOH-
HBIX CIIPABOYHBIX CHCTEM

NupopmarnmoHHbie TEXHOJIOTHH, UCTIOIB3YEMBbIC TIPU OCYIIECTBICHUN 00pa-
30BaTEJIBHOTO TpOIlecca M0 AUCIUIUIMHE TO3BOJISAIOT:

— 00ecreyuTh B3aUMOJICHCTBUE MEXKIY y4YaCTHHUKaMU 00pa30BaTEIbHOTO
mpolecca, B TOM YKCJIe CHHXPOHHOE U (MJIM) aCHHXPOHHOE B3aMMOJICHCTBHE TO-
cpeactBoM cetu «MHTEpHETY;

— (ukcupoBaTh X0 00pa30BaTEIbHOIO IPOLECCA, PE3YIBTATOB MPOMEXKY-
TOYHOM aTTECTAllMK MO AUCUMILIMHE U PE3YJIbTaTOB OCBOEHUS 0Opa3oBaTElbHOU
IPOrpaMMBl;

— OpPraHM30BaTh MPOLECC 00Pa30BaAHUS ITyTEM BU3YyaIU3allui U3y4aeMOil UH-
(opManuu NOCPEICTBOM HCIOIb30BaHUS PE3EHTAMOHHBIX TEXHOJIOTHIA;

— KOHTPOJIMPOBATh PE3yJIbTaThl 00Yy4EHHsI HA OCHOBE KOMITBIOTEPHOT'O TECTH-
pOBaHMUsL.

IlepevyeHb JTUIEH3MOHHOTO MPOTPAMMHOIO 00ecreYeHus

Ne | HaumenoBanue Kpartkoe onucanue
MicrosoftWindows OnepanyoHHasi CHCTEMa

2 Microsoft Office (Bkmrouaer Word, Ex- | [TakeT 0()UCHBIX IPHIOKECHHI
cel, PowerPoint)
3 Cuctema tectupoBanus INDIGO TectupoBanue

HepequL HpO(l)eCCHOHaJILHLIX 0a3 JaHHBIX U I/IH(l)OpMaHl/IOHHbIX CIIPpAaBOYHBIX
CUCTEM

Neo | HaumenoBanue Temarnka DIIeKTPOHHBIN apec
1 | Hayunas snextponHas Oub- | YHuUBepcanbHas https://elibrary.ru/
aroteka eLibrary

Hoctyn k cetu UHTEepHET

Hoctyn k cetu IHTepHET, AO0CTYN B 3JIEKTPOHHYIO HHPOPMALIMOHHO-00pa3o-
BaTEJIbHYIO CPEly YHUBEPCHUTETA.

12 MaTepuaJbHO-TEXHUYECKOE oOecrieyeHue J1jisi 00yuYeHUus Mo
TUCHMIITINHE

Ne | HammenoBaHue yueOHBIX npea- |HanMeHoBaHne moMemeHni Juist Ipo- | Aipec (MECTONOIOKEHNE ) IOMEICHUH
1/11| MEeTOB, KypCOB, TUCLUIIIINH BE/ICHUS BCEX BUIOB YUeOHOH siesi- | JUIsl MPOBECHNUS BCeX BUJIOB yUeOHOI
(Momyneit), MpakTHKHU, HHBIX BH-| TEILHOCTH, IPEYCMOTPEHHOH yuel- |  NesTesIbHOCTH, IPEeTyCMOTPEHHOM
JIOB y4eOHOU AESITEIbHOCTH, | HBIM IUIAHOM, B TOM YHCIIE TIOMeIe- | y4eOHBIM IUIaHOM (B CIIydae peannsa-
MPEAYCMOTPEHHBIX YU€OHBIM | HHS JJISl CAMOCTOSITEIbHOM paboThl, ¢ | 1K 00pa30BaTeIbHON IPOTrPaMMBI B
TUTAHOM 00pa30BaTENLHOM MPO- | YKa3aHWEM MEepeyHs OCHOBHOTO 000- | ceTeBoil popMe TOTOTHUTEIBHO YKa-
rpamMMbl pyZAoBaHusl, yueOHO-HATJISIIHBIX T10- |3bIBAETCS HAMMEHOBAHUE OPTraHU3alHH,
coOuii ¥ HCIIOJTB3yEeMOTO TIPOTpaMM- € KOTOPOM 3aKJIFOUEH JOTOBOD)
HOTO 00ecreyeHus



https://elibrary.ru/

2

3

MHocTpaHHbIil 361K

ITomemenne Ne726 I'JI, mocamodHbIX
Mect — 30; momans — 127,5m2;
yaeOHast ay TUTOPHS ISl TIPOBEACHHUS
3aHATHH JICKIIMOHHOTO THIIA, 3aHATHI
CEMUHAPCKOT0 TUTIA, TPYIITIOBBIX H
WH/IUBUYAIbHBIX KOHCYJIBTAIUH, TC-
KYILETO KOHTPOJIS ¥ MIPOMEKYTOUHOM
aTTeCTallUu .
CIUTMT-CUCTeMa — | INT.;
TEXHUYECKHE CPEJICTBA O0YUCHUS,
HA0OPHI IEMOHCTPAIIMOHHOTO 000py-
JOBaHUS U y4eOHO-HATIISITHBIX ITOCO-
Owmif (HOyTOYK, IPOEKTOP, SKpaH);
IporpaMMHOE 0OecTIieUeHNE:
Windows, Office;
CrelHaTU3UPOBaHHas MeOeb(yueo-
Hast IocKa, yueOHasi MeOesb).

350044, KpacHomapcKHii Kpaif, T.
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MHocTpaHHBIH A3bIK

ITomemenune Ne220 I'JI, mocamoyHbIX
MecT — 30; mmomaas — 127,5m2;
yueOHast ayAUTOPHUs ISl IPOBEACHUS
3aHSTUHN JISKITMOHHOTO THUIIA, 3aHATUI
CECMHHAPCKOIr'o TuIla, rpynroBbIX U
MHAWBUAYAJIbHBIX KOHCyJ’IbTaHHﬁ, TC-
KYILETO KOHTPOJIS ¥ MTPOMEKYTOTHOM
aTTeCTaIln! .
CIUTMT-CUCTeMa — | IIT.;
TEXHUYECKHE CPEICTBA O0YICHHS,
HA0OPHI IEMOHCTPAIIHOHHOTO 000pY-
JOBAaHUSA U y‘~Ie6HO-HaFJ’IH[{HLIX I10CO-
6uii (HOyTOYK, MPOEKTOP, SKpaH);
MporpaMMHOE 00eCIICUCHHE:!
Windows, Office;
CrelHaIu3upOBaHHast MeOeb(yueo-
Hasl TocKa, yueOHas MeOelb).
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